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 Hong Kong, Japan, Singapore and Taiwan are all 
important watch and jewelry markets in Asia area. As 
the maintenance of developed commercial activities and 
flourishing tourism of those countries and places, the spending 
of luxury goods is upgrading constantly, especially Hong 
Kong, which has become the preferred destination for travelers 
who come from China Mainland to buy watches, jewelries and 
makeup. According to the Hong Kong Media, there are 8.66 
million people from Mainland China to travel in Hong Kong 
from January to November this year. A manager of a watch 
store mentioned that the customers from Mainland China 
spent much money on high-price watches which took above 
40 percent of total selling.
 ARATS (Association for Relations across the Taiwan 
Straits) and SEF (Straits Exchange Foundation) in Beijing 
signed "Across the Taiwan Strait on the mainland residents 
to Taiwan tourism agreement" on June 13, 2008. It is not 
very hard to think about that the similar situation will occur 
in Taiwan as well. That is as the permission takes place, 
numerous people from Mainland China will go to Taiwan. 
With the high quality shopping environment, the travelers 
will not be illiberality to buy their favorable products such as 
famous brand watches, makeup and handbags. As from the 
same culture and language background, it is easy for people 
from Mainland China and Taiwan identify with each other.
 As the changing of travel conditions and lifestyle, the 
high rate tariffs make people who from Mainland China 
choose Hong Kong and Europe as their preferred places to 
buy the well-branding watches. On the other hand, the well-
branding watch markets in Mainland China shows a window 
effect, that is, people go into the shop to ask the price without 
buying any watches. Furthermore, along with the upgrading 
of self-guide trip, it is easier and convenience for Mainland 
travelers to go to Hong Kong, and there will be an opportunity 
for Taiwan's watch stores by governmental permission which 
allows Mainland travelers to come. Recently, many famous-
brand watch companies have established their showrooms 
in prosperity places in Taipei and choose the famous artists 
as their image models. All of those are showing that Taiwan 
is ready for receiving the travelers form Mainland China. 
Although the economic of Mainland China has been affected 
by the global financial crisis, the trip to Taiwan is still popular 
between people from Mainland China, and buying luxury 
products will be their inevitable experience.
 It can be said that the increasing interactivity among 
Hong Kong, Taiwan and Mainland China has speed up the 
formation of a new commercial pattern in which the Asian 
famous-brand watch markets will develop more evenly and 
new competition strategy will be rising in the meanwhile.new competition strategy will be rising in the meanwhile.
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	 Vacheron	Constantin,	one	of	 the	biggest	Swiss	watchmaker,	said	 it	will	keep	pace	with	the	
times	to	expand	its	market	share	in	China	gradually.	
	 Despite	a	rapid	economic	development,	people's	 living	standards	 in	China	 is	still	not	very	
high,	and	we	have	to	be	patient	with	the	consumer	market	for	expensive	watches	in	the	country.
However,we	have	seen	a	good	business	prospect	 in	China.The	Swiss	watch	maker	 launched	a	
massive	four-week	exhibition	in	six	major	cities	in	northern	and	northeastern	China	in	August	this	
year.	
	 According	 to	Paray,	Vacheron	Constantin	managing	director	 for	Asia	Pacific	of	Vacheron	
Constantin,has	19	shops	in	China.	"It	 is	a	very	small	number	compared	with	a	total	of	nearly	600	
shops	around	the	world,"	Paray	said.	"We	are	closely	following	the	changes	in	China's	consumer	
market,	and	will	gradually	expand	our	business	there."	
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	 Concrete	aesthetics	of	 the	41	mm	Double	Eagle	are	achieved	

thanks	to	a	contrasting	finishes	of	the	surface,	as	well	as	an	impressive	
carbon	pattered	dial	 along	with	 features	of	a	black	 rubber.	These	
characteristics	allow	the	timepiece	to	be	a	perfect	example	of	a	watch	
for	outdoor	sports.	
	 The	new	creation	 from	Omega	 is	available	 in	 two	versions,	one	
being	the	18-carat	brushed	gold	and	the	second	one	titanium,	having	
a	brushed	finish.	Its	case	represents	a	mix	of	classic	Constellation	and	
modern	design	 features,	which	 include	a	black	 rubber.	Continuing	
the	 tradition	of	 the	Omega	family,	 the	Double	Eagle	chronograph	has	
asymmetric	claws	of	the	Constellation	Line,	which	for	the	first	time	were	
introduced	back	in	1982.	
	 An	 important	 fact	 is	worth	mentioning,	 that	 is	 in	both	models	of	
Omega's	Double	Eagle,	the	originality	of	the	dial,	having	a	black	carbon	
patterned	 texture,	was	achieved	with	 the	help	of	Physical	Vapour	
Deposition	treatment.	This	provides	bold	scenery	for	both,	 the	12-hour	
and	30-minute	markers.	The	whole	backdrop	forms	an	eye-catching	
figure	of	8.	The	small	seconds	subdial	 is	 located	at	9	o'clock	and	the	
timepiece's	date	window	is	found	between	4	and	5	o'clock.

Comments on Market Trend of

FIYTA Launched Spacemaster in Singapore	
	 Shenzhen	Fiyta	Holdings	Ltd,	a	watch	retailer	and	manufacturer	

listed	on	the	Shenzhen	and	Hong	Kong	exchanges,	launched	the	Fiyta	

Spacemaster	mechanical	chronograph	 in	Singapore	 in	collaboration	

with	Red	Army	Watches,	a	Singapore-based	retailer	of	mainly	Russian	

timepieces.

Peace Mark on the Slippery Path to 
Bankruptcy 
	 Peace	Mark	 is	 in	 the	 process	 of	 being	

liquidated.	Three	Peace	Mark	stores	in	China	(one	

in	Taiyuan,	and	 two	 in	Guangzhou)	have	already	

been	seized	by	the	Bank	of	East	Asia	China.	 It	 is	

expected	 that	other	creditors	will	 also	 file	 legal	

petitions	in	the	following	days.

	 Trading	in	Peace	Mark	has	been	suspended	

since	August	18	and	the	company's	stock	has	lost	

70	per	cent	of	its	value	since	July	30.

Omega Introduced "OMEGA Mission Hills World Cup" - 
New Double Eagle Co-Axial Chronograph Versions 

	 Omega	has	proved	its	commitment	to	the	world	of	gold	by	being	the	

sponsor	of	World	Cup	of	golf	for	not	less	than	twelve	years.	The	celebration	

took	place	at	the	Mission	Hills	Golf	Club,	located	in	Shenzhen,China.	

	 To	commemorate	 its	status	as	the	title	sponsor	of	a	very	prestigious	

global	golf	 team	event,	which	 is	also	considered	to	be	one	of	 the	oldest,	

one	of	 the	most	popular	Swiss	watch	brands,	Omega,	 introduced	 its	new	

Double	Eagle	Co-Axial	Chronograph,	the	name	of	which	is	"Omega	Mission	

Hills	World	Cup".	

	 The	new	watch	model	 from	Omega	 is	easy	 to	 identify	by	 its	sporty	

design.	The	 timepiece	 is	being	powered	by	and	exclusive	Calibre	3313,	

having	a	co-axial	escapement.	The	Swiss	watchmaker's	Double	Eagle	

Co-Axial	Chronograph	 includes	a	self-winding	mechanism	that	provides	

supreme	performance	 for	 those	 sportsmen	who	do	understand	and	

appreciate	the	value	of	extreme	precision	mixed	with	power.	

Qingdao ZiXin Industrial Co., Ltd. 
Succeed in Developing the first 
Sapphire Watch in China.
	 It	 is	 rarity	 sapphire	material,	 the	 use	

of	 advanced	 technology	 and	 processes	

to	 produce	 crystal	 clear,	 elegant	 watch	

spl int , 	 re inforced	 with	 special ly-made	

watches	carefully	polished	parts,	with	 ten	

years	 (decade)	of	experience	 in	high-level	

technicians	watch	carefully	from	the	assembly.	

3	in	the	2.1-inch	sapphire	splint	modified	parts	

with	wonderful	dancing,	and	the	perfect	place	

to	show	 the	 light	and	compact	mechanical	

structure	and	rhythm	of	movement;	 take	you	

into	the	hours,	minutes	and	seconds	wonderful	

of	 the	micro-world.	 Each	of	 the	Sapphire	

watches	is	the	treasures.

	 “Gold	anchor	“Sapphire	movement	

vibration	 frequency	 for	 the	 21,600	 /	 hour,	

provide	power	reserves	to	45	hours;	Sapphire	

crystal	 back,	 open	 on	 both	 sides	 of	 the	

sapphire	crystal	window,	you	can	observe	the	

movement	of	 the	machine	aesthetic;	use	of	

leather	straps;	Case	precious	metals,	 the	size	

of	51.2mm	×	40.7mm.

