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PREFACE 	 The	spring	of	2010	is	colder.	Europe	and	North	America	
are	suffering	from	severe	cold,	and	people	of	most	places	of	
China	are	celebrating	 the	coming	of	Chinese	New	Year	 in	
strong	wind	and	snow.

	 However,	 the	 sustained	 cold	 has	 not	 hindered	 the	
accelerated	occupation	of	 international	brands	on	Chinese	
market.	There	 is	good	news	about	opening	of	new	stores	of	
some	famous	brands	in	China	in	almost	each	month.	Not	only	
the	 first-tier	cities	but	all	provincial	capitals	of	China	have	
witnessed	 the	 running	of	exclusive	shops	of	 luxury	brands.	
Various	brands	have	run	their	exclusive	shops	in	China's	big	
cities	 to	 launch	products	as	new	as	 that	 launched	in	Europe,	
America	and	Japan.	The	comfortable	consumption	experience	
better	 than	 that	 in	 foreign	 countries	 is	making	Chinese	
consumers	neglect	the	gap	of	price.	Some	information	shows	
that	LV	has	run	exclusive	shops	 in	21	main	cities	of	China,	
and	both	Cartier	and	Bvlgari	are	planning	 to	make	Chinese	
market	their	largest	market.

	 Mainland	China	 is	a	 region	with	 the	most	billionaires	 in	
Asia.	These	billionaires	have	strong	spending	power.	They	
are	changing	 their	habit	of	going	 to	Europe,	America,	Hong	
Kong	and	Singapore	for	shopping.	During	the	past	ten	years,	
China	has	 formed	a	 stable	 consumption	market	 and	 some	
quality	brands	have	won	their	own	steady	consumer	groups	in	
China,	 in	particular,	some	luxury	brands	have	seen	amazing	
increase	in	consumption	by	Chinese	people	and	are	tend	to	be	
needed	more	in	some	places	with	not	so	developed	economy	
than	in	Beijing,	Shanghai	and	Guangzhou.	Besides,	the	range	
of	 consumption	of	China's	 rich	people	 is	 extending	 from	
cosmetics,	garment	and	leather	products	 to	famous	watches,	
wines,	vehicles,	yachts,	mansions	and	so	on.	Data	show	that	
China	is	 the	unique	country	where	 the	consumption	of	male	
luxuries	surpasses	that	of	female	luxuries.

	 Economic	development	has	 impelled	China	 to	 take	part	
in	 international	 affairs	more	 actively,	 and	 the	 increasing	
improvement	 of	 standard	 of	 living	 has	 enabled	Chinese	
people	 to	know	of	and	experience	 the	products	and	cultures	
of	other	countries	with	a	more	open	mind.	In	addition	to	the	
convergence	 in	 life	style,	 the	understanding	and	viewpoints	
of	Chinese	people	about	environmental	protection,	education	
and	 some	 other	 aspects	 are	 also	witnessing	 accelerated	
internationalization.
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Comments on Market Trend of

CHINA IN 2010
CHINA'S LUXURY MARKET DEFIES 
DOWNTURN

 The global economic downturn has failed 
to sour the Chinese appetite for luxury goods, 
said exhibitors at a luxury commodities show in 
southern city Guangzhou. 
  "I don't think it (the financial crisis) has any 
impact (on the Chinese luxury goods market). 
Demand remains strong," Eric Huang, a brand 
ambassador with Remy Cointreau Shanghai, 
which sells Louis XIII of Remy Martin cognac 
from France. 
 The brand is exhibiting a bottle of Louis XIII 
priced at 288,000 yuan (42,188 U.S. dollars), 
which is one of the 358 bottles worldwide. 
 Ch inese  c l i en t s  have  become more 
international in their tastes in the past few years, 
Huang said. 
 German piano giant Bluthner has sold 30 
high-end pianos priced at least 150,000 yuan 
each. The company has also sold more than 
5,000 lower-end ones in the Chinese mainland 
so far this year, said Fang Yang, general 
manager of the Guangzhou branch of the brand 
in the Chinese mainland market. 
 Making its foray into the Chinese mainland 
market in 2006, Bluthner has recorded more 
than 60 percent growth in revenue year-on-
year. 
 The brand has plans to boost the annual sale 
of high-end pianos in China to 150 by 2016, out 
of the 2,000 produced every year worldwide. 
The priciest piano the company shows at the 
fair costs 2.88 million yuan. Chinese luxury 
goods makers have also joined the race in the 
domestic market. 
 Sunbird Yacht Co, which is one of the leading 
domestic brands and runs manufacturing 
facil i t ies in both Guangdong and Hunan 
provinces, has sold more than 300 million 
yuan of yachts in China so far this year, said Li 
Liangbing, vice-manager for marketing of the 
company. 
 Research reports said the global economic 
downturn has had limited impact on Chinese 
luxury consumption. 
 China's consumption of  luxury goods 
reached 8.6 billion U.S. dollars by January last 

year, accounting for 25 percent of the world 
total, surpassing the United States to become 
the second biggest luxury goods country, a 
report released by the World Luxury Association 
showed. Japan is the No. 1 country in luxury 
purchases. 
 Sales of luxury products on the mainland 
are projected to grow 12 percent this year 
from the year-earlier level, compared with an 
estimated 8 percent decline globally, a report 
by consulting firm Bain & Company showed. 

C H I N A  U N D E R T A K I N G  L O W -
CARBON DEVELOPMENT

 Firstly, China will enhance policy guidance 
and macroscopic coordination, as low-carbon 
economy is an integrated topic for which 
balanced coordination and guidance are 
important. The Chinese government is planning 
to distribute holistic guiding policy documents. 
 Secondly, China will implement various 
policy measures. The Chinese government 
will incorporate the development of a low-
carbon economy into the country's 12th Five-
Year Program for National Economic and 
Social Development. China will develop a low-
carbon economy through the transformation 
of economic development patterns, industrial 
restructuring, increasing energy efficiency and 
the improvement of energy efficiency. 
 Thirdly, China will arrange pilot efforts for 
the development of a low-carbon economy. 
China will select representative regions or areas 
for demonstration projects on low-carbon 
economy, and work out and deliver plans to 
develop local low-carbon economy. 
 Fourthly, the country will upgrade capacity 
bui lding for the development of  a low-
carbon economy. The Chinese government is 
organizing relevant departments to reinforce 
and improve the construction of monitoring, 
stat ist ical and management systems for 
greenhouse gases and setting up cross-field 
multi-disciplinary science teams to achieve 
breakthroughs in key areas. 
 Fifthly, China is to enhance communication 
and education to upgrade public awareness. 
The Chinese government will promote all forms 
of communication and education activities for 
the development of a low-carbon economy and 
urge society to adopt low-carbon lifestyles and 
consumption patterns. 
 Sixthly, the country will organize international 
communication and cooperation. The Chinese 
government will boost dialogue and cooperation 
w i th  o ther  coun t r ies  and in te rna t iona l 
organizations with an open and practical 
att i tude. China wi l l  introduce advanced 
concepts and experiences of developed 
countries and create a uniquely Chinese model 
for developing a low-carbon economy. 
 Another senior Chinese official, Zhao Baige, 
vice minister of the National Population and 

 C h i n a  i s  r e c o n c i l i n g  i t s  t r a d i t i o n a l 
development and consumption patterns with 
low-carbon development so as to achieve 
ultimate harmony between humans and nature, 
a senior Chinese official said. 
 In his speech to be delivered at a United 
Nations (UN) climate change seminar, Xie 
Zhenhua promised that China would strive to 
achieve this harmony by closely integrating the 
Chinese stage of development with its unique 
national situation. 
 Xie is vice minister of the Chinese National 
Development and Reform Commission. 
 According to Xie, China will push forward its 
low-carbon development through the following 
steps. 
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Family Planning Commission, told the same 
seminar that China is dealing with climate 
change using integrated and comprehensive 
insight. 

C H I N E S E  C O M P A N I E S  M A Y 
INCREASE OVERSEAS M&A DEALS 
IN 2010

 Chinese companies may increase overseas 
mergers and acquisitions (M&As) by 40 percent 
next year while outbound deal value may hit a 
record high of 30 to 35 billion U.S. dollars this 
year, China Daily reported. 
 The newspaper said, citing Wang Xiaogang, 
a partner at PricewaterhouseCoopers LLP 
(PwC) China, that the major risk for Chinese 
companies in fostering overseas M&A deals 
is the insufficient risk analysis capabilities, 
particularly in financial and legal aspects. 
 Domestic and inbound M&A deal volumes 
in China (including Hong Kong and Macao) in 
the second half of 2009 are returning to robust 
2008 levels, indicating that the impact of the 
global economic downturn on Chinese M&As 
seems to be short lived, PwC said in a report. 
 More than 1,800 domestic transactions are 
likely to be recorded in the second half of this 
year, for a total of about 3,200 deals for the full 
year. That compares with 2,000 deals for the 
second half of 2008, and 3,797 deals for 2008, 
according to the report. 
 The financial services sector has the highest 
announced deal value in 2009, followed by the 
real estate sector. 
 Foreign strategic deal activities, however, 
continued to decline, with only 400 deals 
for the whole of this year, representing a 
40 percent drop from 2008 levels. Foreign 
buyers have been sorting out problems in their 
home markets and this has shifted focus from 
acquisitions, the report said. 

CHINA'S ECONOMIC POLICIES, 
RMB EXCHANGE RATE TO REMAIN 
STABLE

 China is to maintain basic stability and 
continuity in the economic policies and RMB 
exchange rate to ensure a foreseeable prospect 
for its businesses. 

