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 CEOs of some Chinese top brands expressed in China（Shenzhen）
Watch & Clock Fair that the global financial crisis did not bring them 
the expected recession, but brought chances for the watches of good 
quality and medium price, and that the sales performance in the first 
half in 2009 was better than the same period in 2008.
 In the last decade, the A class cities in China have been developing 
with high speed and the shopping centers and malls keeps upgrading. 
The luxury brand watches dominated the shopping centers and mall, 
and those of domestic brands and less well-known fashion brands 
were pushed out. Moreover, the powerful promotion of some large 
corporations made consumers only awareness of a small number of 
watch brands. Besides, they stubbornly assumed that only the brand-
name watches deserved purchase. As a result, the watch consumption 
in China was led into two extremes: part of the consumers merely 
purchased high-grade watches, including collection; part of the 
consumers just purchased low-priced poor-quality watches; but more 
people choose not to buy watches……they takes the time information 
from cell phones. 
 With the development balance among different regions, the 
purchasing ability of Chinese consumers keeps on enhancing. The 
demands for living goods such as clothing and ornaments have 
increased with each passing day in the B and C cities. Moreover, the 
consumption is maturing. Thanks to the openness of network and 
other media information, the awareness and understanding of younger 
generation in China on brands keep improving. They pay more attention 
on personality and practicality. More and more trendy products have 
entered into the view of the youngsters between twenty-five and thirty. 
One ornament can never satisfy their required joy and self-confidence, 
what they need are more fresh and changeable products.
 Now, watch brands in China have been applying the design platform 
(PLM) like France DS. They actively invest into the production facilities 
and brand awareness. They improve the management and quality 
through the cooperation with international brands on the one hand, 
and enhance the brand value through appearance design and publicity 
management on the other hand. They are changing the traditional sales 
model and conducting market divisions so as to meet the different 
market demand. The shopping malls begin re-evaluate these products 
too.
 Taking a panoramic view of the global market, the middle grade 
consumption of middling price is the mainstream of social consumption. 
The quantity and space have far exceeded the high grade products of 
high price. China is forming a stable medium level consumption market, 
and the major share of which has been occupied by Chinese brand 
products of good quality. Moreover, the international fashion watches 
and sports watches have gained stable consumer groups too.
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CHINESE ONLINE SHOPPERS SOAR 
AGAINST GLOBAL DOWNTURN

	 The	number	of	Chinese	shopping	on-line	

rose	by	18.9	percent	over	the	first	six	months,	

even	as	traditional	retailers	struggled	to	keep	

their	customers	amid	the	economic	downturn.	

	 The	number	of	Internet	shoppers	increased	

by	 14	mill ion	 to	 87.88	mill ion,	 Liu	 Bing,	

director	of	 the	Internet	development	research	

department	under	the	China	Internet	Network	

Information	Center	 (CNNIC),	 told	 Xinhua	

Friday.	

	 "The	growth	 rate	 remained	 level	with	 the	

latter	half	of	2008,	which	was	18.5	percent,"	he	

said.	

CHINA STRESSES INDUSTRY RESTRUCTURING IN ECONOMIC GROWTH 

	 China's	government	will	support	 the	development	of	 the	new	energy,	energy-efficiency	and	

environment-friendly	 industries	 to	 improve	 the	quality	of	economic	growth	 in	 the	second	half,	a	

senior	Chinese	official	said	Thursday.	

	 Zhang	Shaochun,	Vice	Minister	of	Finance,	said	Thursday	that	China's	economy	was	in	a	crucial	

period	of	stabilization	and	the	ministry	would	continue	its	proactive	fiscal	policy	to	enable	steady	and	

relatively	fast	economic	growth.	

	 	"Meanwhile,	China	will	make	efforts	to	push	forward	industrial	restructuring,	energy	efficiency	and	

cuts	 in	pollution	for	sustainable	economic	growth,"	he	said	at	a	 finance	work	conference	 in	Jinan,	

capital	of	Shandong	Province,	organized	by	 the	ministry	and	attended	by	 finance	officials	 from	

across	the	country.	

	 The	government	has	set	 targets	to	cut	energy	consumption	per	unit	of	gross	domestic	product	

(GDP)	by	20	percent	from	2005	to	2010	and	emissions	of	main	pollutants	by	10	percent.	

	 The	Chinese	economy	expanded	7.9	percent	year	on	year	 in	the	second	quarter	 in	the	wake	of	

the	massive	4-trillion-yuan	(585	billion	U.S.	dollars)	stimulus	plan	and	record	lending,	official	data	

showed.

CAN TOP LUXURY BRANDS SURVIVE 
DOWNTURN

	 In	 this	 time	of	 economic	upheaval,	 these	

brands	are	being	put	 to	 the	 test.	People	are	

spending	their	hard-earned	money	much	more	

carefully.	If	they're	going	to	shell	out	thousands	

of	dollars	 for	a	 timepiece	or	a	trinket	 they	want	

to	know	it's	worth	it.	

	 A	luxury	brand's	name,	history	and	quality	are	

cornerstones	of	 its	marketing	and	advertising.	

But	 is	that	enough?	That	 is	the	question	we	will	

ask	 the	CEOs	of	brands	 like	Chopard,	Bulgari,	

Patek	Phillippe	and	Tag	Heuer,	to	name	a	few.

	 There	are	conflicting	 reports	over	whether	

luxury	brands	are	 immune	 to	 the	effects	of	a	

recession.	Some	suggest	 that	people	are	not	

spending	as	much	as	they	used	to.	Renowned	

British	department	store	Harvey	Nichols,	which	

houses	high-end	 luxury	goods,	posted	a	40	

percent	drop	in	profits	and	a	5	percent	drop	in	

sales	in	the	year	ending	March	31,	2009.	

	 O the r 	 repor t s 	 however 	 sugges t 	 t ha t	

consumers	 are	 st i l l 	 spending,	 just	 more	

carefully.	The	CEOs	of	 the	high-end	brands	

like	Boucheron	and	Patek	Phillippe	tell	us	there	

are	 three	 tiers	 in	 the	 luxury	 industry:	 the	 lower	

level	where	 the	brand's	name	 is	 licensed	and	

goods	are	mass	marketed,	the	mid	range	where	

products	are	expensive	but	still	widely	available,	

and	 then	 there's	 the	 top	 tier	where	 the	goods	

	 The	 CNNIC,	 a	 state-run	 organization,	

released	a	report	on	 Internet	development	 in	

China	in	the	first	six	months	of	2009.	

	 	 "People	seemed	to	realize	 the	advantages	

of 	 onl ine	 shopping	 amid	 the	 economic	

downturn.	It	 is	cheaper	and	more	convenient,"	

Liu	said.	

	 Taobao,	China's	largest	online	shopping	site	

founded	in	2003,	reported	an	annual	 turnover	

of	99.96	billion	yuan	(14.5	billion	U.S.	dollars)	

in	2008,	double	 that	of	 the	previous	year,	 the	

company	said	in	January.	

	 But	 online	 shoppers	 account	 for	 only	 a	

quarter	of	Chinese	 Internet	users,	compared	

with	every	 two	 thirds	 in	Europe,	 the	United	

States	and	South	Korea,	 the	CNNIC	 report	

said.	

	 Liu	believed	 the	biggest	bottleneck	was	

security	risks.	

	 About	 195	mil l ion	 Internet	 users	 were	

targeted	by	computer	viruses	 in	 the	past	half	

year	and	110	million	had	their	user	names	or	

identities	stolen,	the	report	said.	

	 "That's	why	 only	 29.2	 percent	 netizens	

thought	online	transaction	was	safe,"	Liu	said.	

"We	need	to	build	a	sound	cyber	environment,	

wh ich	 is 	 not 	 on ly 	 use	 wor thy 	 but 	 a lso	

trustworthy."	

	 Online	retailers	need	to	 improve	third-party	

payment	accreditation	and	logistics,	he	said.	

	 China's	 Internet	users	 reached	338	million	

in	June	2009,	up	13.4	percent	over	the	end	of	

2008.	

	 But	 they	accounted	for	 just	25.5	percent	of	

the	population	while	South	Korea	reported	76.1	

percent.	

are	only	available	to	a	select	few.	These	products	

are	very	expensive	and	only	a	 few	pieces	are	

produced.	Companies	suggest	 this	 top	tier	 isn't	

really	affected	by	the	downturn	as	consumers	at	

this	level	still	can	afford	to	spend.	

	 The	CEOs	also	suggest	 this	downturn	means	

a	return	to	the	notion	of	true	luxury	that	is	defined	

by	 its	aspirational,	not	affordable	quality	of	a	

product	or	a	lifestyle.

	 Geography	plays	a	big	part	 in	a	brand	and	

company's	 sales	and	profitability.	Before	 the	

credit	 crunch,	 the	United	States	was	 the	 top	

market	 for	 luxury	goods.	Today	some	 reports	

indicate	that	China	has	surpassed	the	U.S.	for	its	

hunger	for	designer	brands.	

	 According	to	chinadaily.com,	China	consumed	

$8.6	billion	worth	of	 luxury	goods	 in	 the	 two	

years	ending	January	2009.	The	Middle	East	and	

emerging	markets	like	India	are	also	major	hubs	

of	 luxury	consumption	as	 importers	of	 luxury	

brands.	Here	companies	have	set	up	shop	 in	

cities	 from	Dubai	 to	Delhi.	These	markets	have	

been	seen	almost	as	the	life	rafts	in	this	turbulent	

economy	because	there,	 the	thinking	 is,	people	

will	still	spend,	spend,	spend	on	known	brands.	

Last	year	at	Baselworld,	 the	 then-CEO	of	 the	

luxury	watch	brand	Ebel,	Thomas	van	der	Kellen,	

told	us	that	consumers	 in	the	emerging	markets	

"are	growing	opportunities	 for	 the	 luxury	watch	

business...the	money	 is	 there,	 it's	very	much	a	

branded	culture..so	we	see	a	 lot	of	opportunity	

to	make	up	 for	potential	 loss	on	 the	western	

hemisphere."

	 The	bottom	 line	 for	all	brands	 in	 the	 luxury	

industry	 is	no	one	 is	exempt	 from	 feeling	 the	

constrictions	of	 the	market.	Every	aspect	of	 the	

business	 is	and	will	be	affected	 in	some	way,	

whether	 it's	at	 the	production	end	(rising	costs	

of	raw	materials	and	manufacturing)	to	the	retail	

end	(flow	of	traffic	into	their	stores).	

	 What	 separates	 those	who	will	 survive	and	

even	 flourish	 in	 this	 industry	are	 the	ones	 that	

define	themselves	as	true	and	aspirational	luxury	

where	the	product	is	seen	as	an	investment	and	

worth	it.	
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   China in 2009
TC114	 /	WG	4.New	project	 related	 to	watches	

made	of	hard	materials,	 submitted	by	KATS	 /

TC114/WG5.

	 C h i n a 	 i s 	 t h e 	 u p p e r m o s t 	 h o r o l o g e	

manufacturing	base	 in	 the	world.	80%	horologe	

products	 of	 the	 world	 are	made	 in	 china,	

and	 90%	of	Chinese	 horologe	products	 are	

distributed	in	Pearl	River	Delta	and	coastal	area	

in	Eastern	China.

	 By	 the	end	of	2008,	 the	number	of	horologe	

enterprises	 in	Shenzhen	had	exceeded	1,000,	

of	which	44.56%	made	"Watch	and	clock	parts",	

43.25%	were	 "watch	enterprises",	3.93%	were	

"surface	 treatment	 enterprises",	 2.49%	were	

"clock	enterprises	 (including	alarm	clock)"and	

5.77%	were	 others.	 There	were	more	 than	

200	 large	and	medium-size	enterprises	and	

200	 thousands	staff.	 The	Shenzhen	horologe	

industrial	output	value	was	more	 than	RMB	15	

billions,	up	by	9.56%	over	the	same	period	of	last	

year,	because	of	a	fast	growth	of	export	quantity	

and	the	number	of	private	enterprises.	The	output	

was	0.8	billion,	 including	0.68	billion	of	export.	