Chow Tai Fook Retailers Confirm Peace Mark Acquisition 

	 "Chow	Tai	Fook,	the	giant	Hong	Kong	jewelry	retail	group,	has	confirmed	it	will	take	over	hundreds	

of	watch	stores	and	two	manufacturing	facilities	of	bankrupt	international	Hong	Kong	watch	maker	and	

retailer	Peace	Mark	(Holding)	Ltd.

	 Chow	Tai	Fook,	privately	owned	by	Hong	Kong	business	tycoon	Cheng	Yu-tung,	will	acquire,	run	

and	develop	Peace	Mark's	watch	retail	network	(about	120	multi-brand	and	specialty	image	stores	and	

over	1,000	mid-price	watch	retail	stores)	 in	mainland	China,	Hong	Kong,	Macau,	and	Taiwan.	 It	will	

also	get	two	watch	movement	factoriesin	mainland	China,	and	assume	some	of	Peace	Mark's	debt.

Swatch Celebrates Groundbreaking of "Peace Hotel"
	 Biel	Bienne,	Switzerland--Watch	producer	Swatch	Group	Ltd.	will	

open	to	the	public	one	of	the	most	legendary	buildings	in	Shanghai	and	in	
China,	the	Peace	Hotel	South	Building.
	 A	 joint-venture	acquisition	with	the	 leading	Chinese	hotel	and	tour	
operator	Jin	Jiang	Group,	which	holds	a	10	percent	share	in	the	venture,	
Shanghai's	most	famous	symbol	is	located	in	the	historic	former	financial	
district,	at	the	intersection	of	Nanjing	Road	and	the	Bund.
	 Under	 the	 leadership	of	 the	Swatch	Group,	 the	Swatch	Art	Peace	
Hotel	project	introduces	a	unique	concept	combining	a	retail	environment	
with	a	hotel	exclusively	intended	for	artists	who	will	live,	work	and	exhibit	
their	creations	there.
	 According	to	Swatch	Group	Ltd.	Chief	Executive	Officer	Nick	Hayek,	
the	Swatch	Art	Peace	Hotel	is	a	symbol	for	the	continuous	development	of	
the	Swatch	Group	brands	not	only	in	China,	but	in	the	whole	world.
	 "We	continue	investing	heavily	not	only	in	our	production	facilities	or	
our	distribution	network,	but	also	into	new	innovative	projects	such	as	this	
one,"	Hayek	said	in	a	media	release.
	 In	addition	 to	a	Swatch	Art	Boutique,	boutiques	 for	 the	Swatch	
Group's	more	prestigious	brands,	 such	as	Blancpain,	Breguet	and	
Omega,	will	occupy	the	ground	floor.	Each	will	be	designed	to	respect	the	
Peace	Hotel's	cultural	heritage	and	reflect	 its	period	decor	and	cultural	
atmosphere.

	 Acquisition	of	Peace	Mark’s	stores	is	

a	“unique	opportunity”	for	Chow	Tai	Fook	

to	 significantly	 expand	 its	 retail	 network	

in	China,	already	 in	scores	of	cities	 there,	

said	Dr.	Henry	Cheng	Kar-Shun,	director	of	

Chow	Tai	Fook.

	 “With	Chow	Tai	Fook’s	operational	

experience	 in	 the	Greater	China	 region	

and	resources,”	he	noted.	“We	strongly	

believe	 the	 network	 of	 Chow	 Tai	 Fook	

throughout	 China	 after	 the	 acquisition	

will	 establish	a	predominant	 footprint	 in	

the	 jewelry	and	watch	 retailing	business	

unparalleled	in	the	market.”

	 Chow	Tai	Fook	didn’t	disclose	 the	

acquisition	price,	but	 reports	 in	 the	Hong	

Kong	press	say	 the	deal	will	be	 finalized	

by	the	end	of	October	at	a	cost	of	over	$90	

million	($HK700	million)	to	Chow	Tai	Fook."

Shenzhen Watch & Clock Association and China 
Timepiece Companies Go Hand in Hand to Hong 
Kong Watch & Clock Fair 2008. 

	 It	 is	 the	depressed	year	 that	many	 industries	had	 to	 face	

many	difficulties	and	challenges.	Timepiece	 industry	had	no	

exception.	This	year	of	HK	Watch	Fair	brought	brand	new	business	

opportunity	into	whole	industry.

	 At	China	pavilion,	many	exhibitors	 from	Shenzhen,	as	 the	

biggest	 horologe	base	 in	 the	world,	 remain	popular	 among	

overseas	buyers.	Chinese	exhibitors	gained	a	complete	success	at	

HK	Watch	&	Clock	Fair	2008.	

Swiss Watchmaker Sees Good Prospect for China Market

CHINA IN 2008
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	 With	 the	global	economic	slump	cutting	 into	consumer	sales,	makers	of	

luxury	goods	are	starting	to	feel	the	bite,	with	one	study	indicating	the	industry	will	

contract	next	year.	But	in	China,	high-end	retailers	are	counting	on	Asia's	wealthy	

to	keep	spending.	This	holiday	season	 it	 is	 impossible	 to	walk	quickly	 through	

upscale	shopping	centers	 in	Hong	Kong.	People,	many	carrying	shopping	bags,	

crowd	the	aisles.

Luxury retailers are hitting sales targets	
	 This	holiday	season,	some	luxury	retailers	here	say	they	are	 just	hitting	their	

sales	targets.	And	the	outlook	 is	gloomy	for	 the	global	market.	A	recent	study	by	

marketing	firm	Bain	and	Company	says	luxury	sales	are	likely	to	contract	next	year.	

In	Asia,	many	 luxury	retailers	hope	newly	rich	consumers	 in	China	and	India	will	

keep	buying,	and	help	offset	sales	declines	 in	markets	such	as	the	United	States	

and	Europe.	

	 International	business	consulting	firm	KPMG	says	there	 is	room	for	growth	 in	

China's	luxury	market.	Nick	Debnam	studies	China's	consumer	markets	for	KPMG.	

He	says	 in	 the	past	 few	years	more	 luxury	 retailers	have	entered	China.	And	

that	means	more	Chinese	are	becoming	familiar	with,	and	buying	 luxury	goods.	

SPECIAL REPORT

Close look at China's 
Luxury Retail Market 

"Because	 there	are	successful	businessmen	and	

successful	 businesswomen	around	 the	whole	 of	

China	and	these	guys,	once	they've	got	some	money	

to	 spend,	 the	 luxury	product	 is	 a	way	of	 almost	

showing	how	successful	you	are,"	said	Debnam.	

Demand for luxury goods is 
increasing in China	
	 Thibaut	Mathieu	caters	 to	 the	growing	Chinese	

taste	 for	 fine	wines.	As	marketing	manager	of	ASC	

Fine	Wines	of	Hong	Kong	and	Macau,	he	held	a	

champagne	tasting	recently	 in	Hong	Kong.	He	said	

he	expects	people	 to	keep	buying	 fine	 foods	and	

wines,	even	in	an	economic	downturn.	He	says	they	

did	so	 in	2003,	 following	 the	SARS	outbreak	 in	 the	

city.	 "Customers	were	not	going	out	anymore	but	

they	were	eating	and	drinking	and	entertaining	a	 lot	

more	at	home,"	said	Mathieu.	 "So	we	might	expect	

something	like	that.	Apparently,	in	China,	it's	already	

happening."	Recently,	China	announced	measures	

to	boost	Hong	Kong's	economy,	 including	allowing	

more	mainlanders	to	visit.	Many	Chinese	come	here	

specifically	to	shop.	

	 John	Tsang	is	Hong	Kong's	financial	secretary.	

He	says	 the	rich	will	continue	 to	buy	 luxury	goods.	

"There	is	a	pretty	large	segment	of	people	who	have	

a	pretty	good	 income	and	 they,	a	 lot	of	 them,	are	

pretty	good	savers	so	they	should	be	able	to	continue	

to	spend	money	during	a	bad	economic	period,"	said	

Tsang.	

Luxury retail stays strong
	 Chinese	 luxury	brand	shoppers	are	apparently	 feeling	 the	economic	

downturn's	pinch	less	than	their	Western	peers.

	 China's	 luxury	market	 is	 holding	 strong,	 despite	 the	worldwide	

economic	slowdown.	Luxury	sales	 fell	by	20	percent	and	25	percent	 in	

Europe	and	 the	US	respectively	 this	year,	but	only	dipped	5	percent	 in	

China,	according	to	statistics	from	the	US-based	World	Luxury	Association.

	 China,	 the	world's	most	populous	country,	has	an	estimated	300,000	

millionaires	and	a	250-million	strong	middle	class,	who	combine	to	spend	

40	billion	yuan	a	year	on	luxuries,	according	to	figures	from	accounting	firm	

Ernst	&	Young.	 It	 is	becoming	a	haven	 for	 the	world's	 top-end	retailers,	

especially	as	the	global	economy	slows.

	 The	top-end	retailers'	confidence	 in	 the	Chinese	market	may	be	well	

placed.