 Min is te r  o f  Commerce Chen Deming 
made the remarks at the Canton Fair, an 
important  barometer of  China's foreign 
trade, in Guangzhou City, capital of southern 
Guangdong Province. 
 In the following months, China would maintain 
stability of the macro-economic policies, stick 
to the proactive fiscal policy and moderately 
easy monetary policy, Chen said. 
 Meanwhile, the RMB exchange rate should 
also maintain relatively stable so that domestic 
manufacturers and exporters can better predict 
and adjust to the market, Chen added. 
 Chen said the number of participants to 
the fair and the trade volume showed China's 
foreign trade was recovering, but uncertainties 
remained. 
 Chen urged Chinese enterprises to enhance 
their competitiveness with better quality and 
lower cost by technological upgrading and 
restructuring. "Next year, our focus will be on 
the quality of export products," he said. 
 "Enhancing competitiveness with better 
product quality and brand-building is also an 
effective way of avoiding trade protectionism," 
Chen added. 
 In the previous three quarters last year, 19 
countries and regions have launched 88 trade 
remedy investigations against Chinese goods, 
totaling 10.2 billion U.S. dollars. 
 " In addit ion to the recovering export , 
China's import is also on the rise, contributing 
significantly to the recovery of the world 
economy," Chen said. 

FOREIGN INVESTORS RETURN TO 
CHINA AS ECONOMY WARMS UP

 China's economic recovery is alluring back 
overseas investors who had withdrawn from the 
country under the tide of the global financial 
crisis. 
 In Qingdao, an eastern China port city, the 
number of overseas investors coming to make 
investment in the Chengyang District has been 
on the rise since June, said deputy head of the 
district government Li Guixi. 
 Li said, the district approved 146 foreign-
funded projects in the first ten months, and 
involved contracted foreign investment totalled 
280 million U.S. dollars, up 2.2 percent year on 
year. 
 Li said Swarovski, the world's leading 
producer of precision-cut crystal, invested 
more than 100 million U.S. dollars in Chengyang 
to build its first factory outside Europe in July. 
 However, just one year ago, foreign investors 
were busy evacuating from the district, leaving 
thousands of workers jobless and their wages 
unpaid. 
 Speaking of his ex-employer's evacuation, 
Cao Kejun, 59, still broods over his unpaid 
wage. 

  "Had I found that boss from the Republic of 
Korea (ROK), I would like my 600 yuan (about 
87.8 U.S. dollars) back," he spoke with a strong 
Shandong accent. 
 His ex-employer, a ROK investor of a 
suitcase and bag factory in Qianwangtuan 
Community, Chengyang District, northern 
Qingdao, took an overnight evacuation back 
to his home country ahead of the financial 
crisis, abandoning DeBest, his factory, with 500 
jobless workers. 
 Two more ROK investors in the community 
left without a notice about 11 months ago, 
leaving 420 more people jobless, said Qi 
Xide, who was in charge of management of 
enterprises in the community. 
 Due to the global crisis, the inflow of foreign 
direct investment (FDI) to China began to slow 
down in the fourth quarter last year, and as 
of July last year, the FDI China received had 
decreased year on year for 10 consecutive 
months, according to the Ministry of Commerce. 
 In  November  las t  year ,  the  Ch inese 
government adopted a massive economic 
stimulus package, including raising export tax 
rebate and other measures, to halt the drastic 
FDI decline and combat the crisis, which turned 
out to be effective in boosting economy. 
 With favorable policies and the economy 
picking up, investors that once had doubts in 
China's economy and business environment 
had come to discuss investment with the local 
governments, said Li Guixi. 
 Nationally, the latest data had shown that 
China saw a third consecutive monthly increase 
in FDI in October by attracting 7.1 billion U.S. 
dollars, up 5.7 percent from the same period 
last year. 
 Young-Su Park, the China president of a 
ROK company, expressed great confidence in 
further growth of China's economy, which he 
said means greater demand for infrastructure 
investments. 
 His company, Leading Solution, which 
mainly produces air-conditioners and farm 
machineries, had just invested 48 million U.S. 
dollars for a new farm machinery factory in 
Chengyang, capital of northeastern Liaoning 
Province. 
  "Investors have reasons to leave, and now 
they find reasons to come back," said Park. 
 In Qianwangtuan of Qingdao, the old building 
of DeBest is now taken by a new ROK-funded 
factory. 
  "With three new foreign-funded factories 
going into operation this year, workers are 
starting to work overtime again," said Qi, the 
administrator. 
 Cao, just like his ex-colleagues, has found a 
new job. He is now working as a cleaner in the 
Qianwangtuan community and earns 600 yuan 
a month. 
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CHINA'S GOLD RESERVE REACHES 
1054 TONS

 China's Gold Reserve increased in 2008 
from the previous level of 600 tons to the 
current level of 1054 tons. In recent years 
China government has been trying hard to 

stimulus package, the world's third largest 
economy has curbed a downward trend and 
confirmed a V-shaped recovery. 
 Following are some major economic data 
reflecting China's economic development after 
the stimulus package: 

GROSS DOMESTIC PRODUCT (GDP) 

 China's GDP grew 8.9 percent year on 
year in the third quarter, accelerating from 7.9 
percent in the second quarter and 6.1 percent 
in the first. The 6.1 percent growth was the 
lowest since the introduction of quarterly GDP 
figures in the fourth quarter of 1999. 
    In the last quarter of 2008, GDP growth slid to 
6.8 percent year-on-year, sharply down from 9 
percent in the previous quarter as impact of the 
global financial crisis started to weigh on the 
national economy. 

EXPORTS, CONSUMPTION AND INVESTMENT 

 Exports, one of the three engines supporting 
China's fast expansion over the past few 
years, were hit hard after the global financial 
turmoil. However, after seasonal adjustment, 
the country's foreign trade started to rebound 
month on month since March of last year. 
 China's imports and exports rose 9.8 percent 
in November year on year, ending a 12-month 
decline. November exports fell 1.2 percent from 
a year earlier, but rose 2.6 percent from the 
October figure. 
 Retail sales and fixed-asset investment 
continued to rise rapidly, boosted by the 
countries' policies to enhance domestic 
demand. 
 According to government statistics, China's 
GDP increased 7.7 percent year on year in 
the first nine months last year. Consumption 
contr ibuted 4 percentage points to the 
GDP growth, investment accounted for 7.3 
percentage points while exports subtracted 3.6 
percentage points. 

INDUSTRIAL OUTPUT 

 China's industrial output increased only 3.8 
percent in the first two months last year, a much 
slower growth pace from a year earlier when 
it was 15.4 percent. The rate of growth has 
started to accelerate since April, highlighting 
continued strengthening in the country's 
economic recovery. 
 In November, the industrial output surged 
19.2 percent year on year, its fastest pace last 
year. 

NATIONAL FISCAL REVENUE 

 China's fiscal revenue has been rising since 
May after declining in the first four months of 
last year. It has risen rapidly, particularly since 
August. 
 In November, the country's fiscal revenue 
rose 32.6 percent from a year earlier, bringing 

the total in the first 11 months to 6.34 trillion 
yuan, up 9.2 percent year on year. 

EMPLOYMENT 

 The country has created more than 10 million 
new jobs in urban areas in the first 11 months 
last year, well above the target of 9 million by 
the end of 2009 set in March, according to 
statistics of the Ministry of Human Resources 
and Social Security. 
 The urban unemployment rate stood at 4.3 
percent by the end of September, remaining 
unchanged from the first two quarters. 
 In 2008, China's urban unemployment rate 
was 4.2 percent. 

EQUITY MARKET 

    China's equity market has become one 
of the world's best performers last year. 
The benchmark Shanghai Composite Index 
had climbed 73 percent last year, while the 
Shenzhen Component Index was more than 
doubled. Market value on the Shanghai and 
Shenzhen bourses nearly doubled from the end 
of the year before last to 23.4 trillion yuan. 

CHINESE CONSUMER CONFIDENCE 
GROWS AS ECONOMY REBOUNDS 

 With the majority believing the recession is 
behind them, Chinese consumer confidence 
is expected to continue to grow in the coming 
year, according to a survey by global marketing 
research firm ACNielsen,  China Daily reported. 
 The survey said Chinese shopper confidence 
remains strongest in the East and due to 
increasing optimism in job and financial 
prospects, the nation's middle and western 
regions are getting increasingly upbeat as well, 
the newspaper said. 
 ACNielsen recently questioned more than 
3000 shoppers across China, discovering that, 
during the third quarter of 2009, consumer 
confidence rose 12 percentage points to 101 
compared with the second quarter, largely 
driven by renewed trust in job and financial 
prospects, according to China Daily. 
 Consumers in western and central China 
recorded the greatest lift -- eight percentage 
points higher than the second quarter -- 
but shoppers in the west of the nation remain 
noticeably less optimistic than in other areas. 
 The survey also found that the rebound 
in consumer confidence has not had much 
influence on saving habits, according to the 
newspaper. 
 Despite the fact that almost nine out of ten 
Chinese consumers believe the nation is out 
of the recession, more than half continue to 
put spare cash firstly into savings, followed 
by investing in their children's education and 
purchasing new clothes, the newspaper said. 

diversify the foreign reserve from USD to other 
assets. Gold is one of the important assets 
to diversify into. However, given the size of 
China's foreign reserve, any agressive move 
in the world gold market would cause huge 
movement in the price. The main reason is 
that other main holders of gold (eg., ECB, 
USA, etc) are hoarding the gold reserve and 
have no intention to sell. China is now world's 
8th biggest organization to hold the gold, and 
about 10% of the world's largest holder of gold 
ECB. However, with China's mere holding of 
1054 tons, it already accounts for 70% of the 
open interest in Comex Gold Future. One can 
imagine how small portion of the world's gold 
reserve has been traded on open market.
 Given China's current situation, its gold 
reserve is still small, and the weight of gold 
reserve in its total reserve is ignorable as well 
(less than 1%). Compared to other countries, 
it is obvious that the traditional industrialized 
countr ies (USA, Germany, France, etc) 
hold most of their reserve in gold. The only 
advanced economy that does not hold gold 
in significant volume as its reserve is Japan. 
Japan is a loyal friend and believer in USD and 
holds most of its reserve in USD.