The	total	export	value	was	USD	13	billions.	The	

export	 volume	and	export	 value	 respectively	

accounted	for	51%	and	53%	of	Chinese	export	

amount,	and	 the	export	volume	accounted	 for	

40%	of	international	market.

ISO/TC 114 MEETING 2009 IN
SHENZHEN, CHINA

	 Delegations	 from	 Swiss,	 British,	 France,	

Japan,	Korea	and	China	gathered	in	Shenzhen,	

attending	 the	 ISO/TC	114	meeting,	which	was	

held	in	Shenzhen	for	the	first	time.

	 Several	 topics	 concerned	customers,	 like	

Water-resistant	watches	 (ISO	22810)	 /	TC114	

/	SC	3,	Resistant	 to	wear,	scratching	and	drop	

impacts	 (ISO	23160)	 /	TC114	 /	SC	6,	Projects	

related	 to	watch	 batteries	 (ISO	 12819,	 IEC	

projects)	/	TC114	/	WG	1.	

	 	 	Guide	 related	 to	dangerous	materials	and	

substances	/	TC114	/	WG	2,	Functional	and	non-

functional	jewels	(ISO	1112)	/	TC114	/	WG	3,New	

project	 related	 to	clocks,	submitted	by	SAC	 /	

CHINA HUNGRY FOR LUXURY, 
ESPECIALLY CARTIER

	 More	 than	half	 of	Chinese	 luxury	goods	

consumers	will	not	 let	 the	ongoing	economic	

crunch	put	a	crimp	 in	 their	spending	habits,	

according	to	a	report	by	Ruder	Finn	Asia	and	

Albatross	Global	Solutions.	

	 While	 the	 report	notes	 that	 this	 is	 true	 for	

Greater	China,	 the	Hong	Kong	 figures	are	

darker,	with	more	 than	70	percent	 saying	

they	will	 reduce	spending	on	 luxury	goods.	

The	survey	conducted	by	 the	 two	agencies	

indicated	 a	 great	 deal	 of	 confidence	 in	

Shanghai	and	Beijing	as	well	as	 in	so-called	

tier	2	cities.	

	 Mainland	 China	 respondents	 though	

overwhelmingly	 called	Hong	 Kong	 their	

destination	of	choice	 for	purchasing	 luxury	

goods,	which	 should	bring	a	 smile	 to	 the	

faces	of	retailers	there.		

	 In	another	part	 of	 the	 recently	 released	

report,	 luxury	brands	such	as	Cartier	 and	

Louis	Vuitton	were	ranked	top	by	consumers	

in	Greater	China.	Cartier	 reigned	supreme	

in	 all	China	 cities,	 including	Hong	Kong,	

among	respondents	 in	the	category	of	watch	

and	 jewelry,	beating	out	Omega,	Tiffany	and	

Rolex.

	 Louis	Vuitton	ruled	the	roost	in	fashion	and	

accessories	in	China	but	lost	out	to	Chanel	in	

Hong	Kong.	Chanel	generally	placed	second	

in	China,	with	Gucci	and	Prada	 level	at	 third	

in	Hong	Kong.	Prada	numbers	for	China	were	

not	available.	

CHINA WATCH FAIR 2009 CELEBRATED HER 20-YEAR-OLD BIRTHDAY

	 It's	great	time	for	China	Watch	Fair	2009	to	celebrate	her	20-year-old	birthday.	Held	in	Shenzhen	

Convention	&	Exhibition	Center	on	July	2,	China	Watch	Fair	2009	attracted	hundreds	of	companies	

from	China	mainland,	Hong	Kong,	Taiwan,	Switzerland,	Japan,	Germany,	Italy	and	France	to	exhibit	

their	new	products.	CWJF	is	a	bridge	between	trade	buyers	and	manufacturers	and	suppliers	from	

all	over	 the	world.	This	year	over	500	companies	

participate	 in	 the	show,	exhibiting	and	promoting	

their	latest	collections.	

	 During	 the	 fair,	 the	atmosphere	was	packed	

with	entertainment.	Among	 the	highlights	were	

performances	by	 fashion	models.	At	new	brand	

show	Ebohr	with	Enlightened-Swarovski	elements	

released	a	 new	brand-Kana.	An	overview	all	

China	watch	brand,	 Ebohr	 is	 the	 first	 one	 to	

cooperate	with	international	brand.	

	 Within	 4	 days,	 China	Watch	 Fair	 brought	

industry	together.
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CHALLENGES FACING CHINA IN IPR 
PROTECTION

	 Since	China	began	 to	 implement	 its	National	

Intellectual	Property	Strategy	on	June	5	last	year,	

the	nation	has	achieved	remarkable	progress	 in	

this	field.	

	 	 "But	despite	all	 achievements,	we	 should	

be	 fully	aware	of	 the	challenges	 facing	us	 in	

the	 arena	 of	 IPR	protection,"	 Tian	 Lipu,	 the	

commissioner	of	 the	State	 Intellectual	Property	

Office.

	 	 "F i rs t , 	 wi thout 	 the	 IPRs	 to	 many	 core	

technologies,	China's	manufacturing	 industry	

is	 focusing	on	 the	 low-end	of	 the	value	chain.	

The	 nation's	 rapid	 economic	 growth	 has	 to	

depend	 too	much	on	 labor-intensive	sectors	

and	 industries	with	heavy	resource	and	energy	

consumption.	 These	 sectors	 are	 typically	

vulnerable	when	global	competition	 intensifies	

and	a	worldwide	economic	crisis	takes	place".	

	 "Secondly,	 relying	on	 their	strong	 innovative	

capacities,	 the	developed	countries	and	 the	

multinational	companies	 from	 these	countries	

are	always	the	winners	when	 it	comes	to	global	

competition.	These	companies	tend	to	use	their	

exclusive	IPRs	and	technologies	to	maintain	their	

monopoly	positions	in	their	respective	markets".	

	 	"In	these	circumstances,	China	should	change	

its	economic	growth	model	and	promote	its	own	

independent	innovations.	As	part	of	this	process,	

the	role	of	IPR	protection	should	be	enhanced".	

	 Th i s 	 yea r 	 i s 	 a 	 c ruc ia l 	 pe r i od 	 f o r 	 t he	

implementation	of	 the	strategy.	The	government	

has	now	released	 the	2009	Plan	 for	Promoting	

the	 Implementation	of	 the	National	 Intellectual	

Property	Strategy.	

	 The	 plan	 includes	measures	 to	 create	 a	

better	 legal	 environment	 for	 IPR	protection,	

improve	government	services	and	enhance	the	

popularization	of	the	strategy.	

	 The	plan	has	also	proposed	measures	to	deal	

with	 the	current	global	economic	downturn.	To	

encourage	enterprises	to	strengthen	their	global	

competitiveness	 through	 their	 independent	

innovat ions, 	 the	 p lan	 proposes	 that 	 the	

government,	at	various	 levels,	should	offer	more	

policy	and	financial	supports	to	help	enterprises	

strengthen	investment	in	innovation.	

	 Special	organizations	have	been	established	

in	many	provinces,	 autonomous	 regions	and	

municipalit ies	 to	 oversee	 the	 drafting	 and	

implementation	of	 their	own	 IPR	strategies.	To	

date,	more	than	10	provinces	and	municipalities	

have	released	their	own	implementation	plans.	

	 With	the	help	of	 their	corresponding	industrial	

associations,	 the	 railway,	 traditional	Chinese	

medicine	and	steel	making	 industries	are	 the	

first	sectors	to	benefit	from	the	strategy.	They	are	

already	seeing	enhanced	investment	in	research,	

development	and	brand	building.	

C H I N A  A L L O W S  C O N S U M E R 
FINANCING COMPANIES TO BOOST 
CONSUMPTION 

	 China	will	allow	non-deposit-taking	institutions	

both	 home	and	 overseas	 to	 offer	 consumer	

loans	to	 its	citizens,	a	new	measure	to	stimulate	

domestic	consumption.	

	 China	Banking	Regulatory	Commission	(CBRC)	

issued,	 on	 its	 portal	Web	 site,	management	

measures	 on	 the	 experiment	 of	 consumer	

financing	companies	to	seek	public	opinions.	

	 Consumer-financing	 companies	 wil l 	 be	

allowed	to	operate	on	a	trial	basis	in	China's	four	

major	cities	--	Beijing,	Shanghai,	Tianjin	and	

Chengdu.	

	 Loans	will	be	extended	to	 individuals	without	

collateral	 for	buying	durable	goods,	 including	

appliances	 and	 electronic	 products,	 and	

other	private	consumption	such	as	 travel	and	

education,	but	 it	has	barred	such	 loans	for	cars	

and	property,	according	to	the	draft.	

	 Credit	interest	rate	is	restricted	to	no	more	than	

four	 times	higher	 than	 the	benchmark	 interest	

rate,	and	loan	amounts	should	not	be	five	times	

more	than	the	debtors'	monthly	income.	

	 The	CBRC	has	not	said	when	the	regulations	

would	 take	effect,	but	 it	said	June	12	would	be	

the	deadline	for	public	feedback.	

	 Foreign	and	domestic	institutions	with	minimum	

assets	of	80	billion	yuan	(12	billion	U.S.	dollars),	

at	 least	 five	 years	 experience	 in	 providing	

consumer	 loans,	and	a	profitable	record	for	 the	

past	 two	years,	are	allowed	to	set	up	consumer	

financing	companies,	the	CBRC	requires.	

	 China's 	 consumer	 f inancing	 market 	 is	

underdeveloped	 compared	with	 that	 of	 the	

western	countries.	

	 "Commercial	 banks	 and	 auto	 f inancing	

institutions	are	 the	only	 two	bodies	providing	

private	consumption	credit,	where	consumption	

loans	account	 for	 less	 than	12	percent	of	 their	

total	credit	amount,"	said	Guo	Tianyong,	director	

with	Finance	Research	Center	of	China's	Central	

University	of	Finance	and	Economics.	

	 Experts	believe	more	specialized	consumer	

financing	 institutions	are	needed	to	spur	private	

consumption	on	a	larger	scale.	

	 	 "Introducing	consumer-finance	companies	

is 	 expected	 to 	 fur ther 	 promote	 sa les	 o f	

manufacturers	and	retailers,	and	help	to	transfer	

China's	 growth	model	 from	 export-led	 to	

consumption-oriented	 in	 the	 long	 run,"	Chen	

Qiong,	deputy	director	with	CBRC's	non-banking	

regulatory	department,	told	Xinhua.	

	 Some	 retailers	have	already	benefited	 from	

consumer	 loans.	Data	 from	 the	CBRC	shows	

that	Suning	Appliance	Co,	Ltd.,	one	of	China's	

leading	electronic	 retailers,	has	seen	 its	sales	

value	up	40	percent	as	of	May	since	it	launched	

appliance	credit	 in	cooperation	with	banks	 in	

June	2005.	Gome,	Dazhong	and	other	Chinese	

appliance	 retailers	 also	 followed	 Suning's	

example,	 launching	similar	credit	consumption	

models	in	2005.

CHINA'S RETAIL SALES UP 15% IN 
FIRST HALF 

	 China's	retail	sales	in	the	first	half	year	rose	15	

percent	 to	5.87	 trillion	yuan	(859.60	billion	U.S.	

dollars)	 from	a	year	earlier,	 the	National	Bureau	

of	Statistics	(NBS)	said.	The	growth	rate	was	3.7	

percentage	points	higher	 than	the	same	period	

last	year.Retail	sales	in	June	also	rose	15	percent	

from	May,	said	the	NBS	spokesman	Li	Xiaochao.	

	 Real	 (inflation-adjusted)	 retail	 sales	growth	

was	 recorded	at	16.6	percent	 in	 the	 first	half	

year.	Urban	sales	of	consumer	goods	expanded	

14.4	percent	 to	3.98	 trillion	yuan,	while	sales	 in	

rural	areas	increased	16.4	percent	to	1.89	trillion	

yuan.	

	 	 "There	were	 two	 highlights	 in	 promoting	

domestic	demand:	commercial	apartments	sales	

rose	by	31.7	percent	 in	 the	 first	half	year	 from	

the	 same	period	 last	 year;	 automobile	 sales	

expanded	by	17.7	percent	year	on	year,"	Li	said.	