	 A	traditional	mentality	of	saving	(instead	of	racking	up	consumer	debts)	

may	mean	Chinese	are	better	placed	than	Westerners	to	weather	financial	

tough	times	without	drastically	altering	consumption.

	 The	most	popular	 luxury	goods	 in	China	are	accessories,	such	as	

handbags,	shoes	or	perfume,	which	are	the	luxury	brands'	cash	cows.

	 The	rising	yuan	may	have	Chinese	consumers	splashing	out	on	luxury	

trips	and	products	overseas.

	 Source	from:	China	Daily

Reference：

China's emerging middle class buyers 
set to push spending growth 
	 China's	emerging	middle	class	buyers	were	set	 to	generate	

significant	spending	growth	 in	 the	coming	years,	as	more	and	more	

people	 in	not	only	first-tier	cities	 like	Shanghai	and	Beijing,	but	also	

the	satellite	 towns	and	second-tier	cities	want	 to	buy	 "affordable	

luxuries.

	 Surveys	have	shown	that	China's	emerging	middle	class,	many	

of	whom	are	skilled	technicians	and	white-collar	employees	working	

with	multinational	 firms,	 "strongly	associate	 international	brands	with	

tastes	and	success."

	 The	middle	class	buyers	were	obviously	expanding	beyond	

the	 first-tier	cities	 into	 the	suburbs	and	the	second-tier	cities,	with	

some	ten	satellite	 towns,	each	with	a	population	of	about	1	million,	

planned	for	Shanghai,	for	instance.	Some	of	the	multinationals,	which	

employed	many	of	 the	 technicians	and	white-collar	workers,	were	

now	manufacturing	products	for	consumption	in	China.	

	 Many	luxury	goods	and	service	providers	hope	China’s	market	

will	 save	 them	amid	 the	crisis	which	 is	why	 they	are	stepping	up	

marketing.

Views 
	 "Before	 that,	people	usually	came	with	only	one	or	 two	

items,	but	now	they	bring	 five	or	six,	or	even	up	 to	10	 items,	

for	commission	sale."——Zhang,	who	started	 "Milan	Stop"	 in	

Hangzhou	City,	300	km	south	of	Shanghai,	seven	months	ago.

	 "I	 know	 the	company's	R&D	progress,	marketing	and	

sales	have	all	been	affected	by	the	financial	crisis,	but	 to	cut	

salaries	 is	really	annoying.	I	can	no	 longer	buy	whatever	I	 like	

since	 I	have	 to	consider	 the	mortgage,	meals,	 transportation	

and	phone	bills	 first,"	she	said.	——Daisy,	29,	 from	Chengdu,	

capital	of	southwest	China's	Sichuan	Province,	had	to	curb	her	

enthusiasm	for	Chanel	after	 the	foreign-funded	company	she	

works	for	cut	her	salary	by	25	percent	in	October.	

	 "It's	hard	to	say	what	2009	will	be	like."——	Huang	Bingjun,	

who	takes	online	orders	 for	 imported	 luxury	products.	So	 far,	

his	business	hasn't	been	hit	--	actually,	it	saw	orders	jump	20-

30	percent	since	October,	as	 the	rising	yuan	made	European	

luxury	brands	cheaper.

	 "I	believe	 that	 the	middle-class	consuming	market	will	

do	a	 lotto	help	stabilize	what	will	be	some	offsets	 in	China	

because	of	the	slowdown	in	certain	parts	of	manufacturing,"	de	

Silva	said,	 referring	 to	 the	export	sectors.——Janet	de	Silva,	

chief	executive	officer	of	a	Hong	Kong	based	marketing	and	

branding	firm.
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	 FIYTA	watch	 is	one	of	 the	two	pillar	 industries	of	FIYTA	Group.	
Ever	 since	 its	 establishment,	 FIYTA	watch	 keeps	 innovation	 to	
rewrite	 the	 industrial	history	of	wrist	watch.	Form	the	 first	sapphire	
crystal	watch	 in	China	 to	 the	 first	space	advanced	 titanium	watch	
in	 the	world,	FIYTA	has	created	tens	of	 first	 in	 the	 industry.	Taking	
global	 luxury	watch	brands	as	examples,	FIYTA	devotes	itself	 to	the	
R&D	and	application	of	precise	 timing	watch	 technology.	Now,	 it	
possesses	the	world’s	leading	R&D	and	production	technology	and	
manufacturing	technique	platform.	Its	products	have	been	appointed	
as	 the	exclusive	 timing	 tools	 for	 the	air	 force	pilots	of	Chinese	
People’s	Liberation	Army	and	 the	astronauts	of	China	manned	
space	flight	project.	The	 technicians	of	FIYTA	space	watch	always	
believe	 that	 the	spirit	of	exploration,	progressing	and	persistence	
encourages	people	 to	advance	and	 inspires	people’s	passion	

COVER STORY

FIYTA Keep Progressing
FIYTA keeps interpreting the essence of time, integrating science 
and art into time, philosophy and innovation into time, and 
persistence and progress into time… 

and	creativity.	They	put	 their	belief	 into	practice,	 integrate	human’s	
persistence	and	progressing	 in	exploring	space	 into	watch	and	convert	
it	into	a	series	of	delicate	timing	tools	integrated	with	the	crystallization	of	
human	wisdom.	
	 As	one	of	the	top	three	space	watch	brands	in	the	world,	FIYTA	began	
to	provide	professional	 timing	watch	 for	Chinese	astronauts	 from	2003.	
FIYTA	space	watch	has	accompanies	the	astronauts,	such	as	Yang	Liwei,	
Fei	Junlong	and	Nie	Haisheng,	to	finish	the	space	flight	tasks	successively.	
In	2008,	FIYTA	assisted	three	astronauts	of	“Shenzhou	VII”,	represented	
by	Zhai	Zhigang,	to	accomplish	the	“spacewalk”	which	focused	world	
attention.	The	 first	mechanical	movement	developed	 independently	by	
FIYTA	was	applied	during	the	activity	outside	the	spacecraft.	
	 FIYTA	Cup	Watch	Design	Competition	which	has	been	successfully	
hosted	by	FIYTA	for	three	times	has	become	an	authoritative	international	
competition	 in	 the	clock	&	watch	 industry.	Many	world	 famous	design	
masters,	such	as	Zhang	Ding	-	an	 leading	authority	 in	design	circle	
and	the	former	president	of	China	Central	Academy	of	Fine	Arts	and	the	
designer	of	China	national	emblem,	Luigi	Colani	-	a	design	master,	Ding	
Shaoguang	a	US-based	painter,	and	Harald	Leschke	-	president	of	
design	department	of	DaimlerChrysler,	have	once	been	invited	as	special	
judges	and	prize	presenters.	The	artistic	 light	of	 the	competition	has	
completely	lit	up	the	path	to	the	world	for	FIYTA.
	 For	the	today’s	new	high	class	which	is	self-confident,	independent	
and	dares	to	try,	FIYTA	is	a	professional	brand	interpreting	watch	culture	
innovatively.	 It	displays	personality	and	taste,	 full	of	vitality.	 Its	design	 is	
rich	in	culture	connotation,	allowing	people	to	experience	the	passion	and	
pleasure	 in	 life.	With	progress	as	 its	core	brand	spirit,	FIYTA	 is	striding	
forward	to	dream	and	unknown	fields.	Moreover,	FIYTA	has	been	honored	
to	undertake	the	timing	tasks	in	various	large	international	competitions	for	
many	times.
	 Facing	 the	 trend	of	globalization,	FIYTA	actively	explores	global	
market.	Currently,	with	 the	establishment	of	 sales	networks	 in	many	
countries,	such	as	Spain,	Canada,	USA	and	Singapore,	etc.,	FIYTA	has	
marched	into	the	world	market	with	a	firm	step.	

Shenzhen Fiyta Holdings Ltd.
Address:F/20,	FIYTA	Hi-Tech	Building,	Gao-xin	Road	South,	Shenzhen,	China.
CN-518057
Tel:	(86-755)	86013325	
Email:	overseas@fiyta.com.cn	
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       Founded in 1999, Shenzhen Liheng Watch & Clock Co., Ltd is a 
professional manufacturer of various watches. Our products include stainless steel 
watches, brass watches, alloy watches (men's quartz watches, sport watches, fashion 
watches, analog watches, fashion wide strap watches). . . . . . .