CHINA'S ECONOMIC
DEVELOPMENT AFTER 4-
TRLN-YUAN STIMULUS PACKAGE

 Chinese people should be proud of the 
country's economic performance as the 
government's economic stimulus package 
proved effective, Premier Wen Jiabao told 
Xinhua in an exclusive interview. 
 "We have stabilized economic growth and 
employment and maintained social stability 
over the past one year period, which is a 
comfort to me," he said. 
 A year after the adoption of the 4-trillion-
yuan (585.6 billion U.S. dollars) economic 
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 World Expositions are galleries of human inspirations and 
thoughts. Since 1851 when the Great Exhibition of Industries of All 
Nations was held in London, the World Expositions have attained 
increasing prominence as grand events for economic, scientific, 
technological and cultural exchanges, serving as an important 
platform for displaying historical experience, exchanging innovative 
ideas, demonstrating esprit de corps and looking to the future.
 World Expos have been a snooze in the West for decades. But 
China's first one ever next year will be a wake-up call.
 Hosting a world expo was once a big deal. From London in 1851 
to Chicago in 1893, these fairs put cities at the center of the world 
stage, just as Olympics and World Cups do today. But today, within 
the West, the expo is the Rodney Dangerfield of major events.
 One reason they "don't get no respect" is that host cities - not to 
knock Knoxville, Tenn. - haven't always been top-tier ones in recent 
decades. So it's not surprising that the 2010 expo hasn't gotten much 
attention in the West. That's too bad, because this one, in Shanghai, 
is unusually ambitious.
 Obviously, it won't match the Beijing Games as a symbol 
of China's rising importance. But just as the Olympic opening 
ceremonies gave the world a glitzy tour of China's past, the expo will 
offer an important glimpse into its future.

Five story lines are emerging:
1.Shanghai: perfectly cast

 Since the days of London's Crystal Palace exhibition in 1851, 
world's fairs have provided visitors with two things. First, a global 
perspective via displays of goods from around the world. Second, a 
taste of the future via displays of new inventions and state-of-the-
art machines and structures (Gustave Eiffel built his famous tower for 

SPECIAL REPORT

a Paris exposition). As a former and now restored global metropolis, 
Shanghai has a distinctly cosmopolitan setting replete with futuristic 
objects, such as its first-in-the-world, ultra-high-speed magnetic 
levitation train.

2. The expo's urban impact

 The city has expanded enormously in recent years. Much of the 
action is centered in formerly undeveloped Pudong (East Shanghai), 
which is now home to some of the world's tallest buildings. The 
national pavilions that will be the heart of the expo will be located 
on the same side of river as those skyscrapers, but there have been 
important expo-related developments across the water in Puxi (West 
Shanghai), also. Puxi is famous for "The Bund," its riverfront lined with 
elegant neoclassical structures. The expo may finally link the often 
separate worlds of Puxi and Pudong. Indeed, its theme is "Better City, 
Better Life." It even features an "urban best practices area."

World Expo Brings 
Opportunity to Shanghai 

8
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3. US pavilion uncertainty

 National pavilions are like student exhibits at a science fair. 
At the expo, they say a lot about a country's economic prowess. 
China's towering pavilion certainly makes a statement. More than 200 
countries and groups have one - but the US may be a no-show. The 
State Department won't fund a pavilion; it hasn't for any recent expo. 
A private group is cleared to host one, but it will be hard to raise funds 
in this recession. America's absence would be too bad - especially 
given how much our first fairs meant to some US cities.

4. Ties to the Beijing Olympics

 The cutesy "Fuwa" Olympic mascots have their companion in 
"Haibao," the expo's Gumby-like symbol. Haibao's lead designer 
explained that the character's blueness "symbolizes many things: the 
earth, dreams, the oceans, life, future, and technology." Shanghai 
2010 is being touted as an "Economic Olympics." And there's an 
expo educational drive going on that mirrors, on a more local scale, 
the Olympic one of a few years back. So schoolchildren in Shanghai 
are learning that one sign of America's rise to global power in the 
late 1800s was that it became the first non-European country to host 
world's fairs, and one sign of China's lowly status was that it was 
viewed as too backward to hold such events.

5. The Olympic-expo combo

 China's use of back-to-back mega-events calls to mind what 
regional rival Japan did successfully a few decades ago amid its 
economic ascent. Japan's first Olympics (Tokyo in 1964) and its first 
world's fair (Osaka in 1970) imprinted a new image of the nation as a 
thoroughly modern country, light years removed from the exotic land 
whose pavilions at old fairs were, like China's, showcases for quaint 
objects, not state-of-the-art technologies. This is just the sort of 
two-part rebranding move that China's leaders began in Beijing a 
year ago and hope to carry forward in Shanghai a year from now.

Premier: 2010 World Expo chance for 
China, world

 The 2010 World Expo to be held in China is a chance both for the 
country and the world, said Premier Wen Jiabao at an international 
forum of the Shanghai Expo held on Nov.12, 2009. 
 The forum, with the theme of "collecting global wisdom, jointly 
creating cities' future," is of great significance to enriching the 
meaning of the 2010 World Expo and promoting its success, Wen 
said. 
 The premier said the Chinese expressed the wish to hold the World 
Expo in the country more than a century ago, but realized the dream 
only after the founding of New China and 30 years of rapid progress 
during the reform and opening-up drive. 
 To be held in the most populous developing nation in the world, 
the World Expo fully shows its strong vitality, Wen noted. He said 
China would continue to go all out for the event's preparations. 

 Wen also briefed on China's reaction on the global financial crisis 
and current economic situation. 
 China has been active and responsible in coping with the global 
economic recession by earnestly dealing with its own business and 
comprehensively participating in international cooperation, Wen said. 
 China has always been paying great attention to comprehensive, 
coordinated and sustainable development and sticking to the 
expansion of domestic demand, especially consumption, as a 
foothold during the process of economic stimulus, Wen said. 
 Facts show China's stimulus package is "timely, strong and 
effective," Wen said. 
 China will strike an appropriate balance between maintaining 
economic growth, restructuring the economy and managing the 
inflation expectations, Wen said. 
 China will continue to implement active fiscal policy and 
moderately loose monetary policy amid the mounting evidence of 
consolidated economic recovery, Wen said. 
 Chinese government unveiled a 4-trillion yuan (586 billion U.S. 
dollars) stimulus package a year ago and industry stimulus and 
restructuring plans earlier this year for 10 sectors. 

Voice
 Expo 2010 represents a unique opportunity for Chinese and 
international visitors to experience first-hand the remarkable sights, 
sounds, flavours and arts of Australia through innovative exhibits and 
cultural performances. 
——Peter Tesch, Australia's Expo commissioner general

 One year before the inauguration of World Expo 2010. I'm glad 
to express the most heartfelt and sincere wishes to the Organizing 
Committee, the city of Shanghai, the Government and the People 
of China for the success of an initiative to which Italy is preparing 
with great commitment. I am sure that this event will produce a 
very positive impact not only on the development of closer bilateral 
relations with China but also on the propagation of a message of 
confidence in economic development. 
——Beniamino Quintieri, Italy's Expo commissioner general

 In my vision, Expo 2010 is going to become a symbol of the 
worldwide economic revival.
——Pavel Antonin Stehlik, Czech's commissioner general
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World Expo in recent session
2008 Zaragoza, Spain 

 The World's Fair was held in Zaragoza, Spain, with the theme 
of "Water and Sustainable Development". The exhibition's most 
emblematic buildings were the Water Tower, a 80-metre-high 
transparent building designed by Enrique de Teresa to evoke a drop 
of water, Zaha Hadid's Bridge Pavilion, and the river aquarium. The 
exposition site also hosted several events, including a daily parade 
by Cirque du Soleil called The Awakening of the Serpent. Aside from 
the countries, non-government organizations and private companies 
took part in Expo 2008, always with the idea of water and sustainable 
development. 

2005 Aichi, Japan

 The World's fair shifted its focus from industries to more 
diversified themes, of which the Aichi Expo, then being held in 
Japan, was considered the most thematic Expo till date. The theme 
of the Expo was Nature's Wisdom, and combined national and 
corporate pavilions addressed issues such as ecology, renewable 
technology and natural wonders.

2000 Hanover, Germany

 The World's Fair was held in Hanover，Germany. While earlier 
world expositions concentrated on presenting advances in 
technology, this one was geared toward solutions to future problems, 
particularly of development and the environment. But given the high 
costs of building original architectures for the World Expo, some 
governments became skeptical about participating in the Expo. The 
Netherlands, however, came up with a proud achievement: It build a 
36-meter- high pavilion called Holland Creates Space for 35 million 
euros. The structure generated revenue 10 times its cost.

ABC of Shanghai's 2010 Expo
 Expo 2010 Shanghai China will centre on innovation and 

interaction. Innovation is the soul, while cultural interaction is an 
important mission of the World Expositions. In the new era, Expo 2010 
Shanghai China will contribute to human-centered development, 
scientific and technological innovation, cultural diversity and win-win 
cooperation for a better future, thus composing a melody with the key 
notes of highlighting innovation and interaction in the new century. 
 Expo 2010 Shanghai China will also be a grand international 
gathering. On the one hand, we shall endeavor to attract about 200 
nations and international organizations to take part in the exhibition 
as well as 70 million visitors from home and abroad, ensuring the 
widest possible participation in the history of the World Expositions. 
On the other hand, we will put Expo 2010 Shanghai China in a global 
perspective and do our best to encourage the participation and gain 
the understanding and support of various countries and peoples, 
in order to turn Expo 2010 Shanghai China into a happy reunion of 
people from all over the world. 
 In addition, Expo 2010 Shanghai China will offer a wonderful 
opportunity for cross-culture dialogues. Before the conclusion of the 
Exposition, a "Shanghai Declaration" will be issued. This declaration, 
hopefully a milestone in the history of the World Expositions, will 
epitomize the insights to be offered by the participants and embody 
people's ideas for future cooperation and development and extensive 
common aspirations, thereby leaving a rich spiritual legacy of urban 
development to people throughout the world. 

Theme
 The theme of Expo 2010 is "Better City, Better Life," representing 
the common wish of the whole humankind for a better living in future 
urban environments.

Duration: May 1 to Oct 31, 2010
Expected Visitors:70 million
Expected Participants:200
Confirmed Participants
So far, 192 countries and 50 International organizations have confirmed 
participation in Expo 2010.