	 Consumption	 contributed	 53.4	 percent	 to	

economic	growth	and	3.8	percentage	points	 to	

GDP	growth	in	the	first	half	year,	Li	said.	

	 Per	capita	urban	 income	rose	9.8	percent	 in	

the	 first	half	year	 to	8,856	yuan.	The	 figure	 for	

rural	residents	was	8.1	percent	up	to	2,733	yuan.	

In	real	 terms,	 the	growth	rate	was	11.2	percent	

for	 urban	 residents	and	8.1	percent	 for	 rural	

residents.	

	 	 "China	 has	 taken	 three	 kinds	 of	 policies	

to	 boost	 consumption,	 including	 improving	

residents'	income,	encouraging	and	empowering	

rural	 residents	 to	 spend,	boosting	 large	and	

popular	items	consumption	such	as	automobiles	

and 	 apar tments , " 	 sa id 	 Sun 	 Xuegong, 	 a	

researcher	at	 the	Academy	of	Macroeconomic	

Research	under	 the	National	Development	and	

Reform	Commission.	

	 China	should	work	 further	 to	provide	more	

jobs,	expand	middle	class	and	complete	social	

security	system	to	boost	consumption,	Sun	said.

INFO
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	 Among	top	10	domestic	brands	 in	retail	sale	quantity,	 famous	brands	

accounted	for	83.89%,	and	accounted	for	92.12%	among	top	20.	The	other	

68	brands	only	accounted	 for	7.88%.	Among	top	10	domestic	brands	 in	

retail	sale	value,	famous	brands	accounted	for	92.78%,	and	accounted	for	

96.06%	among	top	20.	The	other	68	brands	only	accounted	for	3.94%	.

	 Among	top	10	 imported	brands	 in	 retail	sale	quantity,	 famous	brands	

accounted	for	71.38	%,	and	accounted	for	82.95%	among	top	20.	The	other	

128	brands	only	accounted	for	17.05%.	

	 Among	 top	10	 imported	brands	 in	 retail	 sale	value,	 famous	brands	

accounted	for	77.03%,	and	accounted	for	87.59%	among	top	20.	The	other	

128	brands	only	accounted	for	12.41%.	

	 Therefore	we	can	see:	the	trend	for	few	brands	to	take	the	lion's	share	is	

reinforced,	which	meanwhile	shows	that	China's	watch	market	is	maturing,	

peoples	demand	for	watch	is	developing	toward	branding	and	diversifying.	

(3) Obvious enhancement of watch consuming level; consuming is 
changing

	 	 	The	average	retail-sale	price	of	watch	of	100-shop	 in	2008	was	3430	

Yuan,	 increased	by	696	Yuan	compared	 to	 the	previous	year.	Average	

price	of	domestic	watch	was	767	Yuan,	 increased	by	136	Yuan,	and	the	

imported	watch	was	6038	Yuan,	increased	by	1117	Yuan.	

	 During	the	past	years,	retail-sale	price	of	some	brands	was	 increased	

twice	or	 trice	a	year,	with	an	 increase	rate	as	high	as	10~25%.	Besides,	

the	consuming	demand	for	medium-and-high	class	watch	was	also	an	

important	reason	for	high	retail	price.	

	 Retail sale of watches under 600 Yuan is decreasing year by year:In	

2008,	retail	sale	quantity	of	watch	under	600	Yuan	accounted	for	34.22%,	

decreased	by	10.01%	on	year-on-year	basis.	Retail	sale	value	of	watch	

under	600	Yuan	accounted	 for	3.3%,	decreased	by	1.69%	on	year-on-

year	basis.	

	 Retail	sale	quantity	of	watch	between	600~10000	Yuan	accounted	for	

58.86%.	It	is	a	main-stream	consuming	market	of	Chinese	people.	

	 In	2008,	retail	sale	quantity	of	watch	between	601-1000	Yuan	accounted	

for	20.87%,	between	1001~5000	Yuan	accounted	 for	31.34%,	between	

5001~10000	Yuan	accounted	for	6.65%.	The	total	accounted	for	58.86%.	

	 Retail sale value of watch above 10000 Yuan accounted for 58.65%. 

Retail-sale	quantity	of	watch	between	10001~30000	Yuan	and	above	

30000	Yuan	only	accounted	for	6.92%,	but	the	retail	sale	value	accounted	

for	58.65%,	retail-sale	value	proportion	of	watches	above	30000	Yuan	still	

keeps	increasing.	

	 With	the	rising	of	consuming	taste,	people's	pure	demand	for	 timing	 is	

fading.	They	pay	more	attention	 to	 the	brand,	quality,	 type	and	class	of	

watch.	Therefore,	different	consumer	groups	all	develop	higher	requirement	

for	watch.	High-grade	watch	has	become	an	 icon	 for	 the	 riches	 to	

represent	 their	 identity,	 thus	 the	demand	 for	such	watch	 is	expanding	

greatly.	

	 Unit	price	of	high-grade	watch	 is	high,	which	 therefore	can	 realize	

large	retail	price	value	and	very	sound	profit.	This	 is	an	 important	reason	

for	shops	and	watch	stores	 to	offer	advantageous	position	 to	high-end	

watches.	

(4) Influences of Financial Crisis

	 However,	China	is	suffered	from	international	financial	crisis	too.	Though	

many	watch	and	clock	brands	claim	to	the	public	that	 the	 influence	 is	not	

great,	we	can	see	from	the	monitoring	statistics	of	100-shop:	some	early	

entered	and	well	developed	brands	saw	15%~27%	decrease	between	

January	and	April	2009.	They	have	to	terminate	their	expanding	plan,	close	

some	shops	with	shameful	efficiency.	They	even	consider	 to	cancel	off	

the	twice	or	 trice	price	rise	with	a	 total	 rate	as	10~25%.	Most	distributors	

have	slowed	down	the	speed	or	even	stop	stocking	so	as	to	make	time	to	

consume	the	 large	amount	of	 inventory	hoarded	during	 the	past	several	

years.	As	statistics	show,	retail	sale	quantity	of	watch	has	seen	the	biggest	

fall	since	2001.	

	 	Watch	retail	sale	quantity	in	2008	was	decreased	by	13.59%	compared	

to	 the	previous	year,	among	which,	domestic	watch	was	decreased	by	

16.15%,	and	 imported	watch	was	decreased	by	10.92%.	This	was	 the	

biggest	decrease	since	2001.	
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	 This	article	is	sorted	on	the	basis	of	Release	of	Monitoring Information for 
Watch and Clock Retail Sale in 100-shop (Specialty Store)	in	China.	

	 China	 is	a	huge	consumer	market	which	 is	not	only	a	new	engine	

of	China's	economic	growth,	but	also	 the	 life-saving	straw	 for	many	

international	enterprises.	Watch	and	clock	 industry	 is	no	exception	either.	

With	a	plunge	of	export	volume,	Swiss	watch	and	clock	business	is	stricken	

heavily	by	the	financial	crisis.	However,	in	the	face	of	the	crisis,	many	Swiss	

brands	are	still	expanding	their	Chinese	markets	share.	TAG	Heuer	swears	

to	make	China	become	 the	biggest	piece	of	cake	 in	 the	global	market	

within	5	 to	10	years.	Other	 top	brands	also	exhibit	 their	 "rarity"	 in	China	

one	after	the	other.	All	these	have	shown	the	significance	of	the	market.	of	

China

	 Imported	watch,	especially	Swiss	watch,	has	won	good	reputation	 in	

China.	Increasing	income	and	completing	social	insurance	system	are	both	

strengthening	the	buying	power	of	Chinese	consumers	and	maturing	their	

cognition	toward	brand.	This	magazine	aims	to	sort	out	and	take	a	report	

on	 the	status	quo	of	 retail-sale	market	of	 imported	watch	 in	China,	and	

provide	references	for	brands	who	intend	to	enter	the	Chinese	market.	

Characteristics and Performance of Retail 
Market of Watch in China	
(1) A retail market structure that is dominated by imported watch has 
been formed. 

	 Regard	brand	quantity:	During	100-shop	monitoring	in	2008,	there	were	

236	watch	brands,	 including	88	domestic	brands,	148	 imported	brands.	

The	latter	accounted	for	62.71%,	being	1.68	times	of	the	former.

2001-2008 Monitored Brands Quantity Comparison	

			
	Year

	 										Total										Domestic				Proportion				Imported					Proportion			
			 	 									Brands	 Brands												%															Brands											%

	 2001	 398	 293	 73.62	 105	 26.38

	 2002	 372	 257	 69.09	 115	 30.91

	 2003	 418	 267	 63.88	 151	 36.12

	 2004	 381	 231	 60.63	 150	 39.37

	 2005	 354	 195	 55.08	 159	 44.92

	 2006	 298	 127	 42.62	 171	 57.38

	 2007	 269	 111	 41.26	 158	 58.74

	 2008	 236	 88	 37.29	 148	 62.71

	 Compared	with	2001,	domestic	brands	 fell	 from	73.62%	to	37.29%	in	

2008,	while	imported	brands	rose	from	26.38%	to	62.71%.	

	 See	 from	retail	sale	quantity	proportion	of	 imported	watch:	 retail	sale	

of	 imported	watch	accounted	for	50.52%	during	100-shop	monitoring	 in	

2008,	which	was	the	first	 time	for	 the	quantity	 to	exceed	50%	since	2001	

monitoring.	That	 is	 to	say,	 for	every	100	watches,	more	 than	50	were	

imported	watches.	

	 In	2008,	 retail	sale	value	proportion	of	 imported	watch	 in	100	shops	

accounted	for	88.94%,	i.e.	every	100	Yuan	retail	sale	value	contained	nearly	

90	Yuan	from	imported	watch.	

Focusing on Chinese Retail Market 
of Imported Watch

2001-2008 Constitution Change of Domestic & Imported Watches

	 2001	 74.78	 25.22	 26.79	 73.21

	 2002	 73.82	 26.18	 24.02	 75.98

	 2003	 69.52	 30.48	 21.01	 78.99

	 2004	 63.22	 36.78	 18.93	 81.07

	 2005	 58.68	 41.32	 17.10	 82.90

	 2006	 53.97	 46.03	 13.14	 86.86

	 2007	 50.99	 49.01	 11.77	 88.23

	 2008	 49.48	 50.52	 11.06	 88.94

Retail	Sale								Quantity Retail	Sale										Value
Year Domestic
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Imported	

Propotion	%
Domestic	

Propotion	%
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Propotion	%

			 	 	 Imported	watch	sees	a	fast	development	 in	Chinese	watch	and	clock	

market.	First,	more	and	more	brands	have	entered	 the	 land.	Second,	

Chinese	people	 tend	 to	 favor	 imported	watch,	especially	Swiss	watch.	

During	the	50s	and	60s,	Chinese	people	were	already	very	fond	of	Swiss	

watch.	Titoni,	Roamer	and	Enicar	were	among	those	admirable	wedding	

gifts.	During	the	material	deprivation	age,	a	Swiss	watch	was	very	hard	to	

obtain.	Since	China	entered	WTO	in	2001,	many	restrictions	on	 imported	

watch	have	been	called	off.	 Imported	watch	brands	keep	swarming	 into	

China,	with	renewed	design	and	function,	emerged	vogue	concepts	and	

rapid	shift	of	fashion	trend.	All	of	these,	as	it	happened,	have	filled	up	the	

years	of	hungering	demand	of	consumers.	Although	imported	watch	is	far	

from	being	cheap,	consumer's	zeal	will	not	recede.	ID-marked	operational	

concept,	quantity-limited	marketing	strategy	and	elegant	environment	have	

further	inspired	consumers'	purchasing	desire,	and	brought	China's	watch	

and	clock	market	into	an	unprecedented	vigorous	and	flourishing	phase.	

(2) Consumers have a maturing consumption and rising recognition 
toward famous brands. 

	 According	 to	statistics	of	100-shop,	among	 the	 top	10	 in	 retail	sale	

quantity	in	2008,	famous	brands	accounted	for	65.11%,	and	accounted	for	

77.85%	among	top	20.	The	other	216	brands	only	stood	for	22.15%.	