Address:	Room	1807,	Blcok	A,	Stars	Plaza,38#	Hongli	Road,Futian	District,Shenzhen,China

Tel:	86-755-83247967								Fax:	86-755-33007076									E-mail:lihengwatch@yahoo.cn								http://shenzhenliheng.en.alibaba.com
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Chinese brokers confident about 8% GDP growth in 2009
	 More	than	20	brokerages	 in	 the	country	reached	the	agreement	 that	 the	country	would	
adopt	 looser	monetary	and	fiscal	policies	next	year.	Most	of	 them	expect	 the	economy	to	
grow	at	8	percent	or	more.	
	 The	country's	economy	 is	still	 facing	pressure	 from	periodic	adjustment	and	will	grow	
more	slowly	over	the	next	two	years.	
	 Their	views	differ	in	terms	of	when	the	lowest	growth	would	occur.	Changjiang	Securities	
said	that	would	probably	happen	before	the	second	quarter	next	year.	Guotai	Junan	said	the	
third	quarter.	Shenying	&	Wangguo	and	Haitong	Securities	said	2010	would	 likely	see	the	
lowest	figure.	
	 However,	 the	brokerages	have	growing	concerns	over	deflation	 in	2009.Guotai	Junan	
said	the	country's	economy	is	likely	to	experience	deflation	next	year	but	if	a	looser	monetary	
policy	 is	carried	out	and	 investors'	confidence	rallies,	 the	economy	would	enter	a	milder	
inflation	period.	

"Buy first, pay later" system can help China boost domestic 
consumption  
	 A	consumer	credit	system	could	help	Chinese	enterprises	better	weather	adverse	effects	
of	the	global	financial	crisis	and	flagging	external	demands
	 Credit	consumption	can	happen	between	enterprises,	or	between	enterprises	and	
consumers.	Chinese	firms,	especially	 those	whose	products	are	export-oriented,	have	felt	
the	punch	of	the	financial	crisis	and	waning	demands.	Some	are	operating	under	production	
capacity	and	 inventories	were	on	 the	rise.	They	are	 turning	their	attention	 to	 the	domestic	
market	of	1.3	billion	people.	
	 Capital	 turnover	 rate	 is	a	measure	of	a	company's	ability	 to	use	equity	 to	generate	
revenue.	The	higher	the	ratio	is,	the	more	efficiently	a	company	is	using	its	capital.	
	 By	encouraging	credit	 transaction,	domestic	manufacturers	could	raise	sales	and	help	
small	and	medium-sized	companies	qualify	 for	 financing	--	an	 long-time	obstacle	 for	
smaller	firms.	

Focus
Yearend

	 Figures	from	the	MOC	revealed	that	credit	consumption	only	accounted	for	
3	percent	of	Chinese	citizens'	monthly	bills	,	much	less	than	the	more	than	33	
percent	in	Japan	and	about	67	percent	in	the	United	States.	
	 The	Chinese	credit	 system	 is	 still	 in	 its	 start-up	period	and	 that	 this	
consumption	method	also	involved	risks	for	manufacturers	and	shopping	malls,	
as	it	is	more	difficult	for	them	to	perform	credit	history	checks	checks.	
	 It	might	take	awhile	for	credit	purchasing	to	catch	on.	
	 Some	local	authorities	have	began	to	take	measures	to	clear	the	obstacle	
for	enterprises.	Hangzhou,	 the	prosperous	capital	 city	of	Zhejiang,	 it	 is	
scheduled	 to	establish	a	citizen	 information	database	of	personal	credit	
histories.	
	 For	those	export-oriented	companies	to	get	a	bigger	share	of	the	domestic	
market,	 they	should	also	be	prepared	 for	a	 "concept	shift"	 to	adapt	 to	 the	
domestic	market	as	Chinese	buyers'	purchasing	habits	were	different	 from	
those	overseas.

China celebrates 30 years of economic reform
	 China's	president	has	vowed	to	continue	the	economic	reforms	that	have	
transformed	the	once	poverty-riddled	nation	into	an	industrial	powerhouse.
	 Deng	Xiaoping	envisioned	a	modern,	prosperous	China.
	 Speaking	on	the	30th	anniversary	of	China's	decision	to	open	itself	up	to	
the	outside	world,	President	Hu	Jintao	told	a	crowd	of	6,000	at	Beijing's	Great	
Hall	of	the	People:	"Standing	still	and	regressing	will	lead	only	to	a	dead	end."	
	 Chinese	 leader	Deng	Xiaoping	was	the	architect	of	 the	economic	reform	
movement,	which	was	to	set	the	country	on	a	radical	new	course	when	the	first	
policies	were	approved	on	December	18,	1978.
	 "Reform	 and	 opening	 up	 are	 the	 fundamental	 causes	 of	 al l 	 the	
achievements	and	progress	we	have	made,"	Hu	said,	according	to	state-run	
media.	He	said	Deng's	vision	three	decades	ago	was	"completely	correct."
	 Over	the	past	30	years,	China	has	maintained	an	average	annual	growth	
rate	of	9.8	percent	--	triple	the	world	average,	China's	Xinhua	news	agency	
reported.		Watch	as	China	marks	30	years	of	reform	?
	 The	Chinese	gross	domestic	product	soared	 from	360	billion	yuan	($53	
billion)	 in	1978	to	24.95	trillion	yuan	($3.7	 trillion)	 in	2007,	making	China	the	
world's	fourth-largest	economy.

China's first space walk
	 China's	first	space	walk	On	September	27,2008,	Chinese	
taikonaut	Zhai	Zhigang,	wearing	a	Chinese-made	Feitian	
space	suit,	 conducted	a	20-minute	 space	walk.	China	
is	only	 the	 third	nation	 to	successfully	send	a	man	on	a	
spacewalk,	behind	Russia	and	the	United	States.	
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	 The	 just	concluded	Central	Economic	Work	Conference	stressed	
that	China	must	stick	to	the	basic	principles	of	building	a	socialist	market	
economy	and	opening	up	to	the	outside	world.	
	 China's	economy	heavily	depends	on	exports,	and	so	 far	 the	most	
serious	 impact	of	 the	crisis	on	China	 is	shrinking	external	demand.	The	
government	has	recognized	the	danger	of	over-reliance	on	exports	and	
has	been	making	efforts	to	transform	the	structure	of	economic	growth.	
	 Seen	 in	 this	 light,	 the	crisis	 is	more	of	an	opportunity	 than	a	 risk.	
The	freshly	promulgated	policies	 indicate	that	the	government	 is	paying	
serious	attention	to	stimulating	domestic	consumption,	especially	in	rural	
areas.	This	move	can	also	narrow	the	gap	between	rural	and	urban	areas	
and	income	groups.	
	 There	is	no	sign	that	China	will	let	up	on	reform.	For	example,	the	fuel	
tax	reform,	which	is	to	be	implemented	on	Jan.	1,	is	actually	a	bold	attack	
on	the	 last	 two	price	strongholds	that	are	still	under	the	strict	control	of	
the	government:	fuel	and	electricity.	
	 This	 reform	also	has	an	 impact	beyond	prices.	Since	 it	will	 cost	
people	more	 to	use	energy,	 the	 tax	change	could	cut	energy	use	and	
emissions.	
	 Other	major	 reforms	are	 also	being	prepared,	 including	 those	
involving	derivatives	and	 futures,	 the	social	security	system	and	rural	
medical	care.	
	 On	the	opening	side,	China	has	not	slowed	down,	either.	So	far	this	
year,	 it	has	approved	20	qualified	foreign	 institutional	 investors	to	enter	
the	market.	Also	 this	 year,	 several	 foreign	banks	opened	branches	
in	China,	while	China's	major	 commercial	banks	opened	overseas	
branches.	
	 Chinese	companies'	 overseas	purchases	and	acquisitions	are	
continuing	as	well,	with	the	latest	being	Sinopec's	1.5	billion-U.S.-dollar	
acquisition	of	Canadian	oil	company	Tanganyikain	December.	
	 With	 its	economy	 increasingly	 integrated	 into	 the	world,	China	has	
paid	careful	attention	 to	 international	cooperation.	Over	 the	past	 two	
months,	President	Hu	Jintao	and	Premier	Wen	Jiabao	held	 talks	with	
leaders	of	 the	world's	major	economies	seeking	ways	to	pull	 the	global	
financial	system	and	the	economy	out	of	crisis.	
	 The	 financial	crisis	 is	only	one	of	 the	unexpected	challenges	 that	
China	has	faced	this	year.	Others	included	the	prolonged	snowstorms	in	
January,	an	outbreak	of	hand-foot-mouth	disease	over	the	summer,	the	
deadly	Sichuan	Province	earthquake	 in	May	and	the	melamine	scandal	
that	almost	destroyed	the	dairy	industry.	
	 China	has	displayed	exceptional	 resilience	 in	 responding	 to	 these	
challenges	and	 the	government's	 response	has	been	 increasingly	
efficient	and	transparent,	winning	recognition	from	all	over	the	world.	

	 The	year	that's	 just	ending	was	a	critical	one	for	the	opening	
up	and	reform	process,	and	the	country	weathered	the	difficulties	
with	great	confidence.	The	Central	Economic	Work	Conference	
expressed	confidence	 in	adherence	 to	 the	socialist	 road	with	
Chinese	characteristics	and	the	achievements	of	the	opening	up	
and	reform	drive.	
	 China	 is	 learning	 from	 the	 financial	crisis,	and	government	
officials	and	scholars	have	discussed	in	the	media	how	and	why	
the	crisis	happened.
	 While	China	will	use	regulation	to	prevent	market	turbulence,	
it	will	not	stop	market-oriented	reforms	and	opening	up	 to	 the	
world.