Emblem
 The emblem, depicting the image of three people-
you, me, him/her holding hands together, symbolizes 
the big family of mankind.

Mascot
 Created from a Chinese character meaning 
people, the mascot "Haibao" embodies the character 
of Chinese culture.

10
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Biz Opportunities in 2010 World Expo
What business opportunities will 2010 Shanghai World Expo bring to 
enterprises? In order to find the answer, we interview Sweda,a watch 
comany to tell us her veiw.

Sweda: When did Sweda start to prepare for 2010 Shanghai World 
Expo? How did Sweda get the opportunity to participate in the World 
Expo?

 Our company started to prepare for 2010 Shanghai World Expo in 
the first half of 2008, when the two senior sponsors, authorized by the 
Bureau of Shanghai World Expo Coordination, was publicly recruiting 
a licensed producer of the symbol of 2010 Shanghai World Expo, an 

international expo with a history of more than one hundred years and 
great influence in the world. Becoming a licensed producer of the 
World Expo would be a golden opportunity of displaying our company 
image to the world. We would like to make the best of this opportunity 
to gain respects of international friends to products made in China by 
building the image of Made-In-China with our high product quality. 
At last, our company, with its enormous potential, was chosen as a 
licensed producer of 2010 Shanghai World Expo.

Sweda: World Expo Economy and World Expo Effect is a new hot 
topic after Beijing Olympics Economy. As an enterprise leader, what 
business opportunities do you think 2010 Shanghai World Expo will 
bring to enterprises?

 First, for a licensed producer, the World Expo is a huge market. It 
has great influence and numerous visitors and lasts for half a year, 
namely, from May 1 to Oct. 31, 2010. It is conservatively estimated 
that licensed products will have at least one year of prime time of 
sales, with plenty of time before the opening ceremony taken into 
consideration. Second, the World Expo will be a demonstration 
platform. According to official prediction, 2010 Shanghai World Expo 
will attract more than 200 countries and international organizations and 
more than 70,000,000 visitors. Such an advantageous demonstration 
platform with its excellent product quality will undoubtedly be greatly 
beneficial for further exploring domestic and overseas market.

Sweda: For 2010 Shanghai  World Expo, what World Expo 
characteristics will Sweda wristwatch designs carry?

 So far our company has designed and developed dozens of 
World Expo watches, which integrate the Expo Emblem, the Mascot, 
the slogan, the outlook of the China Pavilion and other World Expo 
elements, and perfectly express the idea of 2010 Shanghai World 
Expo.

Sweda: What is the design idea of the series of Shanghai World Expo 
watches and what pleasant surprises will they bring to the visitors?

 The theme of China Pavilion is an Oriental Crown that signals the 
material and spiritual wealth of China and its people. The China 
Pavilion Exhibition Area, with a construction area of approximately 
160,000 square meters, is composed of three parts: China's National 
Pavilion, Regional Pavilion and Hong Kong, Macao and Taiwan 
Pavilion. The outstanding and complicated National Pavilion rises in 
the middle, and is the major carrier of the sculpture-sense profile -- 
the Oriental Crown condensing Chinese elements and representing 
Chinese spirit. The Regional Pavilion spreads horizontally, sets off the 
National Pavilion with its stretching platform foundation outlook, and is 
an open, gentle and friendly city square rich in levels. Seven different 
red colors have been used for the China Pavilion and four, for its Coat. 
The four red colors are custom, traditional, fashionable and modern 
respectively and convey luck, joy and harmony to people. Designed 
with the main pavilion element of the 2010 Shanghai World Expo, 
the China Pavilion Series of watches are valuable for collection, with 
their original design ideas and styles and sophisticated processing 
techniques. Facing such watches, you would immediately feel a sense 
of national pride.

 Other series of World Expo watches respectively integrate the 
cute mascot Hypol, the Emblem, the slogan Oriental Pearl, Shanghai 
elements like Shanghai magnetically levitated train and other elements 
such as health, fashion, innovation, and bring people brand-new 
feelings. Wearing World Expo watches, you would feel that the World 
Expo is just around you and be immersed in the pleasure of our 
nation’s prosperity at every moment⋯⋯



 In the limelight of the entire world, the curtain of the 29th Summer 
Olympics fell in Beijing on August 24, 2008. The successful hosting 
of the Games, themed "One World, One Dream", served as an 
opportunity for the whole world to deepen its understanding of 
China's social customs and culture, showcase China's ever growing 
international status and prestige, as well as its capability to host 
grand activities. Every Chinese were proud seeing the motherland's 
great success in hosting such a large sports gathering. 
 Including officials, the Chinese delegation was total 1,099. China 
entered 639 athletes for the Beijing Olympics, its biggest team ever. 
More than 74,000 Olympic volunteers were in Beijing this summer, 
containing 320 overseas Chinese. At the Beijing Olympic Games, 
China has won 51 gold, 21 silver and 28 bronze for a total of 100 
medals. 
 China government invested of a large amount of money and 
adopted a series of important measures to host the Games. Beijing, 
from 2001 to 2008, amounted to 293 billion invested in urban 
construction, including 130 billion yuan spent on the construction 
of sports building. Such as the 3.2 billion yuan Bird's Nest, the 6.2 
billion yuan express rail linking downtown Beijing and the Capital 
International Airport, the 27 billion yuan new airport terminal (T3), 
the 67.7 billion yuan relocation program for steelmaker Shougang 
Group, the 11.99 billion yuan No 5 subway line and the 15.99 billion 
yuan No 10 subway line, and the 14.3 billion yuan Beijing-Tianjin 

express rail. Such a huge investment will be a stimulus to the economic 
development of Beijing and the country as a whole.
 After a year, these constructions are continuing to be used. The 
Olympic Park opened to the public in October, 2008. After this, the 
'Water Cube' opened the warm-up pool to public swimmers. According 
to Wang Chun, deputy director of the managing committee of the 
Olympic Park, the Bird's Nest has received more than 4 million tourists 
and earned some 210 million yuan while the Water Cube has been 
visited by more than 2 million and raked in 80 million yuan. He said, 
"It's amazing for any single destination in the world to receive so many 
tourists in such a short time. But we are still thinking of ways to develop 
it into a friendlier multi-functional park. So we must improve the facilities 
and create new attractions."
 Olympic Games as the world' s largest integrated Games, the host 
and the parties brought huge economic benefits to the Beijing local 
economy by a large injection of new capital, the cost of additional 
tourists in the Olympic Games and expenditures during the period also 
increased the income of Beijing. Its local financial revenue has been 
maintained for 13 consecutive years of more than 20 percent growth in 
2008 has been the scale of local financial revenue Nearly 1,500 billion 
yuan, annual income and expenditure has been the basic balance, 
small surplus. The influence on sports, tourism, constructions, building 
materials, communication and commercial services were more direct. It 
created over 1 million job opportunities. In hosting the Olympic Games, 
Beijing earned a direct income of approximately US＄3 billion from 
the TV relay rights, the Olympic Partners program of the international 
Olympic Committee subsides from the Central Government and the 
Beijing Municipal Government, support from businesses and franchises, 
and sales of commemorative coins and stamps and admission tickets 
to the games. At the same time a year to Beijing's domestic and foreign 
tourists have been more than 100 million trips, which are for the use 
of venues after the game provided a good market conditions. It would 
increase the Beijing's international reputation to bring about long-term 
interests. It is estimated that it is impossible to work out a correct figure 
of the derivative income to be brought to Beijing and the whole country.
 Motivated by the Games, China has witnessed a high-speed 
development in its economy during the first decade of the 21st century. 
In 2010, China will maintain stable and rapid economic development. 
At present, the international and domestic economic environment, 
although there have been some new changes, but the Beijing stage of 
development has not changed and will not affect the basic trend of the 
economy and the overall trend. 

SPECIAL REPORT
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 The following table lists the data from China Customs about the import 
and export volume and value of complete watches and clocks during the 
period from Jan. to Nov., 2009 and the same period of the previous year. 

 As can be seen from the following table, the import and export volume 
and value of complete watches from Jan. to Nov., 2009 decrease under 
the influence of financial crisis, compared with the same period of 
previous year. Among them, the import volume and value of complete 
watches decline most by about 20% on average. The decline rate 
of exported complete watches is relatively small, with export volume 
declining by 6% and export value by 12%.

 Compared with the same period of previous year, the import situation 
of complete clocks from Jan. to Nov., 2009 is worse than that of 
complete watches. The import volume of complete clocks declines most 
with the declining rate reaching 46%, and the import value declines by 
30%. However, the export situation of complete clocks is better than 
that of complete watches, and witnesses a rise over the same period of 
previous year, with the export volume rising by 28% and export value 
rising by 11%.

 Last issue published the retail data about imported watches of a hundred large shopping malls in China in the first half of 2009, and this issue 
will present to you the data from July to Oct., 2009. According to the data, we can get the ranking of the top 20 brands of imported watches with the 
highest retail volume and sales in these four months. As can be seen in the graph, in terms of retail volume, Casio, Tissot, Swatch always rank the top 
three, while in October, Citizen ranks the third; and in terms of retail sales, it is always Omega, Rolex and Longines that rank the top three.

 Imported and exported complete watches data (from China Customs )

Product 

Period

 Import Export

Volume
(million
pieces)

Value 
(million U.S. 
dollars)

Volume
(million
pieces）

Value 
(million U.S. 
dollars)

Complete
clocks

Jan. to Nov., 2008 2 21 251 516

Jan. to Nov., 2009 1 15 321 572

Change % -46% -30% 28% 11%

DATA
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 Imported and exported complete watches data (from China Customs )

Product 

Period

 Import Export

Volume
(million
pieces)

Value 
(million U.S. 
dollars)

Volume
(million
pieces）

Value 
(million U.S. 
dollars)

Complete 
watches

Jan. to Nov., 2008 19 1130 542 1188

Jan. to Nov., 2009 15 916 509 1048

Change % -22% -19% -6% -12%



FIYTA

COVER STORY

 Since the first issue of Tourbillon series in 2007, FIYTA 
has made phenomenal progress in its technology. The 
60th anniversary limited collection shows the essence of 
technology. The collection, created out of the manual work of 
masters and revealing historic magnificence, is limited for sale 
with 60 pieces. 