	 Among	 the	 top	10	 in	 retail	sale	value,	 famous	brands	accounted	 for	

69.15%,	and	accounted	for	84.96%	in	 top	20.	The	other	216	brands	only	

stood	for	15.04%.	
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HOTSPOT

First Swarovski CRYSTALLIZED 
flagship store open in Shanghai
	 Fashion,	 jewellery	 and	 lifestyle	 fans	 have	

a	brand	new	stomping	ground	 in	 the	heart	of	

Shanghai:	522	Huaihai	Road	 (M),	 the	address	

of	 the	 just-opened	Swarovski	CRYSTALLIZED		

Store,	which	is	the	first	of	its	kind	in	Asia.

	 In	 addition	 to	 exclusive,	 limited	designer	

collections	and	a	dazzling	 range	of	 ready-to-

wear	 jewellery	specially	 tailored	 to	a	variety	of	

styles,	 the	new	shop	also	offers	customers	 the	

possibility	of	customizing	 the	colour	of	existing	

designs	to	reflect	their	own	preferences,	or	even	

of	 creating	one-off	 jewellery	pieces	of	 their	

very	own	 from	 their	choice	of	more	 than	2000	

CRYSTALLIZED-Swarovski	Elements	 in	a	vast	

range	of	colours,	cuts,	shapes	and	sizes.	Two	

software	programs	are	at	hand	to	help	shoppers	

more	precisely	determine	what	category	best	

corresponds	 to	 their	personal	 style	and	 then	

create	jewellery	pieces	that	are	perfectly	tailored	

to	their	individual	type.

	 And	 there's	more:	 customers	 can	 relax,	

recollect	and	soak	in	inspiration	in	the	connected	

Swarovski	CRYSTALLIZED	Lounge.	And	 those	

who	have	a	truly	 "boundless"	 interest	 in	 fashion,	

jewellery	and	 lifestyles	are	 invited	 to	 join	 the		

"Unlimited"	 club	 and	 take	 advantage	 of	 its	

exclusive	program	of	events	and	other	benefits.

Vacheron Constantin's worldwide 
exhibition arrived in Beijing
	 Swiss	watchmaker	Vacheron	Constantin's	

worldwide	 exhibition	 showcases	 the	 superb	

artistry	of	 this	254-year-old	brand.	 It	arrived	at	

the	Beijing	Sun	Dong	An	Plaza	 last	week,	with	

nearly	20	luxurious	watches	in	tow.

	 A	highlight	 is	 a	pocket	watch	 "JMV	1755",	

made	 in	1755.	 It	 is	a	 replica	of	 the	 first	known	

pocket-watch	by	 the	 founder	 of	 the	 brand.	

Visitors	can	see	 its	white	enamel	dial	with	12	

Roman	numerals.	 It	 is	surrounded	by	another	

"railroad"	minute	 track,	 that	 features	 the	Arabic	

numbers.

	 Another	 exquisite	 creation,	 "World	 Time",	

known	 to	many	Chinese	people,	 is	 a	pocket	

watch	done	 in	18k	gold,	with	a	silver	dial	and	

gold	numbering.

	 Also	on	display	 is	 the	classic	Les	Historiques	

line,	highlighting	 the	 richness	of	 the	Vacheron	

Constantin	heritage.	The	exhibition	will	visit	six	

more	Chinese	cities:	Dalian,	Anshan,	Shenyang,	

Changchun,	Harbin,	Qingdao	and	Shanghai.

90 years of TITONI LTD. and 50 
years in China
	 TITONI	Ltd.,	 the	world-famous	Swiss	watch	

company,	 celebrated	 its	 90th	anniversary	 at	

the	Commune	by	the	Great	Wall	 in	Beijing.	This	

year	also	marks	 the	 fifty	 years	anniversary	of	

its	entering	 into	 the	Chinese	market.	The	venue	

was	chosen	with	this	Swiss	brand’s	respect	for	

China	 in	mind.	Eighty	media	and	over	hundred	

clients	gathered	altogether	to	commemorate	this	

momentous	milestone.	The	graceful	performance	

of	a	young	Swiss	Jazz	musician,	Eliane	Amherd,	

and	her	band	as	well	as	a	lucky	draw	entertained	

the	guests	and	contributed	to	a	most	 joyful	and	

memorable	event.

	 The	Ambassador	 of	 Switzerland	 to	China,	

Mr.	Blaise	Godet,	was	present	 to	congratulate	

and	witness	 this	glorious	moment	 in	 the	history	

of	TITONI.	 "Being	present	 in	China	for	50	years	

and	therewith	being	one	of	 the	first	Swiss	watch	

producer	entering	 the	Chinese	market,	TITONI	

can	even	be	 regarded	as	a	pioneer",	praised	

the	Ambassador	 the	Grenchen-based	watch	

company.	The	success	of	 TITONI	 is	not	only	

a	business	 legend,	but	 also	 symbolic	 of	 the	

friendship	 between	China	 and	 Switzerland.	

Together	with	Daniel	Schluep,	CEO	of	TITONI	

they	unveiled	 the	 special	 edition	of	 the	90th	

anniversary	watch.

	 TITONI	 is	one	of	 the	 last	 few	 independent	

and	 small	 companies	 in	 Switzerland	with	 a	

long	history	of	 fine	watch	making.	 In	1919,	Fritz	

Schluep	founded	a	small,	excellent	atelier	at	the	

foot	of	 the	Jura	Mountains.	The	 individualized	

production	of	precise	and	attractive	 timepieces	

over	the	decades	has	won	TITONI	an	outstanding	

reputation.	Since	 its	establishment,	TITONI	has	

always	focused	on	mechanical	watches.

	 	 	 In	 the	 last	 few	years,	TITONI	has	been	able	

to	 prosper	 and	 further	 increase	 its	market	

share.	 To	bring	customers	even	closer	 to	 its	

philosophy,	 TITONI	 has	 set	 up	more	 than	 a	

dozen	boutique	 stores	 in	Beijing,	 Shanghai,	

Chongqing,	Shenzhen,	Zhengzhou,	Harbin	etc.	

These	showrooms	offer	clients	the	opportunity	to	

become	familiar	with	the	entire	palette	of	TITONI	

models	 and	 to	 draw	 on	 the	 services	 of	 the	

best	watchmakers.	 "There	 is	a	strong	feeling	of	

commitment	and	responsibility",	describes	Daniel	

Schluep	 the	 attitude	 of	 the	 family	 company	

toward	 its	products	and	 future:	 "What	we	are	

aiming	for	 is	a	reasonable	but	steady	growth	 in	

volume	and	a	 further	 improvement	 in	quality."	

Insistence	on	quality	and	services,	opening	of	

more	 showrooms	and	 the	 new	brand	 image	

of	 "genuine	pride"	will	 definitely	 see	 TITONI	

getting	more	remarkable	accomplishments	and	

achieving	its	100th	birthday	in	2019.	

Ernest Borel Columbus Series 
Launches
	 Relaxation,	aggression,	heroism	and	glamour	

not	 only	 are	 characterist ics	 representing	

Columbus,	but	also	 feature	 the	newest	watch	

series	of	Ernest	Borel	Columbus	Series.	Ernest	

Borel,	 the	renowned	Swiss	timekeeper	with	over	

150	year-old	history,	announced	the	first	launch	

of	 their	newest	Columbus	Series	to	South	China	

on	10	May,	 2009	at	Grandview	Mall	 located	

at	Tianhe	Road	of	Guangzhou.	 "Exploring	 the	

Sailing	Tour"	was	 the	 innovative	 theme	of	 this	

grand	event.	The	lifestyle	fashion	brand	featuring	

its	 design	 theme	 "Sailing",	Nautica	 has	 also	

joined	 this	Sailing	Tour	 to	sponsor	 the	catwalk	

wardrobes.

	 The	venue	design	of	 this	Sailing	Tour	was	

unique	and	innovative.	A	huge	white	sail	boat	was	

built	as	 the	stage	 for	giving	a	 lively	experience	

of	 sailing	 to	 audiences	 and	 presenting	 the	

innovat ing	 spri t 	 of 	 Columbus	 Series.	 Mr.	

Raymond	 Lam,	 the	 brand	 ambassador,	Mr.	

Raphael	Boillat,	the	CEO	of	Ernest	Borel	(Swiss),	

Ms.	Nathalie	Boillat,	 the	General	Manager	of	

Ernest	Borel	and	Mr.	David	Su,	CEO	of	Ernest	

Borel	 (Asia	Pacific)	attended	the	event	 in	which	

they	 joined	hand-in-hand	to	host	 the	 launching	

ceremony	of	Columbus	Series.

	 In	 the	 558th	 anniversary	 of	 Columbus's	

navigate	exploration,	Ernest	Borel	has	designed	

a	series	of	Columbus	Series,	which	are	high-

level	automatic	GMT	watches,	promoting	 the	

spirit	 of	 Columbus	 never	 says	 die	 and	 his	

continuous	 innovation	courage.	The	new	series	

consists	of	models	 for	both	male	and	 female,	

continuing	 the	romance	of	 love	and	presenting	

the	charm	of	 ladies.	The	model	 for	male	has	

GMT	automatic	movement,	a	see-through	back	

and	screw	crown	and	being	elaborate	polished	

and	rhodium	plated.	The	model	 for	 female	has	

Swiss	made	quartz	movement.	Both	models	have	

centre	hands	 for	24-hours,	hours,	minutes	and	

seconds,	date	 indication,	stainless	steel	case	

and	100m	Water	resistant.

	 Swiss's	 Ernest	 Borel	 again	 expresses	 its	

everlasting	 lavish	 style,	 state-of-the-art	

craftsmanship	and	touching	style	 to	sustain	 the	

promotion	of	an	artistic	lifestyle.

International     
      watches in
 China
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	 "Branding"is	 the	 highlight	 of	 this	 fair.	Chinese	watch	and	clock	
enterprises	are	gradually	stepping	onto	 the	branding	course.	Though	
systemic	brand	management	mode	has	not	been	formed	yet,	enterprises	
are	 firmly	sticking	 to	 this	goal.	Meanwhile,	we	can	see	 that	Chinese	
enterprises	have	already	 realized	 their	defects	 in	design,	quality	and	
technology.	They	get	 to	know	that	appearance	and	quality	of	product	
shall	be	enhanced	when	focusing	on	brand	development,	thus	to	fit	with	
the	meaning	of	"brand".	
	 Huge	mainland	market	of	China	has	become	a	"beachhead"	 field	for	
many	 international	brands.	American	watch	brand	Jeep	participated	
in	Shenzhen	Watch	&	Clock	Fair	 for	 the	 first	 time,	with	 the	purpose	of	
expanding	inland	market	of	China	with	full	strength.	Jeep,	not	been	sold	
in	inland	China	before,	is	aware	of	the	10%	increase	rate	of	consumption	
especially	of	leisure	product	in	China.	People	begin	to	own	more	than	one	
watch.	Functional	and	fashionable	watches	are	becoming	popular.	
	 The	huge	temptation	of	Chinese	consuming	market	attracted	nearly	
40,000	buyers	to	the	fair.	The	quantity	of	buyers	was	not	affected	by	the	
crisis	but	instead	saw	a	growth	compared	to	the	last	year.	In	future,	China	
is	still	a	high-potential	consuming	market.	Watch	and	clock	market	 is	a	
powerful	market	pending	to	be	developed.	 In	China,	what	opportunities	
do	you	think	you	can	find?	