China to take measures to spur consumption, 
stimulate foreign trade
	 More	measures	will	be	 taken	 to	stimulate	consumption	and	
support	 foreign	 trade,	according	 to	Wednesday's	executive	
meeting	of	China's	State	Council,	or	the	cabinet.	
	 A	document	released	after	 the	meeting,	chaired	by	Premier	
Wen	Jiabao,	said	 to	stimulate	domestic	consumption,	efforts	
should	be	made	to	improve	the	rural	circulation	network,	increase	
the	variety	of	commodities	available	 in	 rural	markets,	 improve	
urban	community	service-facilities,	promote	upgrade	of	durable	
goods,	support	development	of	circulation	companies,	stimulate	
holiday	consumption	through	exhibitions,	and	step	up	supervision	
over	product	quality	and	safety.	

 Details of some of the seven measures to boost domestic 
consumption are as follows: 

--	On	rural	circulation	network:	Setting	up	more	new	stores	and	
distribution	centers	and	renovating	existing	stores	in	rural	regions	
nationwide	in	the	next	two	years.	
--	On	varieties	of	commodities	and	household	appliances	 to	
countryside:	 Increasing	subsidies	 to	encourage	 farmers	 to	buy	
more	goods;	ensuring	the	quality	of	household	appliances	sold	
with	after-sales	services.	
--	On	urban	community	 service-facilities:	Renovating	and	
standardizing	 urban	 food	markets	 nationwide	 to	 ensure	
convenient	and	safer	consumption.	
--	On	durable	goods	upgrading:	Setting	up	more	second-hand	
markets	 in	cities;	encouraging	manufacturers	and	 retailers	 to	
conduct	trade-in	activities	for	urban	consumers.	
--	On	circulation	companies:	Encouraging	acquisition	and	
merger	by	 larger	circulation	companies	 to	 lower	operating	cost	
and	cut	commodity	prices;	supporting	development	of	small	and	
medium-sized	commercial	 trade	companies	by	helping	them	in	
financing.	

	 In	 the	 fiscal	year	of	2009,	 the	central	government	plans	 to	
increase	 its	 financial	support	 for	 the	development	of	 the	 rural	
circulation	network	and	the	service	industry.	
	 The	meeting	adopted	measures	 to	 relieve	 the	difficulties	of	
exporters	and	ensure	a	stable	growth	of	foreign	trade.	
	 The	government	plans	 to	raise	export	 tax	rebates	 for	high-
tech	and	high-value-added	products.	A	central	government	fund	
for	trade	development	will	be	increased.	
	 The	 government	 will	 adjust	 the	 forbidden	 and	 limited	
commodity	 categories	 of	 processing	 trade.	 Standards	 on	
environment	and	technology	will	be	eased.	It	will	also	encourage	
the	 transfer	of	processing	 trade	 from	the	eastern	 to	 the	central	
and	western	regions.	
	 To	 improve	 financing	services	 for	 importers	and	exporters,	
policy	banks	will	be	encouraged	to	provide	more	export	credits.	
Trade	between	Guangdong,	 the	Yangtze	River	Delta	and	Hong	
Kong	and	Macao,	 and	 that	 between	Guangxi,	 Yunnan	and	
members	of	 the	Association	of	Southeast	Asian	Nations	will	be	
settled	in	Renminbiyuan	on	a	trial	basis.	
	 China	will	increase	the	imports	of	products	that	are	needed	in	
its	market,	particularly	hi-tech	products,	critical	equipment	and	
elements,	energy	products	and	raw	materials.	
	 The	government	will	 encourage	 foreign	 investment	 in	hi-
tech	 industries,	energy-saving	and	environmental	protection	
industries,	modern	service	industries	and	outsourcing	of	services.	
	 Measures	will	be	taken	to	 facilitate	 trade,	 including	24-hour	
customs	and	 inspection	and	quarantine	services,	exemption	of	
inspection	and	quarantine	 fees	 for	 farm	products	exports,	and	
lowering	of	inspection	fees	for	textile	exports.	
	 The	government	also	plans	 to	 strengthen	bilateral	 trade	
relations,	properly	settle	 trade	frictions	and	disputes	concerning	
the	quality	 and	safety	of	 export	products.	Exporters	will	 be	
encouraged	to	explore	the	emerging	markets.

Direct air and sea transport and postal 
services across the Taiwan Strait	
	 Between	Nov.	3	to	7,	Chen	Yunlin,	president	of	the	mainland's	
Association	 for	Relations	Across	 the	Taiwan	Strait	 (ARATS),	
headed	a	delegation	visit	to	Taiwan,	the	first	ARATS	leader	to	visit	
the	 island.	During	their	 first	meeting	 in	Taipei,	Chen	and	Chiang	
Pin-kung,	chairman	of	 the	Taiwan-based	Straits	Exchange	
Foundation,	signed	agreements	on	direct	shipping	and	flights,	as	
well	as	postal	services.	
	 Since	Dec.	15,	the	two	sides	have	launched	direct	air	and	sea	
transport	as	well	as	postal	services	between	several	mainland	
cities,	including	Beijing,	Tianjin,	Shanghai,	Fuzhou	and	Shenzhen,	
and	Taiwan	cities,	such	as	Taipei,	Kaohsiung	and	Keelung.

4-trillion-yuan stimulus package 

	 The	Chinese	government	sets	 forward	plans	 to	 increase	domestic	
demand	and	maintain	economic	growth	rate.	 In	 the	 face	of	 the	global	
financial	crisis,	The	Central	Committee	of	the	Communist	Party	of	China	
(CPC)	and	 the	State	Council	announced	 	10	measures	 in	November,	
including	a	4-trillion-yuan	 stimulus	package	 ,	 to	boost	domestic	
demand	and	maintain	economic	growth.	
	 The	 three-day	 annual	 tone-setting	Central	 Economic	Work	
Conference	convened	at	beginning	of	December	decided	 to	 focus	
on	maintaining	a	stable	and	relatively	 fast	economic	growth	 in	2009's	
economic	work.

Financial crisis won't stop China's opening up, 
reform
	 After	10	years	of	discussion	and	planning,	China	will	launch	fuel	tax	
reforms	in	the	New	Year,	part	of	an	effort	to	streamline	its	price	systems.	
	 It	will	be	just	the	latest	market-oriented	major	policy	move	that	China	
has	undertaken	in	its	three	decades	of	reform	and	opening	up.	
	 But	 the	celebration	of	 these	achievements	was	overshadowed	by	
the	world	 financial	crisis,	which	 is	deepening	and	spreading	globally,	
devastating	 financial	systems	 in	developed	countries	and	darkening	
world	economic	prospects.	
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	 Subsequently,	 FIYTA	promoted	and	 launched	

commercial	version	 into	Chinese	market	and	part	of	

international	markets.	There	are	699	Shenzhou	VII—

FIYTA	Spacemaster	limited	edition	watches,	each	watch	

is	engraved	with	special	number,	37	watches	were	sold	

on	 the	 first	sales	day,	and	at	present,	all	 the	watches	

have	been	sold	out.	Besides	 the	Chinese	mainland,	

the	Spacemaster	 is	also	sold	for	 the	first	 time	 in	Hong	

Kong,	Macau,	Malaysia,	Singapore	and	other	places	

simultaneously,	and	the	feedback	from	various	sources	

show	 that	Spacemaster	has	 received	a	 lot	of	praises	

on	both	appearance	design	and	 technical	content.	 In	

addition,	FIYTA	has	especially	produced	50	watches	as	

same	as	the	watches	worn	by	the	astronauts,	so	as	to	

meet	the	demand	of	the	watch	fans	on	the	pursuit	of	the	

best.

Go ahead with company 
	 Xu	Dongsheng	was	appointed	 the	Managing	

Director	of	Shenzhen	Fiyta	Holdings	Ltd.	 in	January	

of	 2003,	 and	became	 the	 operating	 officer	 of	 this	

well-known	Chinese	watch	 brand.	 Born	 in	 1966,	

Xu	Dongsheng	once	studied	 in	Beijing	University	of	

Aeronautics	and	Astronautics,	and	obtained	 the	MBA	

of	Tongji	University.	Xu	Dongshen	wan	the	election	on	

Mar.	10,	2007	and	became	the	president	of	Shenzhen	

Watch	&	Clock	Association.