A great 
creation with 
delicate effort, 
manifest the 
infinite in 
simple ways 

Specification

Full-hollow window, manual polished 
Tourbillon movement 
Diamond inlaid 
Baked blue steel hand
Deep-sea pearl and fritillary ribbon
Anti-dazzling sapphire glass crystal
18K rose gold case
Hand-made crocodile skin bracelet

 In order to show the classic beauty, the watch widely applies 18K 
rose gold. Under the cubic penetrating dial, there shows the micro-
engraved dragon scale texture on the movement of Tourbillon. The 
movement is treated with rose K gold. The smooth 45 degree chamfer 
angle is created through adopting manual polishing technology on 
oaken strips.  

 162 selected diamonds are densely arrayed, but the beauty and 
taste worth much more than the diamonds themselves. The texture 
of auspicious cloud displays an "F" — the initial letter of FIYTA, which 
matches well with the ancient "Cauldron" texture representing the 
eternity of nation. Full hollow window dial, relieved against transparent 
sapphire bottom, can show the skin of your wrist.

14
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CHARACTER

I n  t h e  2 0 t h  c e n t u r y , 
S h a n g h a i  w a t c h e s 
recorded a lot of honors 
and dreams of Chinese 
people. On September 
26,1955, Shanghai Watch 
Factory produced the 
first mechanical watch 
with synthetic ruby of 
China. Shanghai watches 
were among the articles 
wanted by the people 
living in 1950s to 1980s 
and were the objectives 
o f  s t rugg le  o f  young 
people then. Zhou Enlai, 
the former premier of 

China, was also a fan of Shanghai watches. Every time he visited a 
foreign country, he wore a Shanghai watch. With a history of 55 years, 
Shanghai watches have accompanied many generations of Chinese 
people. How about the current situation of such a national brand with 
a long history? Our reporter interviewed Mr. Ni Haiming, the general 
manager of Shanghai Watch Co., Ltd. Hereunder are his talks about 
the history and current situation of Shanghai watches.

Shenzhen Watch & Clock: We all know that Shanghai  watch is a 
famous brand of China. How long the history of it is? Do you know how 
many people once worn or are wearing Shanghai watches?

Ni Haiming: Shanghai watch is a famous brand of China, it is true. 
It has a history of 55 years. Some craftsmen making or repairing 

watches went together and tried to research produce the own watches 
of China. There is totally 0.12 billion watches by the 40th anniversary 
of Shanghai Watch. The statistics show that among every four people 
wearing a watch in China, there is one wearing a Shanghai watch. 

Shenzhen Watch & Clock:  How long have you served Shanghai 
Watch?

Ni Haiming: I have served Shanghai Watch for wholly fifteen years. And 
I am very proud of it. In 1994, I became the deputy factory manager of 
Shanghai Watch Factory. In the beginning of the 21st century, I have 
served as the general manager of Shanghai Watch Co., Ltd.

Shenzhen Watch & Clock: Which core models have been launched in 
recent years? And what are their advantages compared with traditional 
styles?

Ni Haiming: There have been a lot of new models of Shanghai watches 
launched in recent years. They were sold to domestic and overseas 
customers. Shanghai watches include four major categories, namely 
the multi-pointer series, the hollowed outseries, the stopwatch 
series and the Tourbillon series. Compared with traditional styles, 
the current Shanghai watches are characterized by "one-high and 
three-richness". In details, they are high in technical level and rich in 
fashionable elements, personalized features and cultural elements.

Shenzhen Watch & Clock: We know that the core competitiveness of 
Shanghai watches lies in the movement. Which R&D measures have 
you taken? And how do you innovate in function and style? 

Ni Haiming: All watch manufacturers in China have their own particular 
and effective methods of research and development of movement. 
Our company has taken the measures below for research and 
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development of movement. Firstly, we determine on the direction, set 
goals and consider comprehensively for the expansibility of products. 
Secondly, we deepen our research and focus on the development 
of high-end and top products. The course is similar to the course of 
digging a deep well. In the course, we keep accumulating experience 
in product research and development, forming unique technique of 
our brand and extracting core technologies to build a platform for new 
products gradually. Thirdly, we do all-around interaction (transverse 
interaction). As a matter of fact, the positive cycle of product research 
and development has started in this stage. It is a kind of spiraling 
cycle. Of course, the three points above are indivisible and a method 
for our research and development of movement products. For the 
development of a specific product or project, each of the three points 
is the premise of the other two.  

Shenzhen Watch & Clock:  As far as we know, Shanghai watch 
is becoming an international brand and has had a lot of overseas 
customers. How do you promote it? Through fairs?

Ni Haiming: We have been introducing Shanghai watches to overseas 
consumers in order to make its market broader, and we have reached 
some achievements. We mainly promote our products through 
domestic and international watch and clock fairs, such as Hong 
Kong Watch & Clock Fair, Basel World. Besides, we also promote our 
products through a lot of overseas brand watch distributors. It is our 
plan to run some exclusive shops in some big cities in China, trying to 
expand the domestic market and making more consumers know and 
like Shanghai watches.

Shenzhen Watch & Clock:  The article titled "Shanghai watches have 
the selling prices similar to the world famous watches" has aroused the 
enthusiastic responses of both the watch industry and the collection 
field. Is it proper for these watches to be sold at such high prices? Why 
their selling prices are so high? Dose it mean that Shanghai? watches 
have reached the same level of the world famous watches?

Ni Haiming: An article titled "Shanghai watches have the selling prices 
similar to the world famous watches" and based on the exclusive 
interview by a reporter of Jiefang Daily was published as the front-
page headline of the newspaper on January 2006. Brief comment 
as "Shanghai brand advancing to the international market" appeared 
on the same page. What reported in the exclusive interview was the 
limited release of some 18K gold-shell Tourbillon watches with a 
unit selling price of RMB100,000 at the 50th anniversary of Shanghai 
Watch. As is known to all, Tourbillon manufacture technology had been 
mastered by a few Swiss watch manufacturers. It is treated as "the 
pearl on the crown of watch manufacture technology".

 In April 2001, we showed the first coaxial Tourbillon watch of China 
on Basel World and caused a sensation. In September 2005, we 
formally launched it, truthfully embodying the comprehensive strength 
of Shanghai  watches and improving the brand image of Shanghai 
watches. The Tourbillon watch launched that time was recognized 
internationally.

 However, the Tourbillon watch launched in September 2005 and 
those successfully launched after that don't mean that Shanghai 
watches have reached the same level of world famous watches. In 
my opinion, to become a world famous watch brand, superlative 
R&D ability, brand culture, exquisite workmanship, loyal consumers 
and some other necessary conditions must be available. And we are 
heading to this direction.

Shenzhen Watch & Clock: World Expo 2010 is to be hold in Shanghai. 
Will you show Shanghai watches to the people from all over the world? 
Will some specific activities be hold then? For example, will you launch a 
commemorative watch for the World Expo?  

Ni Haiming: It is necessary for us to participate in World Expo 2010 
Shanghai China and we are doing the preliminary work for the 
participation. We have made preliminary decision about the new watch 
models to be displayed. However, I will build suspense and hope 
people come to Shanghai to see them with their own eyes. People will 
surely be surprised by Shanghai watches then.

Shenzhen Watch & Clock: Shanghai watch has a long history and bears 
strong Chinese elements. What kind of feeling do you hope people 
wearing Shanghai watches have? 

Ni Haiming: It is hard to give a definite answer to this because different 
people will have different feelings when wearing our watches. Just as 
the well-known slogan "Better City, Better Life" of World Expo 2010 
Shanghai China, I believe that Shanghai? watches will also make life 
better. This is what we pursue. I hope people wearing our watches can 
feel it.

Shenzhen Watch & Clock: Could you recommend some models for 
consumers?

Ni Haiming: The 581 Shanghai watch produced decades ago is very 
hot among the people loving collection; Shanghai stopwatch is a good 
choice for people liking sports; ordinary consumers can also find out 
a favorite one among the plentiful watches of Shanghai brand; and 
Tourbillon watch is particularly suitable for successful people as it is a 
symbol of high social status.
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A Review of China Watch Fair 2009 

 China Watch Fair, with the honor of Top Watch & Clock Fair in China, celebrated its 20th birthday in July, 2009. 
It had been 20 years for China Watch Fair to grow into Top Watch & Clock Fair in China. The 20th birthday of Top 
Watch & Clock Fair in China was a critical moment for China's watch & clock industry to upgrade itself, to pursue 
internationalized progress and to keep up with world development. The twenty-year history of Top Watch & Clock Fair 
in China was also an important part of world watch & clock history.

 China Watch Fair 2009 had 500 exhibitors and brands and products from nearly 30 countries, of which a great 
number were fashionable young brands: JEEP, ARBUTUS, SODA, DISNEY, SNOOPY and PINK PANTHER from 
US; COGU and NICE from Italy; APPETIME and ISSEY MIYAKE from Japan; TED LAPIDUS, VENISA and LULU 
CASTAGNETTE from France; BULOVA, DOXA, BENTLEY and SAN MAACO from Switzerland; LAND ROVER and 
POLO CLUB from England; LICORNE from Milan. There were altogether 47,354 buyers including 39,400 professional 
buyers, 209 journalists and 7,600 ordinary visitors.

 Radio-controlled watches & clocks, fashion sports, watch interactions across the Taiwan Straits, brand issuing 
conference and watch & clock summit forum were all shining points of China Watch Fair 2009  was a year full of 
crises. China Watch Fair 2009, however, indicated that watch & clock enterprises kept vigorous and dynamic in that 
year. With China's momentum of economic growth, watch & clock industry displays much confidence in China's 
market. China Watch Fair 2009 was successful in 2009. In 2010, the 21st China Watch Fair will start a new course of 
development after getting mature.