Overall Market in China
	 China	has	become	the	fastest	economic	growing	country	in	the	world	
during	 the	past	30	years,	with	an	annual	GDP	growth	 rate	as	high	as	
more	than	10%.	Nominal	GDP	in	2008	reached	4.4	trillion	USD	(calculated	
according	 to	exchange	rate),	standing	at	 the	 third	of	 the	world	behind	
USA	and	Japan.	China	has	a	population	about	1.32	million.	The	income	
per-capital	keeps	an	average	increase	of	nearly	8%	during	the	past	30	
years.	Annual	income	of	city	and	town	population	in	2008	reached	2300	
USD.		
	 According	to	the	latest	World	Wealth	Report	released	by	Merrill	Lynch	
Global	Wealth	Management	and	Gapgemini,	up	till	the	end	of	2008,	China	
had	had	364	thousand	millionaires	(calculated	on	the	basis	of	USD,	not	
including	real	estate	such	as	houses),	decreased	by	11.8%	compared	to	
413	thousand	in	the	same	period	of	the	previous	year.	Though,	China	has	
transcended	Britain	to	become	the	fourth	 in	the	world	that	has	the	most	
millionaires,	just	behind	USA,	Japan	and	Germany.	For	luxury	companies,	
it	may	be	a	piece	of	good	news,	because	 investigation	shows	 that	
millionaires	usually	spend	16%	of	their	money	on	luxuries.	Besides,	report	
warns	that:	based	upon	heavy	dependence	on	export,	the	initial	recovery	
sign	of	China’s	economy	can	not	be	relied	on.	As	the	report	estimates,	
GDP	in	2009	will	be	 increased	by	6%	which	 is	 lower	 than	the	 target	of	
Chinese	government	as	8%.	

Watch & Clock Market in China
	 According	 to	 the	estimation	of	Mckinsey,	 the	proportion	of	middle	
class	 (annual	 income	between	6,000	 to	25,000	USD)	among	urban	
families	 in	China	will	 rise	 from	5%	to	43%	 in	2015,	and	rise	 to	66%	 in	
2025.	Meanwhile,	proportion	of	affluent	class	(annual	 income	exceeding	

25,000	USD)	among	urban	 families	 in	China	 is	hopeful	 to	 rise	 to	2.3%	
in	2025.	With	 the	 increasing	disposable	consumptive	power,	 the	rising	
middle	class	is	expected	to	become	the	key	driving	force	of	watch	retail	
sale.	 It	can	be	 foreseen	 that,	 the	 increase	 ratio	of	 retail	spending	on	
watch	within	several	years	 in	the	future	 is	hopeful	 to	exceed	the	overall	
retail	spending.	
	 China	has	become	the	sixth	biggest	Swiss	watch	import	country.	The	
import	volume	during	the	first	quarter	of	2008	already	accounted	for	5.3%	
of	 the	total	export	volume	of	Swiss	watch.	 It	 is	estimated	that	China	will	
exceed	the	USA	(currently	the	USA	accounts	for	15.3%	of	the	total	export	
volume	of	Swiss	watch)	to	become	the	largest	market	of	Swiss	watch	in	
2015.	The	annual	average	compound	growth	rate	(CAGR)	of	 import	of	
Swiss	watch	 in	USA	during	the	past	10	years	was	10%	(statistics	from:	
US	Department	of	Commerce	and	US	Bureau	of	Census),	which	was	
about	5	times	of	the	actual	CAGR	of	GDP.	During	corresponding	period,	
CAGR	of	import	of	Swiss	watch	in	China	was	30.5%,	which	was	3.3	times	
of	actual	GDP	growth	rate,	affected	by	 low	cardinal	number.	According	
to	 low	multiplier	effect	and	actual	GDP,	 it	 is	expected	that	 the	CAGR	of	
import	of	Swiss	watch	 in	China	within	 the	next	 few	years	(2008~2015)	
will	reach	23%.	China	will	hopefully	exceed	USA	to	become	the	biggest	
import	country	of	Swiss	watch.	
	 In	 the	A	and	B	 level	cities,	such	as	Beijing,	Shanghai,	Guangzhou,	
Shenzhen,	Hangzhou,	Shenyang,	Qingdao,	etc,	people's	living	standard	
is	comparatively	high.	Recognition	and	advocating	of	brand	among	
middle-aged	and	young	people,	especially	the	white	collar	group,	keep	
growing	in	proportion.	The	white	collar	consumers	emphasize	pattern	and	
brand.	Their	consumptive	price	level	ranges	from	hundreds	to	thousands.	
They	usually	have	several	patterns	of	watch	to	suit	different	occasions	
and	seasons,	even	different	clothes.	The	real	 rich	consumers	account	
for	a	small	population	and	 they	prefer	high-end	watches.	Watches	
made	with	precious	metal	and	diamond	is	exhibit	of	their	high	status	and	

SPECIAL REPORT

Opportunities in China
	 In	 the	early	July	of	2009,	Shenzhen	celebrated	the	
opening	of	China	 (Shenzhen)	Watch	Fair.	The	 four-
day	fair	passed	through	alternation	of	burning	sun	and	
rainstorm.	However,	would	the	watch	and	clock	market	
in	China	become	constantly	changing	as	the	weather?	
Many	 unclear	 elements	 are	 affecting	 the	market.	
However,	 through	2009	China	(Shenzhen)	Watch	Fair,	
we	see	the	light	of	hope.	
	 China	 (Shenzhen)	Watch	 Fair	 is	 the	 biggest	
professional	watch	 fair	 in	 the	mainland	of	China.	 It	
represents	and	 reflects	 the	status	of	Chinese	watch	
and	clock	market	 to	a	certain	extent.	Under	 the	cloud	
of	financial	crisis,	Chinese	watch	and	clock	enterprises	
are	all	affected	more	or	 less.	Compared	with	 the	 last	
year,	enterprises	that	attended	the	fair	see	a	decrease	
in	 quantity.	 But	many	 new	brands	 emerged.	 Top	
brands	 in	China	(such	as	FIYTA,	Tian	Wang,	EBOHR,	
etc)	still	showed	their	strong	vitalities.	EBOHR	gave	a	
bang	 in	 the	 fair,	 releasing	a	new	brand	“KANA”	in	
cooperation	with	 the	tycoon	of	ornaments—Swarovski.	

This	was	 the	 first	 female	wrist	watch	brand	created	
by	domestic	watch	enterprise	 in	 cooperation	with	
international	famous	brand.	In	the	fair,	watch	and	clock	
enterprises	 tended	to	display	 their	development	and	
promotion	of	new	product,	which	showed	their	efforts	
to	deal	with	crisis	and	build	brand.	
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wealth.	Especially	in	socializing	occasions,	business	meeting,	banquet,	
etc,	they	will	wear	watch	with	great	worth.	
	 What's	more,	China	is	a	major	watch	and	clock	processing	base	in	
the	world.	Nearly	80%	watch	and	clock	products	come	form	China	and	
90%	are	distributed	among	the	Pearl	River	Delta	and	costal	area	in	the	
east	part	of	China	where	matching	 industrial	 links	of	watch	and	clock	
are	complete.	Up	till	the	end	of	2008,	there	were	more	than	1000	watch	
and	clock	enterprises	in	Shenzhen	city	whose	export	volume	accounted	
for	40%	of	the	global	market.	

Chinese Watch & Clock Industrial
Organization 
	 With	 the	 development	 of	Chinese	watch	 and	 clock	 industry,	
corresponding	industrial	associations	and	other	organizations	in	China	
have	been	developing	rapidly.	Based	on	diversified	platforms,	 these	
organizations	provide	different	services	 to	 timepiece	manufacturers	
and	retail	sellers	 in	China.	Meanwhile,	 they	put	constant	 focus	on	the	
development	of	 international	watch	and	clock	 industry	and	emphasize	
cooperation	with	 international	organizations.	Some	of	 them	are	 listed	
below	which	may	help	you	 to	understand	Chinese	watch	and	clock	
market	more	deeply.	

Shenzhen Watch & Clock Association
 	 Shenzhen	Watch	&	Clock	Association	was	founded	in	1987	as	one	
of	the	earliest	industrial	associations.	It	has	400	enterprise	and	institute	
members	within	and	out	of	Shenzhen.	
	 This	society	has	established	and	completed	13	interactive	platforms,	
including	China	(Shenzhen)	Watch	Fair,	China	Watch	&	Clock	Summit	
Forum,	 Shenzhen	Watch	&	Clock	Aggregation	Base,	 Shenzhen	
Watch	&	Clock	Research	Institute,	Product	 Innovative	Design	Center,	
Shenzhen	Watch	&	Clock	Quality	Test	Centre,	magazine	Moment,	
magazine	Shenzhen	Watch	&	Clock	 (English	version),	China	Watch	
&	Clock	 Information	Platform—www.ewatch.cn,	Shenzhen	Watch	&	
Clock	Training	Centre,	Shenzhen	Watch	&	Clock	Skill	Appraisement	
Centre,	Shenzhen	Watch	&	Clock	 IP	 Information	Centre,	Shenzhen	
Watch	&	Clock	Early	Warning	Center,	etc.	Through	 these	platforms,	
the	association	provides	diversified	services	to	the	 industry,	 including	
policy	promotion,	market	 information,	 fair	service,	quality	 test,	brand	
promotion,	 technical	 training,	 lecture	and	forum,	 theoretical	 research,	
intellectual	property	protection,	 international	cooperation,	 resource	
integration,	activity	organization	etc.	
Reference	website:	www.ewatch.cn			E-mail:	info@ewatch.cn

China Horologe Association
	 China	Horologe	Association	was	 founded	 in	1985,	and	now	has	
more	than	200	group	and	individual	members.	
	 The	society	has	established	sub-organizations	such	as	 "Trade	
Work	Committee"	and	 "Occupational	Technique	Appraisal	Station	of	
China	Watch	&	Clock	Society"	etc.	It	presides	over	the	"National	Watch	
&	Clock	Standardization	Technical	Committee",	and	holds	 the	 "China	
Watch	&	Clock	website	www.chinawatch-clock.com".	What's	more,	the	
society	publishes	a	monthly	magazine	named	as	China	Watch	&	Clock	
Communication.	 It	also	keeps	good	communication	with	 industrial	
organizations	in	developed	countries	as	Switzerland,	Germany,	France,	
and	the	Great	Britain,	etc.
Reference	website:	www.china-clock.com

Shanghai Timepiece Trade Association
	 Shanghai	Timepiece	Trade	Association	was	founded	in	1996.	It	is	a	
prestigious	localized	and	professional	industrial	organization	in	Chinese	
watch	and	clock	business.	 It	currently	has	more	 than	80	members,	
covering	elites	and	bodies	 in	manufacturing,	distributing,	researching,	
educating,	training,	etc,	in	Shanghai	timepiece	industry.
	 This	association	 follows	a	perfection-seeking	spirit.	Sticking	 to	

industrial	development	 strategy,	 it	 aims	 to	construct	 sound	service	
system	and	promote	good	faith	and	health	development	of	the	industry.	
Reference	website:	www.shanghaiwatch-clock.com

Besides, there are some other watch and 
clock industrial organizations as follows:
Guangdong	Watch	&	Clock	Association	
Shandong	Watch	&	Clock	Association	
Fujian	Watch	&	Clock	Association	
Yiwu	Watch	&	Clock	Association	
Zhangzhou	Watch	&	Clock	Timepiece	Trade	Association
Guangzhou	Yuexiu	Watch	&	Clock	Chamber	of	Commerce

Shenzhen Watch & Clock Quality Test 
Centre
	 Shenzhen	Watch	&	Clock	Quality	Test	Centre	(SWQC)	was	established	
in	2004.	 It	 is	one	of	 the	public	service	platform	supported	by	Shenzhen	
municipal	government.	 SWQC	 is	 also	a	 third-party	 test	 institution	
operated	and	managed	by	Shenzhen	Watch	&	Clock	Association	(SZWA)	
and	Shenzhen	Watch	&	Clock	Technology	Center	 (SWTC),	which	has	
been	accredited	by	China	National	Accredit	 Service	of	Confirmity	
Assessment	 (CNAS),	and	qualified	 for	 the	 ilac-MAR.	According	 to	
the	 requirement	of	 ISO	17025,	SWQC	provides	performance	 test	of	
raw	materials,	horological	parts	and	complete	products,	and	services	
including	technical	support,	training	lessons	for	customers	of	horological	
and	other	related	industry.
test@ewatch.cn

Shenzhen Watch & Clock Training 
Centre
	 Shenzhen	Watch	&	Clock	Training	Centre	was	 founded	on	14th	
February	2006,	with	the	approval	of	Shenzhen	Municipal	Bureau	of	Labor	
and	Social	Security.	Wholly	sponsored	by	Shenzhen	Watch	&	Clock	
Association	(SZWA),	 the	 training	centre	 is	a	private	vocational	 training	
institution.	It	aims	to	 improve	the	students'	horologe	theory	and	practice	
skills,	and	help	the	enterprises	to	 train	professional	skilled	personnel	of	
different	types	and	levels.	In	addition,	it	is	also	dedicated	to	promote	the	
technical	progress	of	watch	and	clock	enterprises.
lisa@ewatch.cn			train@ewatch.cn

	 Hopefully	 this	article	can	bring	you	 into	better	understanding	of	 the	
development	of	Chinese	watch	and	clock	 industry.	Wish	you	can	grasp	
the	opportunities	and	make	your	fortune	in	China.	Good	luck!