	 “I	also	show	a	keen	 interest	 in	 the	operation	of	

those	 international	brands,	 the	desire	 to	develop	own	

brand	let	me	have	a	high	morale,	and	now	I	have	been	

bound	up	with	the	watch”,	as	the	CEO	of	the	first	listed	

watch	and	clock	enterprise	in	China,	Xu	Dongsheng	has	

experienced	 the	period	 from	a	green	hand	 to	a	deep	

fall	 in	 love	with	 the	wristwatch.	Xu	Dongsheng,	who	

entered	the	watch	and	clock	industry	at	47	years	old,	didn’t	understand	the	manufacturing	and	marketing	

of	 the	watch	except	 for	buying	one,	he	finds	that	although	FIYTA	enjoys	a	wide	reputation	 in	China	and	

has	a	solid	 foundation,	 it	 lacks	of	systematical	management,	 the	market	research	comes	to	a	standstill,	

there	 is	no	research	and	development	plan,	and	most	of	 the	work	flows	have	 implementation	deficits.	 In	

2003,	FIYTA	invested	more	than	RMB	one	million	Yuan	in	cooperation	with	Horizon	Research	Consultancy	

Group	to	 launch	the	first	systematical	basic	customer	research	in	Chinese	watch	industry,	fractionize	the	

market,	define	the	brand	positioning	through	market	research	and	customer	research,	and	take	customer	

orientation	as	the	brand	competitiveness.	Through	this	research,	Xu	Dongsheng	understood	the	industrial	

condition	and	the	position	of	FIYTA	in	this	situation,	and	also	found	a	group	of	colleagues	who	were	eager	

for	success.	Three	years	 later,	Xu	Dongsheng	successfully	cleared	the	sales	channel	 throughout	China	

and	controlled	the	market	price	of	FIYTA,	the	promotion	of	“Shenzhou	VI”	watch	and	“Golden	Buddha	

Watch”	strengthens	the	impression	of	FIYTA	brand	in	the	minds	of	Chinese	customers.	

Learning from outstanding international brands
	 Besides	3P	(Price,	Place,	Product)	+	C	(Communication),	FIYTA	also	adds	the	element	of	“human”.	

Xu	Dongsheng	believes	 that	 the	brand	 internationalization	 requires	 the	 reborn	human,	 therefore,	his	

key	point	of	management	 is	 to	provide	the	employees	at	all	 levels	with	training,	 the	top-down	technical,	

management,	cultural,	art	training,	even	the	personal	image	building	as	dressing	is	brought	into	the	training	

range,	so	as	to	accumulate	the	necessary	aesthetic	sense	and	cultural	deposits.	The	training	cost	of	FIYTA	

in	2008	was	over	RMB	eight	million	Yuan,	 involving	“high-end	luxury	brand	management”,	EMBA	and	

“terminal	sales”,	“business	etiquette”	and	so	on.

	 Xu	Dongsheng	 is	keen	 to	promote	management	 idea	and	management	 tool	 to	 inside	or	other	

enterprises,	he	believes	 that	Chinese	watch	and	clock	manufacturing	 is	 faced	with	 the	 issue	of	how	to	

improve	the	management	level	and	staff	quality,	and	the	enterprise	should	make	long-term	investment	in	

human	resource	and	management	tool.	

	 “The	development	of	overseas	market	 is	a	hard	work.	To	an	enterprise,	 it’s	easier	 to	develop	

international	market,	but	 it’s	not	easy	to	 form	and	establish	the	 internationalized	enterprise	conceptual	

idea.”	Xu	Dongsheng	makes	 it	clear	 that	 the	 internationalization	of	FIYTA	must	be	 the	simultaneous	

development	of	the	idea	and	the	market,	the	development	of	idea	internationalization	cannot	be	neglected,	

and	should	be	gradually	improved	through	learning,	acceptance,	awareness,	understanding,	cooperation	

and	communication.	

Pursuing broader recognition
	 The	first	Chinese	motorcycle	team	participated	in	the	31st	Dakar	Rally	held	in	Argentina	and	Chile	in	

the	South	America,	this	most	severe	and	most	adventurous	racing	game	is	world	famous.	FIYTA	sponsored	

Chinese	team	and	especially	provided	the	two	brave	players	with	special	watch	made	for	the	game.	

	 “The	reason	why	we	choose	sports	event	to	promote	FIYTA	is	that	we	believe	that	the	brand	should	

reflect	 internationalization	 in	 the	non-utilitarian,	non-political	and	non-religious	universal	activities.”	Xu	

Dongsheng	 is	very	pleased	that	FIYTA	can	take	this	step,	and	he	will	promote	FIYTA	to	cooperate	with	

more	sports,	cultural	and	artistic	activities	in	the	future.	

	 The	brand	 internationalization	 includes	 the	elements	as	well-developed	market	economy,	high	

integration	of	culture	and	art	and	recognition	by	consumers.	Xu	Dongsheng	believes	that	the	watch	culture	

is	 from	Europe,	and	the	 image	has	been	firmly	established	through	hundreds	of	years,	 therefore,	FIYTA	

will	aim	at	 learning	from	and	catching	up	with	the	European	brands.	“How	to	reflect	Chinese	culture	on	

the	watch	 is	not	expressed	only	by	several	Chinese	patterns.	The	characteristics	of	FIYTA	watch	 is	 the	

combination	of	technology	and	art,	we	will	extract	a	wide	range	of	essences	from	all	the	nationalities	and	

reflect	them	on	our	watch.”

Background:	At	21:10	on	September	25,	2008,	Long	March	 II-F	carrier	 rocket	was	

ignited,	and	Shenzhou	VII	spacecraft	took	off	at	Jiuquan	Satellite	Launch	Center.	FIYTA	

watch	completed	 the	 third	manned	space	 flight	mission	with	 the	Chinese	astronauts,	

it	once	again	successfully	adapted	to	 the	harsh	space	environment,	and	reached	the	

rigorous	technical	index	and	functional	requirements	of	space	watch.

Links:
	 S h e n z h o u 	 V 	 s p a c e	

watch:On	October	15,	2003,	

t he 	 f i r s t 	 space 	 wa tch 	 i n	

China	 became	 the	working	

equipment	 watch	 of 	 Yang	

Liwei,	FIYTA	space	watch	also	

became	the	third	watch	brand	

that	 flied	 to	 the	space	 in	 the	

world,	and	China	became	the	

second	 country	 to	 produce	

space	watch	after	Switzerland	

in	the	world.

	 S henzhou 	 V I 	 space	

watch:In	 October	 of	 2005,	

the	 new	 type	 space	 watch	

researched	 and	 produced	

by	 China	 would	 f ly 	 to	 the	

space	with	“Shenzhou	VII”	

spacecraft	in	October	of	2005.	

To	meet	 the	 strong	 interest	

in	 the	 space	working	watch,	

upon	 the	 approval	 of	 space	

department,	FIYTA	promoted	

“Shenzhou	 V I”	 work ing	

watch	 decrypted	 issuance	

edition	for	the	first	time.	

	 Dakar	 Rally:The	 Paris	

Dakar	Rally	 is	an	 international	

professional	 off-road	 rally,	

Chen	Jianguo,	Wei	Guanghui	

f r o m 	 C h i n a 	 J i n c h e n g	

motorcycle	new	power	 team	

will	 formally	participate	 in	 the	

31st	Dakar	Rally	in	2009.	It	will	

be	the	first	Chinese	motorcycle	

team	 that	participates	 in	 the	

game.
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 Xu Dongsheng
    —— CEO of FIYTA

Interviewee:
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	 The	 boundless	 space	 has	 always	 been	 the	 source	 of	 the	

imagination.	For	such	a	 long	history,	numerous	people	have	keenly	

dreamed	of	 going	 into	 the	 outer	 space	 and	 experiencing	 the	

mysterious	and	attractive	scenery.	With	the	development	of	science	

and	technology,	such	previous	 impossibility	now	has	been	realized.	

At	about	21:10	on	September	25,	2008,	Chinese	manned	spaceship	

“Shenzhou	VII”	was	successfully	 launched	 into	 the	space.	One	

task	of	the	space	flight	is	the	first	“spacewalk”	by	Chinese	people,	

which	 is	widely	and	highly	concerned.	As	a	partner	of	 the	manned	

space	 flight	 undertaking,	 FIYTA,	 from	2003,	 has	been	making	

contribution	to	such	project	with	 the	professional	 timing	facilities	for	

astronauts.		

	 Introduced	by	the	project	engineer	of	FIYTA,	the	requirements	for	

the	high	performance	of	the	watch	for	the	“spacewalk”	are	beyond	

our	imagination.	It	must	not	only	endure	strong	magnetism	and	strong	

concussion,	but	also	withstand	the	threats	of	high-energy	radiation	

and	temperature	difference,	etc.	Through	R&D	of	FIYTA’s	technical	

personnel	and	ground	simulation	tests	for	many	times,	FIYTA	space	

watch	 is	believed	 to	be	able	 to	make	successful	accomplishment.	