 Twenty years have passed, China Watch Fair has witnessed the changes of this industry in each period. There is no 
exception for this year. As the third-largest special watch ＆ clock fair in the world, China Watch Fair is the youngest 
one. Comparing with BASELWORLD and Hongkong Watch ＆ Clock Fair, China Watch Fair still seems immature. But 
after 20-year development, China Watch Fair made great progress anyhow. This periodical interviewed the president 
and secretary-general of watch ＆ clock fair, and listen to their evaluations and expectations are on China Watch Fair 
and watch ＆ clock industry.

China Watch Fair
2009-Character
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China is the most promising 
watch ＆ clock market

Association president of Shenzhen watch ＆ 
clock industry-Dongsheng Xu (19th-20th )

 “Al though f inancia l  cr is is  has had 
impact on the wor ld watch ＆ clock 
industry, Chinese was still full of vigorous 
developmental opportunities. The domestic 
brands seek for improvement on technology 
research and development ＆ brand 

creation constantly, learning from international brand energetically. 
International brands promise a better
 prospect on Chinese market, paying the demands of Chinese 
customers and increase investment on it. The circumstances at home 
and abroad indicate that it is an important developmental opportunity at 
present. In the next ten years, there are more Chinese brands coming 
into being and Chinese market will become the most promising one.

 China Watch Fair aims to provide a platform for promoting exhibition, 
exchange and learning, and also bring more business opportunities 
for enterprises. In the past 20 years, we overcame difficulties and 
hardships, and did fruitful job for the development of the industry. We 
achieved our goal to some extent. With the development of industry 
and the cognition ＆ higher demand of the enterprises,

 China Watch Fair will have greater development in the scale and level 
and become a more effective trade platform. And also makegreater 
contribution for the development of the industry."

C h i n a  W a t c h  F a i r  i s  t h e 
symbolic card of Chinese watch 
＆ clock fair

Association president of Shenzhen watch ＆ 
clock industry-Li, Tao (14th-18th) 

"China Watch Fair is the miniature of China 
Watch Fair industry, growing from nothing 
to something, from small to big. It is also the 
transferring process for the manufacturing 

focus of Chinese watch ＆ clock industry from north to south. 20-year 
has passed, the past watch ＆ clock can not compare with the present 
one. China Watch Fair developed from Shenhang Mall, Shenzhen 
International Exhibition Center to modernized Exhibition Center 
and become mature with the development of municipal economic 
development. Watch ＆ clock industry is a group. The exhibition is held 
by the association. In order to make the rising industry is understood 
by the whole nation and the world, the exhibition comes into being. The 
biggest role of China Watch Fair is to display situation and progress of 
the industry. Our orientation is to promote the development of product 
brand and quality. It does not aim to get order directly, but to make 
powerful enterprises promote their images and succeed in the market. 
It is China Watch Fair that provides Chinese watch ＆ clock industry a 
proper standing in the world.

 The exhibition is the integral comprehensive image of watch ＆ clock 
industry. It is an important condition for customers to judge the origin 
quality. By displaying our products, we make the development and 
progress of our brands be understood by inner industry, market and 
buyers and change the impression of the world people on Chinese 
manufacturing industry, making domestic market know that we not 
only improve the business grades, but also promote quality and 
brand image at the same time. I think China Watch Fair is gaining 

approval form international buyers, its function of getting orders is also 
strengthened gradually.

 The quality promotion of exhibitors and buyers is an important 
premise to develop and expand China Watch Fair. We will have a 
large space for industrial promotion and brand development if main 
organizers and individual enterprise make effort together.

Scientific and technological 
research  i s  the  key  to  the 
industry development

Association president of Shenzhen watch ＆ 
clock industry-Hai Wang (9th-13th)

 Developing for more than 20 years, Chinese 
watch ＆ clock industry has made greater 
progress in independent innovation ＆ 
design and research, especially in the market 
strategies. From simple processing to the 

consolidation of modern brand awareness and brand management, 
all the components manufactures and the product brands actively 
improve themselves in their own fields and cooperate tacitly to 
make  manufacturing capacity and brand innovation ability promote 
simultaneously.

 China Watch Fair was committed to look for direct trade opportunities 
for enterprises in the first decade. It has transformed into a platform for 
technical exchange and information update in later decade. Especially 
in 2003, with the cooperation of the chamber of commerce in different 
places, we established China Watch & Clock Summit Forum, which 
also provided a dialogue platform for the industry and can research 
the development and cooperation of the industry further. Hong Kong's 
enterprises should use these two platforms to open mainland market 
and look for new business opportunities.

Chinese brands have enough 
developmental space

Association president of Shenzhen watch ＆ 
clock industry-Jingfan Liu (1st-8th) 

 Looking back at the past 20 years, with 
hard business and low efficiency, there is 
no domestic market assistance, so we had 
to explore international market-an export-
oriented road. At present, we must pay more 
attention to domestic market and look for wide 

market. We have had enough production output and scale in watch ＆ 
clock industry, but we do not have many brands and need to create 
more brands with higher quality. Our next goal is to promote the quality, 
grade and brand value. We must learn from Japan and Switzerland and 
become a powerful watch ＆ clock country.

 The exhibition plays more and more important role. In the past 
20 years, the innovation and exchange of Chinese enterprises is 
completed through watch ＆ clock fair. It is the fair that makes the 
progress of Chinese enterprises and brands be seen by the whole 
world. The exhibition increases the factual communication on 
technology and experience. The China Watch & Clock Summit Forum 
is a good approach for us to discuss, exchange and absorb advanced 
experience from foreign countries. I believe that China Watch Fair will 
continue its efforts in industry services and make greater contribution 
and become high-leveled famous fair in the field.



DISCOVERY

 On the eve of 2010, FIYTA declared to have famous actor 
Koo Tin Lok to represent the brand. This is the first time for 
FIYTA to apply star promotion strategy. Koo Tin Lok, who 
has achieved great fame, persists in unique taste in his life, 
which exactly stands for the enterprising and innovating spirit 
of FIYTA to display a culture of classicism. Today, for new 
elites that have unique insights, confidence and courage to 
try new things, FIYTA is a professional brand that innovatively 

displays watch culture, exhibits individuality and taste, 
and that is full of vitality, which brings passion and 
pleasure to people from time to time. During recent years, 
FIYTA has made remarkable achievements in industrial 
design, new techniques and material, movement 
research and development etc, bringing a refreshing 
air to global watch industry. In 2008, FIYTA developed 
the first mechanical movement which was applied into 
the space watch worn by Zhai Zhigang when he walked 
out of the capsule of Shenzhou VII. This was a huge 
breakthrough of FIYTA in the watch-making field, as well 
as a perfect symbol of the will of time of FIYTA. In 2009, 
FIYTA kept challenge itself and promoted several patterns 
of competitive watches from inspiring Photographer 
series to exquisite Tourbillon series, through which FIYTA 
displayed a splendid world of watch and showed its 
consistent pursuing of perfection.  
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Time changes, we never stay 

 Capture of time, record of light. Watch and photography are twins 
of the art of time. Designers get inspiration from "camera lens" and 
combine the concept of watch with photography. 

 8 patterns of auto-mechanical wristwatch. Multi-level dials in 
picturesque disorder, like the overlaps of light and shadow. You can 
see the rhythm of movement from the hollows, like a photographer 
taking an insight of life through the lenses. The bottom case gets close 
to your skin, acquiring both the shape and spirit of "lens". 

 Good combination of overall elegance and brisk of the hollows, 
providing an attitude that is represented by photographers——i.e. 
being sedate and seeing the world with sharp and fresh insight. 

 FIYTA shows its brand philosophy by it. Time changes, we 
remember, but never stay. 

Legend resumes 
 Engine growls and glory blows.

 In the break of the New Year, drivers attending the Dakar 
Rally 2010 start their engine in South America. Meanwhile, FIYTA 
"Breakthrough Series", accompany Chinese motorcycle racers, 
get start to compete in the race named as "the most difficult and 
dangerous in the world". 

 FIYTA, along with racers, starts from Buenos Aires and will travel 
across Andes Mountain, go through desert full of sand hills and 
hidden stones, then enter into Chile and return. The whole journey 
extends about 9000 kilometers from north to south on the land of 
South America, with harsh temperature difference and lack of oxygen

 Watch for Dakar race shall have multiple functions and theme 
design, and shall have excellent performance in shockproof and 
abrasion resistance, as well as outstanding precision in utmost 
conditions. This exactly shows the true heroic quality of the 
"Breakthrough Series" of FIYTA. 

 "Breakthrough Series" space watch had successfully accompanied 
Chinese cosmonauts to accomplish their flight and walking task. 
It perfectly displays the enterprising spirit of FIYTA with excellent 
quality.

Photographer GA8178.WWW

Specification
Auto-mechanical movement/stainless steel 
case/sapphire glass, antiglare crystal/
Hollowed, second-hand sub-dial, 24-hour 
sub-dial
Stainless steel band/perspective, camera-
resembling design bottom case/
Diameter: 40mm/Water-proof: 50 m
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GA8188.BBB    

Dakar Race Limited Series GA8188.BBB
FIYTA auto-mechanic movement 
Hanging-type multi-dimensional shockproof 
structure 
multi-functional timing 
night light display   
stainless steel case
anti-dazzle, sapphire glass crystal  
PU band 

GA8188.BBB    

Dakar Race Limited Series GA8188.BBB
FIYTA auto-mechanic movement 
Hanging-type multi-dimensional shockproof 
structure 
multi-functional timing 
night light display 
stainless steel case
anti-dazzle, sapphire glass crystal  
PU band 
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HOTSPOT

 Clutching a fistful of shopping bags from designers Vivienne Westwood, Dior and Alexander 
McQueen as she concluded one of her twice-monthly shopping sprees, 29-year-old Zhao Bing 
looked like the picture of hope for luxury retail.

 "Is there a financial crisis in China? I don't think it has affected my life very much," said Zhao, 
who spent 7,000 yuan ($1,000) in 90 minutes at upscale Lane Crawford in Beijing's financial 
district last week. "I still buy those big brands, anyone you could think of."

 Many well-heeled Chinese shoppers like Zhao, a film technician who gets an allowance from 
her parents on top of her salary, are spending freely during the global economic crisis.  