SPECIAL REPORT
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The	Paddle	Round	is	a	partial	in-water	propeller	for	vessels,	

installed	on	two	sides	or	at	the	stern	of	vessels,	with	a	form	

similar	 to	a	round	wheel.	The	circumference	of	 the	round	is	

equipped	with	several	paddle	boards	to	push	the	water	back	

and	propel	the	boat	forward.	As	most	part	of	the	round	wheel	

stays	above	water,	 it	 is	called	as	visible	round.	The	design	

of	Tian	Wang	"Round	Times"	watch	is	 just	 inspired	from	the	

Paddle	Round.	

An	era	 is	 just	 a	 little	 symbol	 in	 the	 running	history,	but	

innovation	 runs	 through	every	 second	and	minute.	 The	

vessel	of	era	therefore	sails	 forward,	so	does	the	history	of	

human	beings.	Under	very	new	era	and	with	fresh	innovative	

spirit,	Tian	Wang	gives	new	connotation	 to	 "Round	Times",	

from	a	precise	 timepiece	 to	 a	paddle	 round	 reflecting	

courage,	wisdom,	perfection	and	exploration.	 It	 is	building	

another	milestone	for	watch.		

Tian	Wang	"Round	Times"	watch

Witness	history	

Witness	courage

Witness	glory

Witness	the	mark	of	time

Witness	every	splendid	moment	

And	collect	your	precious	moments.	

DISCOVERY

TIAN WANG
—— Round   Times
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Round Times Round of Vogue
	 	 	After	a	passing	light	shadow,	
is	 it	 the	 trace	of	wheel	 or	 the	
manner	 of 	 the	 dr iver	 to	 be	
followed?	

	 	 	 The	 real	 fashion	 is	 to	 keep	
calm	and	self-style	 in	a	 trend,	
and	to	talk	with	your	experience	
and	aesthetics	with	tolerance.

Round Times Round of Taste
	 	 	Sometimes,	 too	highbrow	 to	
popularize	 is	a	taste,	such	as	a	
G-key	waltz.	Only	congeniality	
can	sparkle	light.	

	 	 	 Tas te 	 i s 	 a 	 k ind 	 o f 	 coo l	
sagac i t y , 	 an 	 a rm's 	 leng th	
distance,	and	a	nonreplicable	
f l a v o r 	 a nd 	 mean i ng . 	 T he	
status	of	highest	achievement	
can	 always	 won	 praise	 and	
admiration.	

Round Times Round of Honor
	 	 	Celebrities	 in	Britain	always	expect	 to	have	a	
romance	before	 the	Big	Ben.	 In	 their	eye,	Big	
Ben	 is	a	symbol	of	honor	and	dignity.	 It	keeps	
true	color	after	 living	 through	various	changes	
over	a	hundred	years	in	the	world.	
			Honor	and	dignity	is	simply	a	kind	of	leisure	on	
a	height	of	wisdom	and	success,	with	the	times	
and	seasons	turning	around	under	the	feet.	

Round Times Round of Courage
	 	 	Magellan,	with	 round	rudder	 in	hand,	sailed	 into	 the	
boundless	ocean	boldly.	He	was	 the	 first	 person	 to	
circumnavigate	 the	globe	and	proved	 that	 the	earth	
is	 round.	His	achievement	 is	not	undeniable,	and	his	
courage	is	even	shocking.	
	 	 	For	warriors,	 it’s	their	 inner	courage	that	drives	them	
to	explore	new	region	and	new	height.	

Round Times Round of Perfection
	 	 	 The	giant	 Ferris	 round	 in	 London	 is	
crowned	as	 a	miracle	 of	math,	 for	 the	
calculation	work	 for	 such	a	huge	 round	
wheel	 can	beat	 the	 biggest	 and	most	
complex	building	in	the	world.	
	 	 	 I t 	 i s 	 a 	 pe r f ec t i on-seek ing 	 and	
introspective	 attitude	 to	 find	 the	most	
harmonious	combination	of	point,	 line	and	
plane.	The	fluent	and	wandering	 lines	are	
the	utmost	flowing	rhythm.	

Round Times Round of Exploration
	 	 The	 vast	 starry	 sky	 inspired	Galileo's	 desire	
of	 exploration.	After	 painful	 effort,	 he	 invented	
astronomical	 telescopes	 and	 found	“the	 new	
universe”.	Does	an	unlimited	 future	being	shown	
little	by	little	in	the	search	of	man?
	 	 	 It 	 is	 just	 the	 unknown	 that	 we	 search	 for.	
Individual's	instinct	of	searching	for	unknown	things	
accumulate	 into	a	 strong	power	 to	push	human	
beings	through	one	age	after	another.	

TIAN WANGTIAN WANG



www.ewatch.cn

NEWS ARRIVAL

20 21

SHENZHEN  WATCH & CLOCK

L5001

Japan	MIYOTA	quartz	movement
Stainless	steel	case,genuine	leather	strap
Multifunction
Stainless	steel	normal	buckle
Stainless	steel	water-proof	crown
Water	resistant	to	30	m,	shakeproof	

L5001

Japan	MIYOTA	quartz	movement
Stainless	steel	case,genuine	leather	strap
Multifunction
Stainless	steel	normal	buckle
Stainless	steel	water-proof	crown
Water	resistant	to	30	m,	shakeproof	

GEYA
G6129

Japan	MIYOTA	quartz	movement
Stainless	steel	case,	bezel	and	band
Sapphire
Chronograph
Stainless	steel	double-pusher	clasp
Stainless	steel	water-proof	crown
Water	resistant	to	50	m,	shakeproof		

G6138

Japan	MIYOTA	quartz	movement
Stainless	steel	case,	bezel	and	band
Chronograph
Stainless	steel	double-pusher	clasp
Stainless	steel	water-proof	crown
Water	resistant	to	50	m,	shakeproof

G6131

Japan	MIYOTA	quartz	movement
Stainless	steel	case,	bezel	and	band
Date	at	3	o’clock
Stainless	steel	double-pusher	clasp
Stainless	steel	water-proof	crown
Water	resistant	to	50	m,	shakeproof	

G8103  

Japan	MIYOTA	automatic	movement
Stainless	steel	case,bezel	and	band
Sapphire
Date	at	3	o’clock
Stainless	steel	double-pusher	butterfly	buckle
Stainless	steel	water-proof	screwed	crown
Water	resistant	to	50	m,	shakeproof
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	 Polaris	Zhongxin	boast	 the	successor	of	well	 known	brand	name	

Polaris	with	hundred	year	history,	holding	China	National	 Industry	 flag	
highly,	devoted	 into	developing	excellent	national	brand,	 teemed	more	
rich	corporate	culture	to	Polaris	product.
	 Polaris	Zhongxin	takes	constantly	developing	principle,	fully	gathering	
qualified	 talent	of	polaris,	drawing	up	quintessence	 from	 traditional	
technology,	taking	model	science	and	technology	of	processing	means,	
unremittingly	keeping	 track	of	 the	world-leading	state	of	arts	 in	 the	
horological	 industry,	whole-hart	devoted	 into	prosperity	of	domestic	
horological	industry.
	 Polaris	Zhongxin	produce	all	kinds	of	high	class	movement	such	as	
skeleton	weight	chain/cable	driven	4-rod,	8-rod	movement,	mechanical	
cuckoo	clock	movement,	big	wheel	skeleton	clock	movement,	balance	
system	movement,	tourbillion	movement	etc.	unique	designing,	precisely	
time-keeping,	reliable	performance,	 fashionable	exterior,	completing	a	
wonderful	impression.	Products	are	very	popular	in	domestic	and	abroad	
market,	having	extensive	market	coverage,	exporting	over	30	different	
countries	with	very	good	reputation.

WENZHOU ROUNDSTAR TIMER CO., LTD.
																																																						
	 Wenzhou	Roundstar	 Timer	Co.,Ltd.(Yongjia	 Timer	
Factory)	was	established	 in	August	1983.	With	abundant	
technical	 strength,the	 company	 is	 eqiupped	 with	
advanced	product	 line	 to	produce:	mechanical	alarm	
clock,	timer,	movement.
	 The	company	produces	 "Hefei"	 "Round	Star"	brand	
mechnical	alarm	clock,	machine	core	and	 timer	series.	
It	 honourably	won	 the	permit	 certification	of	 national	
industrial	production,	export	machinery	and	electricity	
products	quality	and	was	authorized	 import	and	export	
right	by	 the	government.	The	products	sell	well	Europe,	
America	and	the	Middle	East.	

YANTAI POLARIS ZHONGXIN MECHANICAL CO., LTD

Booth:3E12-12

ROUNDSTAR

PROFILE

JIEYONG
SHENZHEN JIEYONG (STARKING) CLOCKS 
AND WATCHES CO., LTD

	 Shenzhen	Jieyong	(Starking)	Clocks	and	Watches	Co.,	Ltd	has	

already	received	many	honours	with	about	twenty	years'	development.	
Its	products	spread	throughout	entired	China	and	southeast	Asia.	
	 The	company	insists	the	spirits	of	"Keeping	improving	and	striving	
to	perfection"	 to	continuously	 improve	quality	and	service	 level.	With	
about	twenty	years	experiences,	they	believe	each	of	watches	will	be	
greatly	satisfied	with	the	client's	requirements.	

Booth:3E12-02、04，3E13-01、03

	 Shenzhen	Honggang	Watch	 Industry	Co.,	Ltd	 is	a	professional	manufacturer	

of	cases,	bands	and	completed	watches	 in	stainless	steel,	 tungsten	and	ceramic	

materials.

	 Superior	quality,	 reasonable	price	and	prompt	delivery	are	guaranteed,	and	a	

variety	of	models	are	waitting	for	your	choice.	We	accept	OEM	order	and	provide	

clients	with	high	quality	products	to	home	and	abroad.		

SHENZHEN HONGGANG WATCH INDUSTRY CO., LTD

Booth:3E12-06、08

Model: 8041
Movement:	Quartz	chronograph

Functions:Chronograph,Hour,	minute,	 small	

second,	date

Case	and	Bracelet:	Full	high	tech	Ceramic	

Glass:	Sapphire	crystal	

Color:	White	and	black	ceramic	are	available

Water	proof:	5	ATM	water	resistant

High	scratch	resistant,	corrosion-resistant,	skin-

friendly	and	ever-lasting	colour	are	good	choice	

for	you.

Model: 319
Movement:	Quartz

Functions:	Hour,	minute,	small	second,	date

Case	and	Bracelet:	Full	high	tech	tungsten

Glass:	Sapphire	crystal	

Water	proof:	5	ATM	water	resistant

High	scratch	 resistant,	 corrosion-resistant,	

skin-friendly	 and	every-lasting	colour	 are	

good	choice	for	you.

POLARIS
Booth:3E12-10

unremittingly	keeping	 track	of	 the	world-leading	state	of	arts	 in	 the	
horological	 industry,	whole-hart	devoted	 into	prosperity	of	domestic	
horological	industry.
	 Polaris	Zhongxin	produce	all	kinds	of	high	class	movement	such	as	
skeleton	weight	chain/cable	driven	4-rod,	8-rod	movement,	mechanical	
cuckoo	clock	movement,	big	wheel	skeleton	clock	movement,	balance	
system	movement,	tourbillion	movement	etc.	unique	designing,	precisely	
time-keeping,	reliable	performance,	 fashionable	exterior,	completing	a	
wonderful	impression.	Products	are	very	popular	in	domestic	and	abroad	
market,	having	extensive	market	coverage,	exporting	over	30	different	
countries	with	very	good	reputation.
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01	Automatic	watch	with	Stainless	steel	and	tungsten	link,Japan	movement,sapphire	crystal.