This	space	watch	carries	 forward	 the	courage	of	FIYTA	 in	space	

exploration.	 It	 is	endowed	with	not	only	a	 temperament	of	explorer	

DISCOVERY

in	 appearance	 and	 profile,	 but	 also	 outstanding	

intrinsic	performance	 in	 full	 compliance	with	 rapid	

decompression	safety	performance,	and	concussion-

tolerant	performance,	as	well	as	antimagnetic	and	anti-

shake	performances,	and	working	stably	under	great	

temperature	difference.	

	 As	 the	 f irst	 complicated	mechanical	 watch	

independently	developed	by	FIYTA,	its	performance	is	

extraordinary:	manual	winding	and	power	reservation	

of	more	 than	45	hours,	a	shake	 frequency	of	28800t/

h	guaranteeing	 the	precision	and	accuracy,	and	 the	

application	of	titanium	material	lightening	the	weight	of	

watch.	To	display	the	terrestrial	 time	accurately	 in	 the	

changing	space	environment,	the	calendar	window	has	

been	set	 into	AM/PM,	with	AM	 indicating	0:00~12:00	

and	PM	indicating	12:00~24:00.	

	 Introduced	by	Li	Bei,	 the	vice	general	manager	

of	 FIYTA,	under	 the	condition	without	any	 specific	

indicators	 of	 space	 environment,	 this	watch	was	

manufactured.	It	had	experienced	multiple	“rigorous”	

tests	by	FIYTA	and	competent	departments.	During	the	

test	 for	antimagnetic	performance,	all	 the	 instruments	

adopted	had	reached	the	maximum	limits,	while	FIYTA	

“Spacemaster”	still	 ran	precisely.	Merely	 from	 the	detected	data,	 it	was	clearly	

indicated	that	the	antimagnetic	capacity	of	Spacemaster	reached	48000A/M,	already	

10	times	to	 that	of	 the	 international	standard.	 In	addition,	 the	space	watches	of	 the	

type	have	been	provided	with	super	strong	low-temperature	resistance,	able	to	keep	

precise	and	accurate	operation	between	-80+80℃.		

	 The	aesthetic	 idea	of	 the	Spacemaster	 is	 full	of	architectural	significance,	solid	

and	grand.	The	embossment	on	the	watch	back-cover	represents	the	respect	for	the	

moment	of	glory	and	the	pioneering	spirit	of	human	being.	

	 The	 integration	of	advanced	technology	and	beauty	 is	 like	the	brand	philosophy	

persistently	upheld	by	FIYTA:	to	taste	elegance	and	arts	in	continuous	progress.		
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No Time will stop for you, but FIYTA watch runs 
for you second by second. Time is philosophy, 
but art...

Exploration Time
Penetrating Time and Space, Spacemaster
“As	heaven	maintains	vigor	 through	movement,	a	gentleman	should	
constantly	strive	to	become	stronger”.



www.ewatch.cn

FIYTA
	 Shenzhen	Berny	Industrial	Co.,Ltd,	granted	ISO9001:2000	
certificate,	 is	one	of	 the	professional	watch	manufacturers	 in	
China.	Radio-Controlled	watch,	Automatic	watch,	Chronograph	
Watch,	Quartz	Analog	Watch,	Digital	Watch,	Digital	Module	are	
key	products.	All	watches	are	in	compliance	with	CE	&	Rohs.	

	 BERNY	has	been	designing	and	manufacturing	automatic	
watch	for	many	years.	AM7052M	is	a	 lady	automatic	watch	 in	
trendy	design	and	with	diamond	set.	

	 Berny’s	Radio-Controlled	watches	 are	mainly	 for	
Europe(DCF77)	and	Japan(JJY40/60).	Both	analog	RC	watches	
and	Digital	RC	watches	are	in	high	performance.	RC	collections	
include	Stainless	Steel	watches,	Titanium	watches,	Plastic	
watches,	etc.

	 Quartz	Analog	watches	and	Chronograph	watches	are	
main	collections	too.	T2543M	is	a	titanium	watch,	Item	2481L	is	
a	stainless	steel	 lady	watch	with	 IP	brown	plating.	Aside	 from	
gold,	rose	gold,	and	black	plating,	other	plating,	such	as	metal	
blue,	coffee,	grey,	are	available	and	popular	nowadays.

	 BERNY	has	technical	and	skillful	 team	to	deal	with	OEM	
&	ODM	projects.	All	watches	are	designed	and	manufactured	
in-house.	Based	on	Non-Disclosure	Agreement	and	mutual	
benefits,	BERNY	offers	 his	 customers	 	 the	most	 valuable	
personalized	 services,	 such	 as	 Software	 Programming,	
Firmware	Design.

	 The	most	active	response,	excellent	independent	designs,	
best	quality	products	with	competitive	price,	speedy	delivery,	
prompt	BERNY	to	be	one	of	 the	top	suppliers	and	partners	 to	
his	customers	all	over	the	world.	

2296M-B 2481L-Brn

2898M-E

AM7052M-B T2543M

BERNY

NEW ARRIVAL
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Spacemaster(Limited Edition)
FIYTA	manual-winding	mechanical	movement
Power	reserve:	45	hours
Sapphire	crystal
Stainless	steel	case
Rotating	chronograph	bezel
Sub-dial	of	second	display
Lasting	luminous	display
PU	strap
AM/PM	display	function	
Spiral	crown	
5ATM	water	resistance
Diameter:	44m
A	 limited	 release	 of	 699	 pieces	 globally,	 each	
carrying	an	independent	serial	number

Specification of the collector's 
edition of Spacemaster 

FIYTA	 manua l-wind ing 	 mechan ica l	
movement
Power	reserve:	45	hours
Sapphire	crystal
Titanium	alloy	case	
Bidirectional	rotating	chronograph	bezel
Second	chronograph	function	
Lasting	luminous	display	
Special	fabric	strap
AM/PM	display	function	
Spiral	crown
5ATM	water	resistance
Diameter:	50m
A	limited	release	of	50	pieces	globally,	each	
carrying	an	independent	serial	number
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	 Shenzhen	 is	 the	world's	 largest	production	base	of	watch	parts.	Watches	

enterprises	are	highly	concentrated,	so	that	information,	personnel,	equipment,	capital	

and	other	 resources	on	 this	high	quality	produced	a	huge	advantage	of	 industrial	

clustering.	Shenzhen	Municipal	Government	 is	vigorously	building	 the	Shenzhen	

Watch	Cluster.

	 Shenzhen	Watch	Cluster	which	 is	planned	by	Shenzhen	Municipal	Government	

is	 located	in	Guangming	District	of	Shenzhen,	the	total	area	of	114.61	hectares.	The	

land	price	 is	about	RMB	600	Yuan/s.q.m.	So	far,	 there	are	seven	watch	enterprises	

entering	the	Shenzhen	Watch	Cluster	and	the	factories	are	under	construction.	

	 The 	 Gove rnmen t 	 p rov ides 	 va r i ous	

policies	 and	 public	 facilities	 services	with	

wa tch 	 en te rp r i ses . 	 Shenzhen 	 Wa tch 	 &	

Clock	Association	with	 Shenzhen	Municipal	

Government	will	set	up	the	management	service	

company	which	specializes	 in	 investment	and	

management	 services.	 The	Testing,	 training	

services,	 financial,	business,	catering	and	other	

supporting	services	are	offered	by	Shenzhen	

Watch	Cluster.

	 Shenzhen	 Watch 	 C lus te r 	 we lcomes	

domestic	and	foreign	enterprises	to	enter	which	

are	intending	to	develop	in	China.

The Watch Industrial Park is being 
constructed in Shenzhen

Please inquire of Shenzhen  Watch & Clock Association 
about the details.

Tel:	0755-82949733\82949341
E-mail:	Vicky@ewatch.cn

Yingchun	Chen,	a	Deputy	Mayor	
of 	 Shenzhen	 is 	 in 	 charge	 of	
Shenzhen	Watch	Cluster	project.
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LACERTA
SHENZHEN WANGFUJING IMP.& EXP. CO., LTD

SHENZHEN SENFUNG VACUUM PLATING CO., LTD

	 Lacerta	 is	dedicated	 to	 incorporate	 the	 latest	 technology	and	

design	 into	 its	watches.	The	tourbillion	and	chronograph	series	 is	 the	

perfect	combination.	Quality	self-made	mechanical	movements	and	the	

adoption	of	latest	materials,	such	as	rhodium,	pink	gold	and	movement	

plates	of	sapphire	crystal	assure	 its	commitment	 to	excellence.	For	

people	 longing	 for	something	unique,	 its	engraved	skeleton	watches	

are	endowed	with	strong	personality	by	the	hand	engraving	technique	

applied	to	the	movement	making.	

	 Sen	Fung	Vacuum-Plating	Co.,	Ltd	was	founded	in	1998.	We	are	a	world-class	vacuum-plating	services	provider	 for	a	

variety	of	metal	parts.	Our	specialties	of	plating	services	range	from	timepieces,	jewelry,	cell	phone	metal	parts	to	hard	tooling	

surface	finish.		