 High-end designers and luxury retailers that thrive on such extravagance hope China's 
growing luxury-seeking population will cushion them against the collapse in demand in other 
countries.

 China's 6 billion euro ($8 billion) luxury market accounts for just 3 percent of global sales, 
compared with 38 percent in Europe, 33 percent in South and North America and 12 percent in 
Japan. But China and Brazil are projected to be the two fastest-growing luxury markets through 
2012, according to consulting firm Bain & Co.

 And sales of designer clothing, jewelry and other luxury goods in China will climb 7 percent 
this year, while worldwide luxury revenue could fall 10 percent, Bain & Co. forecast. Last year, 
luxury sales surged 25 percent in China while they were flat worldwide.

 Just as more mainstream brands like Starbucks Corp. and Yum Brands Inc.'s KFC are 
expanding fast in China, higher-end brands such as Salvatore Ferragamo and Gucci are adding 
stores here — while many retailers have postponed or limited expansion in listless U.S., European 
and Japanese markets.

 "The China market is growing fast. Beside the global downturn, which affects every country, 
China is quite stable," Michele Norsa, chief executive of Salvatore Ferragamo S.p.A, said in an 
e-mail response to questions. "Definitively, we are optimistic."

 China's luxury shoppers are strikingly young, many of them self-employed or part of a 
growing professional class. According to consulting firm McKinsey & Co., 80 percent are under 
45, compared with 30 percent of luxury shoppers in the United States and 19 percent in Japan.

 Liu Hongyan, a 34-year-old marketing director for a culture magazine in the western city of 
Chengdu, just bought a Coach purse to replace her Chanel, two necklaces and a bracelet from 
Tiffany and some Estee Lauder cosmetics.

 "Like many of my friends, my job is stable and not affected by the financial crisis," she said. 
"Now that we are finished buying apartments and cars, we are buying luxury goods."

 Fueled by a three-decade-old economic boom that created a still-growing urban elite, 
China's appetite for luxury goods is surviving the sharpest global economic slump since the 
1930s. And Beijing's multibillion-dollar stimulus plan appears to be reviving the economy. Recent 
reports show gains in factory output, retail sales and capital investment.

 By 2015, China will have more than 4 million households with annual income above 250,000 
yuan ($37,000), McKinsey predicted in a recent report. That will make it the world's fourth-
largest country in terms of its number of households with substantial purchasing power after the 
United States, Japan and the United Kingdom. McKinsey said the benchmark was adjusted for 
purchasing power parity for each country.

 And most of that money likely will be spent in China. McKinsey said its research found wealthy 
Chinese do 70 percent of their luxury spending at home, contrary to the industry wisdom that 
Chinese people make at least half their purchases abroad.

Links
We listed some famous brands' action in China's 
market.  Catching up their step, we could know some 
change in China's market.

Roger Dubuis launched its first Boutique in China

Roger Dubuis announces its new exclusive boutique in 
Shanghai, opened on October 30th 2009. The new two-
story boutique provides a dedicated showroom and retail 
area for the impressive Roger Dubuis watch collection, 
as well as a private VIP room on the 2nd floor, providing 
a luxurious and truly intimate environment for patrons.

Richard Mille Beijing Flagship Opens

Richard Mille has opened its doors to their flagship store 
in Beijing. Its new home is located at The Legendale 
Hotel on Jinbao Street, where the flagship occupies 260 
square meters of space at this platinum 5-star hotel that 
represents European elegance and luxury in the heart 
of this capital of the People's Republic of China. 

With such a prime address and grand interiors, Sparkle 
Roll Group Limited, the exclusive dealer of Richard Mille 
in PRC, invested HK$45 million in building this flagship 
in Beijing.  

From raw materials to watch displays, everything was 
shipped in from Paris.

Hublot in China with the red devils

Hublot is continuing its activity in the Chinese market 
with an event which turned out to be both spectacular 
and generous. The watchmaking brand has invited 
several of the best Red  

Devils players take up a challenge that would test even 
the most finely-honed shooting skills. This has taken 
place on the same day as the opening ceremony of their 
first shop in Hangzhou at the prestigious department 
store "Hang Zhou Tower".

The aim was for Paul Scholes, Ji-Sung Park, Rio 
Ferdinand and Patrice Evra to shoot the ball from the 
shore of the "West Lake" into a target placed 16 metres 
away, on a boat. For each goal scored, Hublot promised 
to donate the sum of $250,000 to the HOPE Foundation, 
a not-for-profit organisation who raises funds to help 
children in China mainland and Hong Kong, by setting 
up education programs.

NORMANA opened its first brand store in Beijing 

On October 30th, NORMANA's first brand store in 
Beijing area. NORMANA, originated from Swiss, is a 
legendary brand with long history in the luxury jewelry/
watch world. This new brand store in Beijing locates on 
the first floor of Beijing Financial Street Dept. Store and 
is about 140 sqm. The first store of this renowned brand 
was also constructed by HAYA in July, 2009. It is a 
flagship store on Nanjing Xi Road, Shanghai and marks 
NORMANA's entry into China's market.   

JUVENIA concept store opened in China 

The new store opened in JUVENIA table, takes the 
luxury brand has always been avant-garde style. Shop 
inspired by the classic source of self-esteem, Huang 
table watches planet, from the interior wall to begin 
with the classic luxury Ling Check the main element 
replica watches. Guests have not stepped into the 
shop before the mysterious atmosphere of the table 
JUVENIA Link Check through the glass wall of rushing 
toward us, through windows, can be a careful look in 
the blue light against the background under the table 
JUVENIA classic models. Into their stores, as if sitting in 
the circulation of the Star in the transmigration time and 
explore the human in the universe in balance.

In addition, customers will also see the world only in 
the unique limited edition special model form shall: 
Shaduli Mère des Tigres dual-use tables and the 
latest Peacock asked the table section, which in China's 
respect for the imperial table is undoubtedly a very good 
fans' message.

Luxury brands look to 
China for cushion in 
crisis
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NEW ARRIVAL

 The golden watches of gemstone and famous wood series are 
the up-and-coming ones in the family of superior wristwatch 
of Beijing brand. It is the twin sister of enameled watch series. 
Natural Shoushan stone, azure stone and tiger's eye stone are on 
the surface of gold watches of gemstone disk series. They can 
lap TB01 tourbillion movement and SB18E mechanical movement. 
The surface of gold watch belonging to famous wood series is 
made of burls of rosewood, which should be cut into pieces firstly 
and polish to become the surface of the watch. Using gemstone 
and famous wood to make the watch is the off-hour hobby 
and satisfied masterpiece of Xushu Ma, who is an enthusiast of 
watch and clock. It is said that tiger's eye stone is an auspicious 
stone, which makes us more confident and achieve more in our 
enterprise. Azure stone is the body color of medcine Buddha in 
Tibetan Buddhism. It can bless us safe and healthy, making us 
noble and elegant in temperament. Shoushan stone is Chinese 
unique and famous stone with moist texture and colorful color. 
While the texture of the rosewood burl is interlaced with beautiful 
pattern and splendid color. It is not only noble and graceful, but 
also durable and corrosion-resisted. The auspicious meanings 
and good wishes these natural material conveyed give natural 
mysticism and innocence to these mechanical wristwatch.

 Xushu Ma spends all his spare time in the Panjia Yuan collection 
market. Spotting excellent material, he splits them into pieces and 
grinds them in water basin with charcoal for several times until they 
are grinded into uniform dial with the thickness of about 1 millimeter 
thickness. The difficulty is to prevent the dial from splintering when 
the thickness of the stone dial is close to that of watch dial. Many 
dials have to be eliminated due to more impurities when they are 
close to completion. The difficulty of rosewood dial is to prevent 
the distortion of the texture when polishing them thin. The difficulty 
of grinding gemstone and wood is no less than enameled dial. The 
hands of the rosewood watch are also rosewood embedded with 
the same texture as dial when popping up the watch. Staring at the 
wristwatch which full of Buddhist flavour, no matter how restless 
your heart is, you will feel as calm as water at a moment's notice.

Natural 
Mysticism

Shoushan Stone Series
Model: TB01-2
Movement: flying-typed 
tourbillion, unrestrained 
spring typed hair-wire 
balance

Tiger's Eye Series
Model: SB18EG
Movement: bracelet 
mechanical movement
Dial: hand-polished 
natural tiger's eye stone

Azure Stone Series
Model: SB18E
Movement: bracelet 
mechanical 
movement
Dial: hand-polished 
natural azure stone

Azure Stone Tourbillion 
Series
Model: TB01-2
Movement: flying-typed 
tourbillion, unrestrained 
spring typed hair-wire 
balance

BEIJING

24
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JONQUET

91-18387-31001

-Skeleton automatic movt
-All stainless steel case
-Stainless steel see-through case back
-Genuine leather strap
-3ATM water resistant
-Hour/Minute/Second

91-18652-31001

-Tourbillion at 12H
-All stainless steel case
-Stainless steel see-through case back
-Genuine leather strap
-3ATM water resistant
-Hour/Minute/31 Date/Sunn&Moon hand

91-18690-31001

-Tourbillion movt turning with dial
-All stainless steel case
-Stainless steel see-through case back
-Genunie leather strap
-3ATM water resistant
-Hour/Minute/Second

91-38639-31001

-Tourbillion at 12H
-All stain steel see-through case back
-Genuine leather strap
-3ATM water resistant
-Hour/Minute/31 Date/Sun&Moon hand



NEW ARRIVAL

STARKING

BM642/BL642

JAPAN quartz movement
Stainless steel case,two tone IPG plating band with tungsten links 
Sapphire crystal 
30m water resistant 

BM502/BL502

JAPAN quartz movement
Stainless steel case,stainless steel band 
with tungsten links  
Sapphire crystal 
30m water resistant 

AM86

JAPAN automatic dual date movement
Stainless steel case with tungsten bezel
Solid stainless steel band with tungsten links
Sapphire crystal 
30m water resistant . shakeproof  

26

Stainless steel case,two tone IPG plating band with tungsten links 

BM645/BL645

JAPAN quartz movement
Stainless steel case
Two tone IPG plating band with tungsten links 
Sapphire crystal 
30 m water resistant

BM502/BL502

JAPAN quartz movement
Stainless steel case,stainless steel band Stainless steel case,stainless steel band 
with tungsten links  
Sapphire crystal 
30m water resistant 

Stainless steel case,stainless steel band 
with tungsten links  
Sapphire crystal 
30m water resistant 
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NEW ARRIVAL

A Chinese star 
is shining in the 
international 
high-end jewelry 
market

TTF

28
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 With the unique and original designs as well as the world's 
leading manufacturing process, TTF has earned an excellent 
international reputation

 TTF has always been cooperating with international artists 
from Italy, South Korea, the United States and China to 
have formed a top international design team; and its design 
characteristics of oriental culture, modern art, to a certain 
extent, has been the leading trend of high-end jewelry 
industry.