02	Quartz	watch	with	all	tungsten	material,Ronda	movement,sapphire	crystal.

03	Quartz	watch	with	stainless	steel	case&setting	stone,leather	band.

04	Automatic	watch	with	Stainless	steel	and	tungsten	link,Japan	movement,sapphire	crystal.

05	Quartz	watch	with	all	stainless	steel	material,Ronda	movement,sapphire	crystal.

03
04

Shenzhen	Jieyong	(Starking)	Clocks	and	Watches	Co.,	Ltd	has	

already	received	many	honours	with	about	twenty	years'	development.	

	 The	company	insists	the	spirits	of	"Keeping	improving	and	striving	
to	perfection"	 to	continuously	 improve	quality	and	service	 level.	With	
about	twenty	years	experiences,	they	believe	each	of	watches	will	be	

01
02

05

02

HONGGANG 319

8041
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	 Shenzhen	Gitso	Watch	Co.,Ltd	 is	a	company	mainly	dealing	 in	
ceramic,	 tungsten	steel,	stainless	steel,	brass	and	alloy	watches	
towards	oversea	markets.	Establishing	a	modern,	international	watch	
brand	 is	our	 target.	Credit	and	 innovation	are	our	dealing	 faith.
We	 focus	on	 the	design,	development,	manufacture	and	oversea	
marketing.

SHENZHEN GITSO WATCH CO., LTD

CITOLE
	 CITOLE	watches	have	combined	modern	design	

concept	 into	 traditional	watch	design,	and	melt	 rich	
cultural	deposits	into	elegant	and	noble	design,	which	
will	bring	you	a	brand	image	of	"brightness,	trust,	and	
high	taste."	 It	wins	 the	attention	of	 the	public	when	 it	
comes	into	the	market.	
	 CITOLE	has	a	good	 technicians,	 strong	design	
team	and	produce	the	series	of	watches	to	meet	 the	
global	markets.	All	 the	products	are	processed	with	
high-quality	materials	under	the	strict	quality	control.
Most	of	our	model	use	Japan	or	Swiss	Movement.
For	the	band	and	case,	using	stainless	steel,	 tungent	
steel.cermaic	material,	and	all	of	 the	glasses	of	 the	
watches	are	made	of	 firm	and	 resistance	sapphire	
glass,	with	3ATM	or	5	ATM	water	resistant	and	so	on.

Booth:3E12-32

	 Shenzhen	Gitso	Watch	Co.,Ltd	 is	a	company	mainly	dealing	 in	
ceramic,	 tungsten	steel,	stainless	steel,	brass	and	alloy	watches	
towards	oversea	markets.	Establishing	a	modern,	international	watch	
brand	 is	our	 target.	Credit	and	 innovation	are	our	dealing	 faith.
We	 focus	on	 the	design,	development,	manufacture	and	oversea	
marketing.

SHENZHEN GITSO WATCH CO., LTD

CT8042M：
Sapphire	crystal	mirror	surface
Wearable	tungsten	steel	case	and	band
Forsted	ceramic	watch	dial
Imported	Original	Movement
Water	Resistant	3ATM

51027G & 51030G：All	tungsten	watch	with	Swiss	Ronda	movement	
and	sapphire	glass.	Nice	quality	and	reasonable	price.

61012G: All	 ceramic	watch	with	Swiss	Ronda	movement	 and	
sapphire	glass.	Nice	quality	and	reasonable	price.

M61001: All	ceramic	chronograph	watch	with	Swiss	ISA	movement	
and	sapphire	glass.Nice	quality	and	reasonable	price.

31147: Alloy	watch.	Fashion	style	and	low	price.	Good	choice	for	gift	
or	promotional	orders.

61012G

M61001

51027G

51030G

CT5010G.L：
Stainless	steel	case	and	band
Toughened	and	Hardened	glass
Imported	original	quartz	movement
Water	resistant	3ATM

CT9005M, CT5043MP：
All	stainless	steel	casen	and	band
Sapphire	crystal
Water	resistant	3ATM
Imported	original	automatic	mechanical	
movement

CT5010G.L

	 Shenzhen	Gitso	Watch	Co.,Ltd	 is	a	company	mainly	dealing	 in	
ceramic,	 tungsten	steel,	stainless	steel,	brass	and	alloy	watches	
towards	oversea	markets.	Establishing	a	modern,	international	watch	
brand	 is	our	 target.	Credit	and	 innovation	are	our	dealing	 faith.
We	 focus	on	 the	design,	development,	manufacture	and	oversea	

Booth: 3E12-22、24，3E13-21

GITSO

DONGFANG

PROFILE

JIEYANG CITY YINGFA CLOCK AND WATCH INDUSTRIAL LTD

	 Jieyang	City	Yingfa	Clock	and	Watch	 Industrial	Ltd	 is	a	
professional	business	company	of	quartz	clock	incorporating	
production	 and	 trade	 into	 an	 organic	whole,	 the	main	
products	have	plastics	and	wooden	quartz	wall	clock,	 table	
clock	 and	alarm	clock.	 The	company	have	gained	 ISO	
9001:2000	certicification	in	2007.	
	 	Since	 the	company	was	established,	we	are	 insisting	on	
the	aim	 that	 "the	quality	 first,	customer	 the	highest".	Our	
management	philosophy	 is	 "survive	on	high	quality,	seek	
development	on	 innovation".	Various	kinds	of	products	are	
produced	under	strict	production	procedure	and	standard,		
The	products	are	subjected	to	strict	inspection	and	reached	
the	country	and	sector	standard.	Meanwhile,	there	are	design	
offices	to	develop	and	design	independently	in	the	company.	
We	cab	make	out	more	 than	40	designs	every	year.	For	a	
long	time,	our	products	are	varied,	attractive	and	sell	in	more	
than	100	countries	and	regions	in	the	world.
	 Yingfa	clock	and	watch	believes	 that	quality	gains	 trust	
and	reputation	wins	the	market.	We	wish	cooperate	with	each	
customer	and	create	the	briiliant	tomorrow	.

SHENZHEN DONG FANG GENERAL ELECTRICAL 
EQUIPMENT ENTERPRISE LTD. 

ITEM NO.:826
Description:Plastic	Wall	Clock
Classical	design,Imitation	Wood	outside	 for	 the	 the	
case	and	high	quality	electroplating	inside	the	clock.
Series:Pendulum	and	Rotating

Function:
Melody	with	Hi-Fi	music(16	songs)
Movement:Yongtown	Step	Movement

ITEM NO.: P818
Description:Plastic	Wall	Clock
Classical	design,Imitation	Wood	outside	 for	 the	 the	
case	and	high	quality	electroplating	inside	the	clock.
Series:Pendulum	and	Rotating

Function:
Melody	with	Hi-Fi	music(16	songs)
Movement:Yongtown	Step	Movement

ITEM NO.: 229
Description:Plastic	Wall	Clock
Classical	design,Imitation	Wood	outside	for	
the	the	case	and	high	quality	electroplating	
inside	the	clock.
Series:Pendulum	and	Rotating

Function:
Melody	with	Hi-Fi	music(16	songs)
Movement:Yongtown	Step	Movement

826
P818

229

YINGFA

813

0622

T562

M839
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31147: 
or	promotional	orders.

CITOLE	watches	have	combined	modern	design	

concept	 into	 traditional	watch	design,	and	melt	 rich	
cultural	deposits	into	elegant	and	noble	design,	which	
will	bring	you	a	brand	image	of	"brightness,	trust,	and	
high	taste."	 It	wins	 the	attention	of	 the	public	when	 it	

	 CITOLE	has	a	good	 technicians,	 strong	design	
team	and	produce	the	series	of	watches	to	meet	 the	

51027G

CT5010G.L

All	stainless	steel	casen	and	band

Imported	original	automatic	mechanical	 CT9005M

CT5043MP

CT8042M

CT5010G.L

T562	
The	 intensively	processed	wooden	effect	 looks	natural	&	modern	
plus	the	clear	display	of	date	with	multi-function.

0622
Dazzling	decorated	turning	pendulum	matches	with	resplendent	
entirety.The	best	choice	for	 the	combination	of	complete	function	
and	elegant	decoration.

M839
Framed	with	pure	&	natural	wood	reveals	its	free	&	fresh	delicacy.

813
The	arc	exterior	matched	with	nice	color	combination	makes	the	
dial	figures	clearly	discernible.

Booth:3E12-16

Booth:3E12-18、20
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	 Shenzhen	Heyikang	 Industrial	CO.,Ltd	
is	a	 factory	which	specializes	 in	designing	

&	manufacturing	varies	of	display	 for	 the	

famous	 worldwide	 luxury	 brands.	 The	

displays	can	be	used	for	exhibiting	watch,	

jewelry,cosmetic,glasses	 and	 digi tal	

products	and	so	on.	

HEYIKANG
Booth:3E13-11

SHENZHEN HEYIKANG INDUSTRIAL CO., LTD

	 Shenzhen	Farhomer	Watch	Ltd	speciallizes	 in	
producing	stainless	steel	watchcases	and	brass	
watchcases.	The	company	integrates	the	processes	
of		taking	orders,	developing	new	models,producing	
and	running.Its	main	markets	are	Japan,	Europe	and	
United	States.	Meanwhile	the	company	makes	every	
effort	 to	develop	new	markets	both	at	home	and	
abroad.

FARHOMER  
Booth:3E13-07

SHENZHEN FARHOMER WATCH LTD

FARHOMER    

Item: HYK 004
Name:	Watch	display
Size:	L100×H70	cm

Item: HYK 005
Name:	Watch	display
Size:	L100×H70	cm

ESSENCE 
	 Established	and	 registered	 in	 1992,	Essence	watch	company	 is	

a	Korea	 individual	proprietorship	manufacturer	which	specializes	 in	
producing	a	wide	range	of	middle	and	high-grade	watches.Essence	has	
rich	experience	 in	 this	 field,	and	now	the	company's	products	fall	 into	3	
categories	which	are	tungsten	steel	,stainless	steel	and	ceramic	series.	All	
the	glasses	of	the	watches	are	made	of	firm	and	beautiful	sapphire	glass.	
And	all	the	watches	are	designed	by	the	Korea	professional	designers.	By	
virtue	of	 the	super-high	quality	 fashion	style	and	reasonable	prices,	 the	
watches	have	met	a	great	 favor	and	got	good	reputation	both	domestic	
and	abroad.	

ESSENCE WATCH CO.,LTD

		
Booth：3E13-05

ZHONGBA WATCH PARTS CO., LTD

	 With	over	10	years	experience	 in	watch	repairing	
parts	 industry,	Zhongba	Watch	Parts	Co.,	Ltd	builds	
up	 the	varieties	of	products	with	over	 ten	 thousand	
items	such	as	 leather	band,	crown,	glass,	buckles,	
clasp,	spring	bar,	 I-ring,	hands	and	Tools.	You	can	
find	all	you	need	here.	It	can	save	your	cost	and	time.	
As	the	marketing	network	of	continuous	improvement	
and	 development,	 we	 wil l 	 be	 able	 to	 provide	
customers	with	better	price	and	service.

Z
H

O
N

G
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Established	and	 registered	 in	 1992,	Essence	watch	company	 is	

a	Korea	 individual	proprietorship	manufacturer	which	specializes	 in	
producing	a	wide	range	of	middle	and	high-grade	watches.Essence	has	
rich	experience	 in	 this	 field,	and	now	the	company's	products	fall	 into	3	
categories	which	are	tungsten	steel	,stainless	steel	and	ceramic	series.	All	
the	glasses	of	the	watches	are	made	of	firm	and	beautiful	sapphire	glass.	
And	all	the	watches	are	designed	by	the	Korea	professional	designers.	By	
virtue	of	 the	super-high	quality	 fashion	style	and	reasonable	prices,	 the	
watches	have	met	a	great	 favor	and	got	good	reputation	both	domestic	

7030 

all	 korean	ceramic	band	and	case,	 sapphire	
crystal,	Swiss	movement,	5	ATM,

chronograph	timepieces

7099

all	 korean	 ceramic	 band	 and	 case,	 sapphire	 crystal,	 Swiss	

movement,	5	ATM,	chronograph	timepieces

all	 korean	 ceramic	 band	 and	 case,	 sapphire	 crystal,	 Swiss	

7030

7070

7099

7070

stainless	steel	case,	ceramic	and	stainless	steel	
band,	 ceramic	 bezel,saphire	 crystal,	 Japan	
chronograph	movement,	5	ATM.