	 The	division	of	timepieces	offers	plating	services	in	the	following	category:	IPG	(Ion	Plating	Gold),	IP	Red	Gold	(Rose	Color),	

IP	Black,	 IP	Brown	and	IP	Blue,	etc.	We	strive	to	provide	high	quality	services,	competitive	prices	and	fast	services	to	all	our	

customers,	and	specially	emphasize	on	assuring	great	customer	service.

	 We	are	committed	 to	safe	manufacturing	 technology	and	green	environment.	The	water	processing	equipment	 that	we	

imported	 from	 Italy	helps	 improve	 the	water-recycling	during	cleaning	phase	 to	 record	high	 level.	Consequently	 the	new	

technology	saves	us	more	than	90%	of	the	water	usage	compared	to	other	traditional	technology.	

	 We	have	more	than	2,000	employees,	100	plus	vacuum	plating	production	equipment,	4	factories	and	in-house	R&D	center.	

Our	Hong	Kong	branch	office	focuses	on	providing	convenient	and	fast	services	to	customers	in	Hong	Kong,	Europe,	Americas	

and	other	western	countries.	

	 Shenzhen	 Y&M	 Jewelry	 Co.,	 Ltd.	

is 	 one	 of 	 the	 largest 	 jewelry	 design	

manufacturers	 in	China.	We	 specialize	

in	 design	&	Manufacturing	 of	 Jewelry,	

including	 Rings,	 Pendant, 	 Necklace,	

Bracelet	 and	Wedding	 Band	 Series	 in	

diamonds,	 Precious	 stones,	Karat	 gold	

and	Platinum.	Y&M,	with	great	 heritage	

of	craft	and	professional	and	meticulous	

management,	uses	the	modern	science	and	

technology	 to	 innovate	constantly,	make	

our	 products	 line	graceful,	 smooth	 and	

exquisite.	Our	goal	is	to	provide	consumers	

the	greatest	jewelry.

RARONE
SHENZHEN RARONE WATCH INDUSTRY CO., LTD

	 Shenzhen	Rarone	Watch	Industry	Co.,	Ltd.	is	a	professional	factory	

of	complete	watch	manufacture	with	nearly	20	years	of	experience	and	

scale.	Its	brand	“Rarone”	has	a	great	fame	in	China	and	abroad.	

	 Rarone	can	throb	with	the	pulse	of	 times	for	 the	pattern	of	design	

and	manufacture	can	absorb	quintessence	of	other	watches.	The	factory	

meets	the	market	demand	by	putting	our	high	quality	and	brand-new	

patterns	of	watches.	Both	reasonable	price	and	perfect	service	system	

are	the	main	methods	for	the	factory	to	create	famous	brand.	The	major	

component	parts	of	our	company	are	 imported	 from	Switzerland	and	

Japan.	In	order	to	guarantee	the	quality	of	our	products,	every	product	

has	been	 tested	 through	many	processes.	“Pursuing	brilliant,	being	

perfect”	is	the	service	purpose	of	the	factory.	At	present,	Rarone	gents	

watches	are	practical	but	not	gorgeous;	ladies	watches	are	elegant	but	

not	outdated.	Every	pattern	creates	splendor	magnificently.	

	 The	OEM	or	ODM	are	available,	and	we	have	a	big	showroom	in	

our	company.	

U & ME
SHENZHEN Y & M JEWELRY 
CO., LTD 
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GEYA
SHENZHEN GEYA WATCHES CO., LTD

	 GEYA	watches	are	a	convergence	of	forces	as	well	as	a	

presentation	of	successful	temperament.

		 A	kind	of	exceptional	on-wrist	 temperament	has	been	

added	 to	GEYA	watch	 through	combination	of	 the	precise	

manufacturing	 technique	and	 fashionable	 consumption	

trends.	GEYA	has	all	along	been	devoted	 to	 initiating	 the	

watch	style	of	new	fashion,	business	and	movement,	being	

the	 representative	 of	 new	watch	 forces	 as	well	 as	 the	

bellwether	in	promoting	the	watch	fashion.

		 GEYA’s	R&D	base	 is	 located	 in	Shenzhen,	a	city	 full	

of	 vitality	and	 innovative	ability.	As	a	 large-scale	watch	

manufacturer	with	 rich	experience	 for	many	years,	GEYA	

can	turn	out	over	1.00	million	watches	every	year.	“GEYA”	

watches	have	been	highly	accepted	at	home	and	exported	to	

Southeast	Asia,	Italy	and	Spain.

	 GEYA	R&D	team,	while	ceaselessly	absorbing	globally	

the	most	excellent	design	concept,	doesn’t	stand	only	

on	 the	conventional	development	course	of	development,	

but	always	pursues	what	 the	really	wanted	products	are	 to	

surprise	and	move	users	pleasantly.

		 SHENZHEN	HONGGANG	WATCH	 INDUSTRY	CO.,	

LTD.,	 the	professional	manufacturer	of	cases	and	bands	and	

completed	watches	 in	stainless	steel,	 tungsten	and	ceramic	

materials.

	 Superior	quality,	reasonable	price	and	prompt	delivery	are	

guaranteed,	and	a	variety	of	model	 is	always	at	your	choice.	

We	accept	 the	orders	 in	 the	way	of	OEM	 to	provide	clients	

domestic	and	abroad	a	large	quantity	of	qualified	products.		

	 Through	continuous	expanding	we’ve	obtained	over	

3000	square	meters	workshops	and	recruited	our	staff	 to	700	

persons.

	 With	the	professional	team,	advanced	facilities	and	testing	

technology,	we’ve	grown	to	be	 the	 leading	company	 in	 the	

fields	of	tungsten	and	ceramic	processing	for	watch	parts.

	 The	motto	of	“	Quality	and	clients’	satisfaction	are	

no.1”	has	been	deeply	carried	out	to	assure	the	fulfillment	of	

our	 target,	and	also	bring	us	a	highly-appraised	commercial	

credibility.	

SHENZHEN SANTAI WATCH 
INDUSTRY CO., LTD 

	 SANTAI	 is	specialized	in	multi-functional	

sport	water-proof	watches,	 experiencing	

several	 year's	 anneal	 made	 them	 to	 be	

one	of	 the	most	 famous	branded	 factory	 in	

domestic	which	 is	 concentrated	 research	

and	 development, 	 design,manufacture	

and	 market ing. 	 Meanwhi le 	 our 	 factory	

possess	advanced	manufature	and	 testing	

equipment,professional	staff	and	 innovational	

sense.	

	 SANTAI	have	won	the	 fame	of	 "the	most	

trustable	products	 for	customers	 ".	Product's	

quality	passed	certificate	"ISO9001:2000".	We	

make	the	fashionable,unique,novelty,trustable	

quality	of	SANTAI.

SHENZHEN HONGGANG WATCH INDUSTRY CO.,LTD

LARGEM

LIHENG
	 Founded	in	1999,	Shenzhen	Liheng	Watch	&	Clock	Co.,	Ltd	

is	a	professional	manufacturer	of	various	watches.	Our	products	

include	stainless	steel	watches,	brass	watches,	alloy	watches	

(men's	quartz	watches,	sport	watches,	 fashion	watches,	analog	

watches,	fashion	wide	strap	watches).	We	specialize	in	creating	

customized	designs	to	meet	market	requirements.	Our	company	

consists	of	 three	parts.	The	 first	 is	R&D	development	which	 is	

in	charge	of	designing	 latest	styles	and	working	with	you	 to	

create	your	own	designs.	The	second	 is	manufacturing	group	

with	different	sections	 for	 the	specific	 types	of	watch,	such	as	

digital	and	analogue	mechanism.	The	third	is	QC	division	which	

is	 the	most	 important	department.	We	will	exert	our	efforts	 to	

help	customers	win	the	markets	based	on	best	quality	products,	

competitive	prices	and	prompt	deliveries.	

SHENZHEN LIHENG WATCH & CLOCK CO., LTD
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SHENZHEN LIHENG WATCH & CLOCK CO., LTD
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	 TTF	 is	an	 international	Jewellery	Company	

renowned	 for	 its	distinctive	 original	 design.	

Its	design	 lab	constantly	 researches	 fashion	

phenomenon	 and	 gives	 eastern	 spirit	 and	

modern	 taste	 to	every	piece	of	 their	 jewelry.	

TTF’s	designers	and	consultants	 from	 Italy,	

Korea,	 Japan	dedicate	 themselves	 to	create	

jewelry	with	new	styles	and	high	 technology	

of	 jewelry	 industry	under	 its	slogan	“Quality	

Creates	Value”,	and	its	strict	quality	parameter	

has	been	proven	at	various	international	jewelry	

fairs.

TTF
TTF STUDIO

jewelry	with	new	styles	and	high	 technology	

of	 jewelry	 industry	under	 its	slogan	“Quality	

Creates	Value”,	and	its	strict	quality	parameter	

has	been	proven	at	various	international	jewelry	
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