 TTF covers over 30,000 square meters of jewelry industrial 
park. With excellent quality control system and several top-
notch world-class technology, TTF has been one of the 
world's most valuable rose gold jewelry suppliers, which has 
independently researched and solved the 14K, 18K rose 
gold discoloration and fracture problems. Moreover, TTF has 
invented using concentrated sulfuric acid instead of potassium 
cyanide fry-gold technology, which has solved the pollution 
problem of the highly toxic chemicals during the precious metal 
jewelry processing. In addition, its inlaid nailing technology of 
plain color gemstones and inlaid micro-suspension techniques 
have come up to international standards.

 In March 2009, TTF was the only Chinese company to enter 
into the Hall No. 3 of the Basel International Watch & Jewelry 
Fair in Switzerland. As an excellent result from last year, and 
this year TTF was invited to the Hall No.2 in Basel! In the 
past, design was not the event that Chinese jewelry industry 
would dare to compete in. And Basel has always set the core 
standards of design to determine the qualification of getting 
into exhibition for every single company. A China mainland 
company's presence has undoubtedly become a benchmark, 
and also proved that TTF jewelry is designed to be a core 
creative force to "break" into the arena of the world's high-
end jewelry, which is a historical breakthrough event in China's 
jewelry industry.
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and also proved that TTF jewelry is designed to be a core 
creative force to "break" into the arena of the world's high-
end jewelry, which is a historical breakthrough event in China's 
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XINDINGHE HI-TECH DEVELOPMENT CO., LTD

 Shenzhen Xindinghe Hi-Tech Development Co., Ltd  was successfully registered in Shenzhen in July 2007,which is one of our 
branch companies. Its main business is exporting  products manufactured by ourselves, like nozzles, watches, rings, bracelets 
and so on. 

 Nanjing Dingding Alloy Material Co., Ltd. is a Sino-American joint venture which is the first  company using the high and new 
technology of PIM (power injection manufacture) in China. We have been engaged in manufacturing and distribution of tungsten 
and hi-tech ceramic  powder injection products for more than 16 years. In the light of Well-equipped and mature technology, 
we have built a complete system of management and quality control. Currently we are exporting to USA, Germany, Italy, Japan, 
Southeast Asia, Eastern Europe, Oceania and other developed countries and regions. 
  Shenzhen San Qian Watch & Clock Co., Ltd and Nan Jing Elizabeth Watch & Clock Co., Ltd. are our brother companies, 
which are also led by our General Manager, Mr. Ding. They are formidable watch manufacturers, specializing in watches, rings, 
bracelets and fittings. Possessing an integrated production line, We can supply tungsten and ceramic watches, rings & bracelets, 
including classical, modern, novel and other special designs.  

 www.elizabeth-w.com     Elizabeth.en.alibaba.com
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SENFUNG
SHENZHEN SENFUNG VACUUM PLATING CO., LTD

 Sen Fung Vacuum-Plating Co., Ltd was founded in 1998. We are 
a world-class vacuum-plating services provider for a variety of metal 
parts. Our specialties of plating services range from timepieces, jewelry, 
cell phone metal parts to hard tooling surface finish.  

 The division of timepieces offers plating services in the following 
category: IPG (Ion Plating Gold), IP Red Gold (Rose Color), IP Black, IP 

Brown and IP Blue, etc. We strive to provide high quality services, 
competitive prices and fast services to all our customers, and 
specially emphasize on assuring great customer service.

 We are committed to safe manufacturing technology and green 
environment. The water processing equipment that we imported 
from Italy helps improve the water-recycling during cleaning phase 
to record high level. Consequently the new technology saves us 
more than 90% of the water usage compared to other traditional 
technology. 

 We have more than 2,000 employees, 100 plus vacuum plating 
production equipment, 4 factories and in-house R&D center. Our 
Hong Kong branch office focuses on providing convenient and fast 
services to customers in Hong Kong, Europe, Americas and other 
western countries. 

 www.senfung.com.cn
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HONGGANG

 S h e n z h e n  B e r n y  I n d u s t r i a l  C o . , L t d ,  g r a n t e d 
ISO9001:2000 certificate, is one of the professional watch 
manufacturers in China. Radio-Controlled watch, Automatic 
watch, Chronograph Watch, Quartz Analog Watch, Digital 
Watch, Digital Module are key products. All watches are in 
compliance with CE & Rohs. 

 BERNY has technical and skillful team to deal with OEM & 
ODM projects. All watches are designed and manufactured 
in-house. Based on Non-Disclosure Agreement and mutual 
benefits, BERNY offers his customers the most valuable 
personalized services, such as Software Programming, 
Firmware Design.

 The most active response, excellent independent 
designs, best quality products with competitive price, 
speedy delivery, prompt BERNY to be one of the top 
suppliers and partners to his customers all over the world. 

 www.bernywatch.com

BERNY
SHENZHEN BERNY INDUSTRIAL CO.,LTD

SHENZHEN HONGGANG WATCH INDUSTRY CO., LTD

 Shenzhen Honggang Watch Industry Co., Ltd is a professional ceramic watch and tungsten 
watch manufacture in Shenzhen, China. We are mainly in the line of ceramic and tungsten 
material. Superior quality, reasonable price and prompt delivery are guaranteed, and a variety 
of model is always at your choice. We accept OEM orders from domestic and abroad.

 www.hgby.com
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HONGGANGHONGGANG
SHENZHEN HONGGANG WATCH INDUSTRY CO., LTD

Shenzhen Honggang Watch Industry Co., Ltd is a professional ceramic watch and tungsten 
watch manufacture in Shenzhen, China. We are mainly in the line of ceramic and tungsten 
material. Superior quality, reasonable price and prompt delivery are guaranteed, and a variety 
of model is always at your choice. We accept OEM orders from domestic and abroad.

HONGGANGHONGGANGHONGGANG
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YONGZHIXIANG WATCH INDUSTRIAL CO., LTD. 

LACERTA

 The strength in mechanical movements makes watches 
distinguished from many others. Quality self-made mechanical 
movements and the adoption of latest materials assure our 
commitment to excellence.   

 As an extension of the work, the company create its own brand 
"Lacerta". We are dedicated to incorporate the latest technology 
and design into its movements and watches. The tourbillon and 
chronograph series give the perfect expression. A rich mix of forms, 
materials, colours and watch complications is synthesized in each 
Lacerta timepiece to create a unique character. 

 www.lacertawatch.com

YONGZHIXIANG
 Our company has been engaged in manufacturing watches 
and silicon bands about 10 years and we have established 
standard manufacturing based in Shenzhen, China. Now 
there are several product-developing departments and a 
bunch of professional technicians and complete assembling 
production lines mould-tooling.

 We are developing and introducing several new styles in 
order to meet the requirements of international market. Our 
business principle is to meet the customers lead the fashion 
and create the best quality requirement is to pursue the 
perfect quality for our goods. 

 www.xy138.cn

SHENZHEN WANGFUJING IMP. & EXP. CO., LTD.
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at BASELWORLD 2010 
                  Welcome to Visit Us

China (shenzhen) Group 

Shenzhen Senfung Vacuum Plating Co., Ltd. .............................. G15/gamma Hall 6
Xindinghe Hi-Tech Development Co., Ltd. .................................. G17/gamma Hall 6
Shenzhen Berny Industrial Co.,Ltd. ............................................. H11/gamma Hall 6
Shenzhen FIYTA Holdings Ltd. .................................................... H12/gamma Hall 6
Shenzhen Honggang Watch Industry Co.,Ltd. ............................. H13/gamma Hall 6
Shenzhen Wangfujing Imp. & Exp. Co., Ltd. ................................ H14/gamma Hall 6
Shenzhen Yongzhixiang Watch Co., Ltd. ..................................... H15/gamma Hall 6
Shenzhen Watch & Clock Association ......................................... H21/gamma Hall 6
JHD (CHINA) Watch Industry Co.,Ltd........................................... J10/gamma Hall 6
TTF STUDIO ................................................................................ F60/Hall 2.0

JHD(CHINA)WATCH INDUSTRIAL CO.,LTD

ZELGER
 JHD (CHINA) Watch Industrial Co., Ltd. is a professional company 
of complete watch manufacture with years of experience and scale, the 
main business is manufacture of machine and quartz watches made 
of tungsten, ceramic, stainless steel and brass. Its brand "Zelger" has 
great fame in China and abroad, product export to USA, Southeast Asia,  
Middle East and Europe. "Zelger" research and development team, while 
ceaselessly absorbing globally the most excellent design concept, does 
not stand only on the conventional development course of development, 
but throb with the pulse of times for the pattern of design and manufacture 
can absorb quintessence of other watches, put out superior quality 
and brand-new patterns of watches to meet the market demand. Both 
reasonable price and perfect service system are the main methods of 
the company to create famous brand. The major component parts of the 
company are imported from Switzerland and Japan. In order to guarantee 
the quality of the products, every product has been tested through many 
processes.

 JHD will all along work towards the objective of joint development with 
the society. We are active in hunting connection and cooperation with 
other foreign partners to promote industrial advancement jointly. Let us go 
ahead and create the bright future hand in hand. 

 www.hkjsda.com 
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