Booth:3E12－26
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	 Amovan	Watch	 Industry	 Co.,	 Ltd	 is	 a	 professional	
HongKong	watch	 company	which	 is	manufcturing	 and	

selling	high	quality	OEM	&	ODM	watches	worldwide.	 "Base	

upon	the	different	culutre,	guide	 the	 fashionable	 tendency"	

is	 	AMOVAN	 's	design	concept	 for	customers.AMOVAN	 is	

capable	of	producing	high	quality	watches	 in	all	 kinds	of	

materials	with	contemporary	designs.

28 29
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	 Shenzhen	Berny	 Industrial	Co.,Ltd	granted	with	 ISO9001:2000	

certificate	and	 is	one	of	 the	professional	watch	manufacturers	 in	

China.	Radio	controlled	watch,	Automatic	watch,	Chronograph,	

Quartz	Analog,	Digital	Watch,	Athletes	Watch,	Digital	Module	

are	 our	 key	 products.	Online	 showroom	will	 be	 updated	 on	

our	webpage	www.bernywatch.com.	All	 of	our	watches	are	 in	

compliance	with	CE	regulation	and	Rohs	directives.	

	 Quality	products	with	competitive	price,	 the	most	 valuable	

personalized	 services,	 prompts	BERNY	 to	be	one	of	 the	 top	

suppliers	and	partner	of	customers	worldwide.	OEM	and	ODM	

projects	welcome.

BERNY
Booth:3E13-17、19

SHENZHEN BERNY INDUSTRIAL CO., LTD

	 Founded	in	1999,	Shenzhen	Liheng	Watch	&	Clock	Co.,	Ltd	

is	a	professional	manufacturer.	Our	products	 include	stainless	
steel	watches,	brasswatches,	alloy	watches	 (men's	quartz	
watches,	 sport	watches,	 fashion	watches,analog	watches,	
fashion	wide	strap	watches).	We	specialize	 in	design	to	meet	
market	 requirements.	The	company	consists	of	 three	parts.	
The	first	 is	R&D	development	which	is	 in	charge	of	designing.	
The	second	 is	manufacturing	group	with	different	sections	
for	 the	specific	 types	of	watch,	such	as	digital	and	analogue	
mechanism.	The	third	is	QC	division	which	is	the	most	important	
department.	We	will	exert	our	efforts	to	help	customers	win	the	
markets	based	on	best	quality	products,	competitive	prices	
and	prompt	delivery.

LIHENG
Booth:3E13-22、24，3E14-21、23

SHENZHEN LIHENG WATCH & CLOCK CO., LTD 

2899M-RG:	automobile	concept	which	 is	a	chronograph	watch.It	 is	made	 from	all	

stainless	steel	and	the	water	resistant	is		up	to	10ATM.	

AM7074M-A	:Automatic	watch	with	solid	stainless	steel	band.

9312A :Radio-controlled	watch

T2523M	:Titanium	watch

9312A

2899M-RG

AM7074M-AAM7074M-AAM7074M-AT2523M

	 SUNG	SHIM	are	 fully	experienced	 in	design	and	high	quality	

watches	and	manufacture	of	high	quailty	watches.

	 We	welcome	OEM	and	ODM	projects	and	work	with	private	

label	customers	for	original	design	on	exclusive	basis.	We	offer	the	

best	quality	at	the	reasonable	price.

SUNG SHIM AD TRADING CO., LTD

Amovan	Watch	 Industry	 Co.,	 Ltd	 is	 a	 professional	
HongKong	watch	 company	which	 is	manufcturing	 and	

selling	high	quality	OEM	&	ODM	watches	worldwide.	 "Base	

upon	the	different	culutre,	guide	 the	 fashionable	 tendency"	

is	 	AMOVAN	 's	design	concept	 for	customers.AMOVAN	 is	

capable	of	producing	high	quality	watches	 in	all	 kinds	of	

AMOVAN
AMOVAN WATCH INDUSTRY CO., LTD

Booth:3E13-15

SUNG SHIM 

Booth: 3E13-13



www.ewatch.cn30 31

SHENZHEN  WATCH & CLOCK

	 Shenzhen	 Badatong	Watch	 Co. , 	 Ltd	 is	

specialized	 in	design,	R&D,	manufacture	and	
service.	The	main	products	are	medium	and	top	
scale	of	 tungsten	steel,	ceramic	coverallseries	
and	so	on.	For	many	years,	 the	company	has	
won	a	good	fame	and	reputation	 in	the	tungsten	
steel	 industry	with	 the	 tenet	of	 "	Win	by	quality,	
credit	by	sincerity,	Service	 first"	and	principle	
of	 advanced	 technique	 and	 humanization	
management.	The	design	styles	by	ourselves	
were	 obtained	 customers’	 affirmative	 and	
praise.	And	the	before	&	after	service	are	perfect	
and	considerate.	According	 to	clients'	 sample	
or	 originality,	we	 can	process	products.	We	
promise“Comply	with	customers'	 requirements,	
keep	security	 for	customers'	 samples".	Better	
qual i ty	 and	 better	 integri ty	 wi l l 	 be	 to	 our	
customers	in	return	for	their	trust	and	support.

BADATONG
Booth:3E13-30、32

SHENZHEN BADATONG WATCH CO., LTD

	 Shenzhen	Santai	Watch	 Ind.Co.,Ltd	was	established	 in	1989.	SANTAI	 is	
specialized	in	multifunctional	sport	water-proof	watches	for	20	years	and	one	
of	the	most	famous	branded	factory	in	China	which	was	concentrated	research	
development,	design,	manufacture	and	marketing.	Meanwhile	our	 factory			
possess	advanced	manufactory	 ,testing	equipment,	and	professional	staff	 .	
Our	products	 include	multifunctional	digital	watches,	quartz	watches,	 lovers	
watches,	solar	watches,	temperature	watches	etc.	SANTAI	products	has	been	
sold	all	over	 the	world	such	as	Japan,	Korea,	Southeast	Asia,	Europe	and	
America	etc.

SANTAI
Booth:3E13-35

SHENZHEN SANTAI WATCH IND.CO., LTD.

Booth:3E13-35

0609G	(Temperature	watch	)
12/24	H
Alarm/Chime
Stainless	steel	back	and	buckle
ABS	case
Acrylic	material	glass

2808G-LED:			
Battery:	CR2025
WR:	30-50M
Excellent	PU	strap	tasteless	non-toxic	material
All	stainless	steel	back	and	buckl
ABS	eco-friendly	materials	
Acrylic	material	glass

2713G: 						
Secondly	Time	Display
Count	down	Funtion
Stopwatch
EL	light
12/24H

2802	(Solar	Energy	)
Two	power	supply,	Sun-generated	electric	
power	CR2025	
Excellent	 PU	 strap	 tasteless	 non-toxic	
material
ABS	eco-friendly	materials
All	stainless	steel	back	and	buckle
Acrylic	material	glass

0609G

2808G

2713G

2802	

	 Yiwu	Zhuoyue	Electronics	Co.,	 Ltd	 is	 located	 in	world	 famous	

international	business	center	-	Yiwu	City.	Established	 in	1997,	 it	 is	a	
large-scale	enterprise	developing	and	manufacturing	fashion	wristwatch.
	 Based	 on	 modernized	 product ion	 faci l i t ies	 and	 advanced	
management	system.We	strictly	be	 in	accordance	with	 the	 ISO9001	
quality	system,	producing	high	quality	elegant	 fashionable	digital	and	
analog-digital	wristwatch.	Our	brand	Mingrui	wins	good	reputation	both	
domestic	and	overseas,	 the	main	exported	market	 located	 in	Europe,	
America,	Middle	East	and	Southeast	Asia.

ZHOUYUE
Booth:3E13-28

YIWU ZHUOYUE ELECTRONICS CO., LTD 

	 Founded	 in	1971,	KING	WATCH	CO.,LTD	have	 the	 International	

Trading	Dept.,	Research	&	Development	Dept.,	Ceramic	Sintering	Dept.,	
Ceramic	mulling	processing	 factory,	Watch	case	processing	 factory,	
Solid	band	(Jewelry)	processing	factory,	Complete	watches	assembling	
factory,	QC	dept.,	Customer	Service	dept.,	 etc.	We	have	excellent	
designers	and	craftsmen.	In	recent	years,	we	have	been	introducing	into	
the	 international	advanced	high-tech	ceramic	sintering	technology,	and	
we	are	sintering	zirconia	products	 independently.	 Integrating	the	Swiss	
high	accurate	watches	producing	technology,	we	have	made	a	series	of	
wear-proof	watches.	We	have	been	the	appointed	manufacturer	of	DURA	
and	DURAKING.

KING WATCH INDUSTRIAL(HK) CO., LTD     

Booth:3E13-29、31

DURAKING

ZHOUYUE
8001
Time,	Date,	Week.
Chime,	Daily	alarm,	Snooze.
Stopwatch(1/100	second	start/stop)
Water	30M	resistant
EL-lamp,	12/24	hour	format
Battery:	CR-2025			period	of	validity:	720	days
＜1.5	seconds/24	hours	time	error
Analog	-	digital	movement

8515B
Time,	Date,	Week.
Chime,	Daily	alarm,	Snooze.
Stopwatch(1/100	second	start/stop)
Water	30M	resistant
EL-lamp,	12/24	hour	format
Battery:	CR-2025		period	of	validity:	720	days
＜1.5	seconds/24	hours	time	error
Analog	-	digital	movement
LED	7	color	shinning	backlight

8501B
Time,	Date,	Week.
Chime,	Daily	alarm,	Snooze.
Stopwatch(1/100	second	start/stop)
Water	30M	resistant
EL-lamp,	12/24	hour	format
Battery:	CR-2025			period	of	validity:	720	days
＜1.5	seconds/24	hours	time	error
Analog	-	digital	movement
LED	7	color	shinning	backlight
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SHENZHEN  WATCH & CLOCK

	 Shenzhen	Jinding	Watch	 Industry	Co.,	Ltd	 	 is	a	
professional	 large	watch	manufacturer	with	good	
reputation	in	the	trade	industry,	specializes	in	design,	
R&D	and	production.We	have	several	decades	of	
manufacturing	experience	and	professional	strength.	
With	REIMAH	brand,	we	undertake	the	various	grade	
of	watch	production.	All	 the	producs	are	processed	
with	high	quality	materials	under	 the	strict	quality	
control.	

REIMAH
SHENZHEN JIDING WATCH INDUSTRY 
CO., LTD

Booth:3E14-17、19

	 Shenzhen	Marco	Watch	 Industry	 Co.,Ltd	 is	 a	

professional	watch	manufacturer	 in	 designing	 and	
manufacturing	watches,	 owning	 the	 first	 class	R&D	
Team	comprising	of	experienced	 technicians.Now	we	
mainly	export	watches	to	American,	Europe	and	Middle	
East.We	takes	OEM	or	ODM	order.	We	have	strong	sale	
networks	 for	 two	famous	brands	"Marco"	&	 "Poscer"	 	 in	
the	domestic	market.
	 Our	products	 range	 from	automatic	watches,	 luxury	
watches,	 tungsten	watches，	ceramic	watches，	sport	
watches,	cartoon	watches,	gifts	watches,	and	promotion	
watches,	etc.	with	classic,	modern,	novel	and	sporty	
styel.
	 With	 the	managing	principles	of	 "Prompt	Delivery,	
Competitive	Price,	High	Quality,	Best	Service",	we	try	our	
best	to	meet	the	various	needs	from	our	customers	and	
win	more	great	achievements.

MARCO
Booth:1B05-02,04,1B06-01,03.
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